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The end of the conveyor where the wax ANY cosmetic manufacturers prefer to purchase their beeswax in 


discs have hardened, are ejected and are 
packed ready for shipping to the cos- 
metic or drug manufacturer who prefers 
this convenient form. 


the uniform, round discs so easy to handle 


In making these discs, the pure, sunbleached beeswax is melted 
and poured into pans traveling on the long roller which we showed 
in the previous issue. By the time the pans reach the end of the 
roller, the wax has solidified and the discs are removed for packing 


and shipping. 


Represented in New York and Examine a disc of Koster Keunen sunbleached beeswax. You 
New England by . . 
will see how 80 years accumulated experience, transferred to 


Wallace A. Bush Chemical 
Corp. America, produces the rigidly uniform, ideal sunbleached beeswax 


300 Fourth Ave., New York, N.Y. for cosmetic purposes. 
Phone: ALgonquin 4-2177 











— ft — 
Represented in the Middle West 
by 


Walter H. Jelly & Co., Inc. K O S b E R K E U N E N 


412-420 N. Western Ave. # SUNBLEACHED and YELLOW BEESWAX 


Chicago, Ill. SAYVILLE (Long Island) NEW YORK 
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Absorption Bases 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
Empire Distilling Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 

Abbott Laboratories 

. T. Baker Chemical Co. 

. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Aromatic Chemicals, Essential Oils, 
Flavors 
Budd Aromatic Chemical Co., Inc. 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Compagnie Duval 
Evergreen Chemical Co., Inc. 
Felton Chemical Co., Inc. 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
General Drug Co. 
Givaudan-Delawanna, Inc. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Naugatuck Chemical 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
A. M. Todd Co. 
Ungerer & Co. 
van Ameringen-Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 


Applicators and Droppers 
Glass Products Co. 
A. C. James & Co. 


Bottles & Jars 
Capstan Glass Co. 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
A. C. James & Co. 
Maryland Glass Corp. 
Owens-Illinois Glass Co. 
Swindell Brothers, Inc. 


Boxes & Cartons 
Karl Voss Corp. 
Young Bros., Inc. 
Douglas Young, Inc. 


Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co. 
Dodge Cork Co. 
General Plastics, Inc. 
Phoenix Metal Cap Co. 
‘Sylvania Industrial Corp 
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Beeswax 
W. H. Bowdlear Co. 
Harrison Refining Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
Orbis Products Corp§ 
Will & Baumer Candle Co. 
Botanical Drugs 
W. Benkert & Co., Inc. 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
Peek & Velsor, Inc. 
S.B Penick & Co. 
Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Cod Liver Oil 
W. Benkert & Co., Inc. 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 
Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 
Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
American Lanolin Corp. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Standard Specialty & Tube Co. 
White Metal Mfg. Co. 

Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 

Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 

Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 

Labels 
Cameo Die Cutting & Engraving Co. 
John Horn 

Machinery (Packaging) 
John W. Ayers & Son (Pill & Tablet) 
Arthur Colton Co. (Tube & Tablet) 
Economic Machinery Co. (Labeling) 
Pneumatic Scale Corp., Ltd. (Capping 

& Labeling) 
Geo. G. Rodgers Co. (Tube) 
F. J. Stokes Machine Co. (Tube & 
Tablet) 

Stokes & Smith Co. (Powder) 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 


Th. Goldschmidt Corp. 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Magnesia 
Schofield-Donald Co., Inc. 
Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
Calco Chemical Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 
Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
Ehrmann-Strauss Co., Inc. 
Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Tale 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F. Revson Co. 
Zine Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
R. F. Revson Co. 


U. S. Bottlers Machinery Co. (Bottle) 
Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Ertel Engineering Corp. 
Highest Grade Machinists, Inc. 
Manton-Gaulin Mfg. Co. 
New England Tank & Tower Co. 
Pfaudler Company 
George G. Rodgers Co. 
Chas. Ross & Son Co. 
F. J. Stokes Machine Co. 
U. S. Stoneware Co. 
Machinery (Used) 
Consolidated Products Co. 
Stein-Brill Corp. 
Packing Material 
Kimberly-Clark Corp. 
Plastic Materials 
General Plastics, Inc. 
Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


ials 
Kimble Glass Co. 
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Formulae and manufactur- 
ing methods of yesteryear, so 
satisfactory then, areillsuited 
to the needs of to-day. 


The MM&R organization in 
its sales service work applies 
a knowledge based upon 40 
years of research and experi- 
ence to the correct use of 
basic Perfume and Flavor 
materials for your finished 














merchandise and for your 
exclusive use. Your products 
will be given a superior Fla- 
vor or Odor, that will never 
get ‘‘shelf-weak’’. 


Your manufacturing secrets 
are secure with us. This code 
of ethics is inviolable. What- 
ever your Flavor or Perfume 
problem may be, let us be of 
assistance to you today. 











32 Cliff Street, New York City 


CHICAGO PHILADELPHIA 


An organization forty yearsfyoung, pesneeeing 
connections and a seasoned personnel skilled i 


Mohawk Brand Oil Peppermint 
Essential Oils 

Infused Oils 

Oleoresins 

Balsams 
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BOSTON MEXICO, D. F. 


the most modern equipment, far flung international 
n the importation, manufacture and distribution of 


Terpeneless Essential Oils 
Basic Flavoring Materials 
Aromatic Chemicals 
Natural Isolates 

Perfume Oils 
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pi | » R z a R Dainty [Packages coe 


every 


woman 
does! 


This thought expresses one of the outstand- 
ing reasons for the trend toward pack- 
aging toiletries, perfumes, drugs and 
pharmacal products in Kimble Glass Vials. 
Daintiness—convenience—lightness! The 
three main package requisites of the par- 
ticular shopper. 

Well-known manufacturers of pharma- 
_:,ceuticals, proprietaries, foods and chemi- 
~ cals consult with us constantly on adapting 
or developing a Kimble Vial to suit their 
particular sampling or packaging prob- 
lems. There are Kimble Vials with pipette 
droppers—there are Kimble Vials with 
applicator rods —Re-Seal-It capped vials 
— Capsule Vials with moulded or metal 
screw caps—Vials for Goldy Seals—Vials | 
for Shaker Tops—and hosts of others to 
meet the modern needs of a package- | 
conscious public. 

With your product put up in Kimble 
Vials there is never a question of its purity 
—its sanitation — its attractiveness — and 
its unrivalled sales appeal. 

Valuable facts on shipping economy 
and packaging savings 
through glass vials will 
be furnished on request. 
Confer with Kimble first! 


KIMBLE GLASS COMPANY 


(K’ VINELAND, NEW JERSEY, 


Ml 





FE ERE NTRS SE TOT TE 8 




























NEW YORK . PHILADELPHIA ? BOSTON 
CHICAGO . DETROIT 
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JUST IN TIME! A NEW GIVAUDAN SPECIALTY 


ROSE d’ORIENT NO. 34 GIV 


Bulgarian Rose Oil, skyrocketing at $10.00 
to $12.00 an ounce, has been giving perfumers 
some bad moments. But—it’s an ill wind that 
blows nobody good. Right here is where 
Givaudan steps in with a new and remarkably 
effective synthetic Rose—to the tune of $4.50 
an ounce! Now you can estimate your costs 
and be sure of keeping them down. 


ROSE d’ORIENT NO. 34 GIV is the 
result of a long series of experiments at our 
Geneva Research Laboratories. It has already 
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been used with remarkable success in the 
French trade. Those few concerns who have 
tried it in this country have given enthusiastic 
reports. It’s a synthetic that is bound to bea 
“‘natural’’. 


ROSE d’ORIENT NO. 34 GIV can be 
used as a substitute for, or in conjunction with 
the Natural Oil—in cream, powder, lotion, or 
extract compositions. It will not cause dis- 
coloration in creams. A letter will bring you 
a sample. Price $67.50 per lb. 


IVAU DAN 
LAWANNA INC. 


ifth Avenu New York, N. Y. 


BRANCHES: Philadelphia, Los Angeles, Atlanta, Cincinnati, Detroit, Dallas, Baltimore, New 


Orleans, Chicago, San Francisco, Montreal, Havana. 
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UNIFORMITY am 


HYDROCHLORIC 
ACID 








CARBON 
DIOXIDE 





















































VIDENCE that control of basic materials 
contributes to the purity and uniform- 





ity of a product is found in the quality of 
the medicinal Salicylates shown in the 
flow sheet on the right. DOW 
Dow Salicylic Acid U.S. P. is 99.9% pure, PHENOL PHOSPHORUS 
having a freezing point of 158.0 to 159.0° C. OXYCHLORIDE 
The purity of this product aids in maintain- 
ing the high standards established by other DOW ACETIC DOW SALICYLIC 
Dow Salicylates. Typical examples are Dow ANHYDRIDE 

Acetyl Salicylic Acid U.S. P. which is so ACID U.S.P. 
pure as to be practically tasteless and y \ 
Dow Sodium Salicylate U.S. P. which is 
not only white in powdered form, but is 
practically colorless in aqueous solution. 





















































REACTOR | 


REACTOR |e 








These same high standards of purity are 

uniformly maintained in other Dow phar- DOW ACETYL Fen - 
i t | wae 

maceutical chemicals. Send for typica SALICYLIC ACID, U.S.P. 


samples. Let us quote on your requirements. 
" (ASPIRIN) 





MAGNESIUM, 
SODIUM AND STRONTIUM 





Dow Pharmaceutical Chemicals Include 





Acetphenetidin, U.S. P 

Antipyrine, U.S. P 

Benzoic Acid, U. S. P. 

Minor Bromides 

Corbon Tetrachloride, 
cP. 

Chloroform, U.S. P 

Epsom Solt, U.S. P., 
Recrystallized 

Ferric Chloride, U. S. P 
(Solution or Crystals) 

Glycine 

Magnesium Sulphate 
Desiccated 

Phenol, U. S. P 

Acetyl Salicylic Acid 
Granulotion, 10% 
Starch (White, Pink, 


Green) also 16” ond 
20% Starch (White) 

Acetyl Salicylic Acid, 
U.S. P. (Powder or 
Crystals) 

Methyl Salicylate, 
eee. 

Salicylic Acid, U. S. P 


Sodium Salicylate 
U: S.P: 


Minor Salicylates 


Sodium Benzoote,U.S.P. 


Strontium Bromide 


U.S. P. IX, 


Tetrachlorethylene, 


Purified 


Trichloracetic Acid, 


U. S. P. 





| DOW AMMONIA | 





! 





arr a 





DOW AMMONIUM 
SALICYLATE U.S. P. 








CARBONATES 





Y 








i | REACTOR | 





DOW 


SODIUM AND STRONTIUM 
SALICYLATES U. S. P. 
DOW MAGNESIUM 


SALICYLATE 





METHYL ALCOHOL 








SULPHURIC ACID f+] ESTERIFIER 


Y 


STILL 




















DOW METHYL 


SALICYLATE U.S. P 
THE DOW CHEMICAL COMPANY e MIDLAND, MICHIGAN 
BRANCH SALES OFFICES 
30 ROCKEFELLER PLAZA, NEW YORK CITY SECOND AND MADISON STREETS, SAINT LOUIS 
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you are invited to consider 7 - 
A RARE MERCHANDISING OPPORTUNITY Al y 
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—a finished perfume composition of the 
highest type and at the height of fashion 


several of the finest new creations of our house 

help to make N-I15 a masterpiece we are proud to 

sponsor... Fastidious people in some of the world’s 

fashion centers have greeted it with exceptional ! 

enthusiasm. They point out its marvelous balance’ 
. its wonderful tenacity ...its complete possession 


of those fine qualities that make a world-wide seller 


... Originally created for perfume, N-115 is worthy 

fully, {I am 
of adoption by leading houses as a new odor for a 
complete line, as it is available in modifications for 
powders, creams, etc. ALBERT VERLEY, INC., ft iccter tl” 
1] East Austin Avenue, Chicago, Ill. 114 E. 25th St, President 
New York — Mefford Chemical Co., Los Angeles. a 


S,ALBERT VERLEY 
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CHALK 


PRACIP. U.S.P. 


oy | SRE 


Crux... 


Stace the inception of DrucG 


Markets and its successor THE 
DruG ann Cosmetic Inpustry 

this company has been represented 
in every issue with an advertisement 
on PRECIPITATED CHALK, 
manufactured by us at Piedmont, 
West Va. and Covington, Va. 


This advertising has presented facts 
about the chalk itself... and reasons 
why the American manufacturer, par- 
ticularly in the Drug and Dentifrice 
field, should use an American Chalk. 


The latter were covered particularly 
in the Abner Allbut series of adver- 
tisements which evoked so much 
favorable comment. 


Chalk buying has changed...and How! 
A careful check-up made at the close 
of last year, revealed that the sales 
of SNOW TOP Precipitated Chalk 
to the Drug and Dentifrice Industries 





now exceed the total imports of precipt- 
tated chalk from all foreign countries, 
and for all other purposes. 


The steadily increasing progression 
from imported chalk to domestic 
leaves no room for doubt that those 
dentifrice manufacturers who have 
changed to SNOW TOP are entirely 
satished. 


To those still using imported chalk: 
We suggest that your Technical De- 
partment and ours get together to 
discuss this subject fully. We invite 
you to have specifications drawn and 
let tests be made which will convince 
you that it will be to your advantage 


also to change to SNOW TOP Chalk. 


This advertisement would be incom- 
plete without a word of grateful ac- 
knowledgment of the splendid co- 
operation received from those who 
have already made the change. 


INDUSTRIAL CHEMICAL 
SALES COMPANY, Inc. 


230 PARK AVENUE 


NEW YORK 
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THESE RARE TYROLEAN PINE OILS 





EE Ri Al 


Gite 


Silver Pine 
Needle Oil from 
Abies Alba 


One of the most expen- 
sive of all Pine Needle 
Oils, but outstanding in 
its perfume and odor 
value. A comparatively a 
new oil which is be- ; 
coming more popular 
every day, especially in re 
England. 4 / 


e [f= 


Templin Oil 


This too is distilled 
from Abies Alba but 
only from the cones not 
the needles. The Tyrol 
produces a considerable 
quantity of this oil 








Oil Pinus 
Pumilionis 
This is the finest and 


purest oil we have evér 
been able to market. 


Oil Pinus 
Sylvestris 





A highly important Pine 
Needle Oil. Only the 
Tyrolean Pinus Sylves- 
tris should be used in 
high grade mixtures. 


Those produced in Si- : & 
y, 2, 
beriaand Eastern Asia do EP Le Fos y est 
not compare in quality Bers Zs S SS :¢ 














164 SO. CENTRAL AVENUE, LOS ANGELES, CAL. 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 





S15 k AVAILABLE IN AMERIC 


-~HE demand for Pine Oils, both cone and 
needle, has been constantly increasing 1n the 
past few years. Their refreshing and woodsy 
tang justifies the recognition they are getting 
for cosmetics, soaps, bath preparations and 
other similar products. 

We have long felt that the importance of 
these oils demanded better qualities than have 
been available here. So we recently completed 
arrangements to have manufactured for us in 
the Austrian Tyrol some Cone and Needle 
Oils from several different varieties of Pine. 
These oils are now available through us in 
a most exquisite quality. 

We believe their unusual and fine fra- 
grance holds a treat in store for those who 
have yet to see them. Most surprisingly they 


cost no more than the ordinary qualities. 


me —Aragrance Y oS 2 ty) I€ 





A 
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NEW YORK. N. 
118 WEST OHIO ST. CHICAGO. 


FRITZSCHE Brothers, ine. 


78-84 BEEKMAN ’ STREET 


Y . 
ILL. 
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HOW THE MANUFACTURING CHEMIST, DRUGGIST AND 






PERFUMER USE PFAUDLER GLASS-LINED EQUIPMENT 








EVAPORATION 
CRYSTALLIZATION 











View showing Pfaudler Evaporating 
Pans and Crystallizersin use in the 
plant of Merck and Company, Inc., 
Rahway, New Jersey. All equipment 
shown in this unit is Pfaudler built. 


Improve your prod- 
ucts with Pfaudler 





Glass Lined Equip- 


ment for: 


Storage of essential oils, 
perfumes, solvents, 
acids, etc. 

Manufacture of shaving 
cream 

Mixing of lotions 

Extraction of vanilla and 
other flavorings 

Vacuum distillation of 
chemicals 

Distillation of delicate 
serums 

Manufacture of C. P. 
chemicals 

Evaporation of salts 

Storage of elixirs, anti- 
septics, etc. 

Treatment of biologicals. 

Concentration of acids 
and solvents 


Percolation of drugs and 
herbs 
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AND MELTING 


‘he list of users of Pfaudler Evaporating Pans is practically a roll-call of the best known 
firms in the Drug and Chemical Industries. 

Take, for example, the recent installation in the Merck and Company plant shown above. 
In equipping a new unit, this Company purchased all Pfaudler equipment. Why ?—because 
the acid-resisting enamel surface can be used satisfactorily for all organic or mineral acids 
except hydrofluoric in any concentration or at any temperature. 

In the evaporation, concentration or crystallization of C.P. Chemicals, such as laboratory 
reagents and pharmaceuticals, or the preparation of rare and noble metals, etc., it is impor- 
tant to avoid metallic contamination. Pfaudler Evaporating Pans are the answer. They are avail- 
able in single-shell or steam jacketed construction with or without glass enameled agitators. 

Many Pfaudler Pans are mounted on roller platforms and wheeled to all parts of the plant 
for use as needed. A thorough cleansing of the easy-to-clean-glass surface, and the equip- 
ment is ready for use with different products. A special bulletin, No. 716, describes Pfaudler 
Evaporating Pans in detail. It is yours for the asking. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Boston, Elyria, O., Chicago, Philadelphia, San Francisco (Pfaudler Sales Co.) 


PFAUDLER glass-lined siee! EQUIPMENT 





MULTIMIXERS ¢ STORAGE TANKS @ DISTILLATION EQUIPMENT © EVAPORATING PANS © REACTION KETTLES © DOUBLE MOTION MIXERS 
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Coritemporary 
Comment 


Published by the well-known journal, “The Drug and Cosmetic 
Industry,’’ this new book contains much original and unpublished work. 
The publishers claim that it is a practical book on cosmetic manufacture, 
containing, in addition to the formulas of up-to-date cosmetics, detailed 
instructions on manufacturing procedure. Very wisely the co-operation 
and criticism of a number of leading technical experts were enlisted in 
preparing the work, so that the 500-odd formulas that are given have all 
been found to be practically sound. A range of recipes is given for each 
type of preparation, so that, as far as it is possible to do so, the require- 
ments of individual manufacturers have been met. 

The contents are arranged in some forty-six sections, the first of 
which sets out a general classification of the types of preparation to be 
met with in the main body of the text, such as emulsions, solutions, soaps, 
jellies, etc. Apart from the usual types of cosmetic, such as Face Powders, 
Vanishing Creams, etc., there are sections on less familiar types, such as 
Beard-softening Preparations, Make-up Preparations (Lip Stick, Eye 
Shadow, etc.), and Bath Preparations. A section of particular interest to 
pharmacists is included on Sun Preparations. 

The formulas are quite up-to-date, and make use of the latest de- 
velopments in cosmetic ingredients. For instance, we find triethanolamine 
included in such preparations as Hand Lotions, Cold Creams, Brushless 
Shaving Creams and Lotions, Vanishing Cream, etc. 

Sulphonated oils are employed in Cleansing Creams, Soapless 
Shampoos and Hand Cleaners, and Dandruff Removers. 

The recently introduced preservatives, Para hydroxy benzoic acid 
ester, Methyl para hydroxy benzoate and Sodium para hydroxy benzoate, 
find a place in numbers of formulas. 

Much information is given regarding not only the individual types 
of preparation, but the manufacture, packing and testing of cosmetics. 
A list of reputable firms who cater for the needs of cosmetic manufac- 
turers is included in a Buyer’s Guide. Other sections of interest to 
manufacturers treat of preservatives and antiseptics in common use, lists 
of equipment and suggestions for the lay-out of factories. 

The publication is essentially practical, and one which should prove 
very useful to manufacturers. It would be a handy reference book for 
pharmacists who are specially interested in the production of any type 
of cosmetic preparation. 


in” I HE AY STRALASIAN Jor RNAL OF Puarmacy. 


E.E.N. 


Set a are) © we 
THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


Please send me at once ‘‘Modern Cosmetics”’ for which I enclose 
six dollars. 


Name 


| 
| 
| 
| 
| 
Address 
| 


City 
Company....... . Title. 
If after 24 hours examination I wish to return “Modern Cos- | 
metics” it is understood that my money ($6.00) will be refunded | 
at once, on publisher’s receipt of the book. 

1 





MODERN COSMETICS 


is nOW regarded as an indispensable 
ngaged in the manufacture of cosmetics. Its four hundred 





reference work for those 
s of practical, usable information for the manu- 
acturer of cosmetics is the result of more than a 
years work carefully compiling and checking 
information. This is the first practical manual 
for the manufacturer, covering every 
phase of cosmetic production. It 
willbe found particularlyvalu- 
able to the manufacturer 
with limited techni- 


cal training. 


PRICE: $6.00 
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We are in good position to supply the 
following products and solicit 
orders for prompt and 


contract deliveries 


AUBEPINE 


(Pure 100% Aldehyde) 








erry 
suitable for all products, especially in fine soaps. 
Not liable to discolor. 
Nery 
a quality product; at lowest market prices. 
met 
TERPINEOL P 
We are supplying this exceptional quality to 
many discriminating buyers. 
q ; ~ 





PHENYL ETHYL ALCOHOL 


A fine product; can be used for most rose prepa- 


rations. 


DODGE AND OLCOTT COMPANY 


180 Varick Street New York tag 
“The integrity of the house is reflected in the quality of its | Products. y 


Copyright 1930 
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Merck Quinine Sulphate 


1822 »* 1935 


This picture of the old Powers & Weightman plant in 
Philadelphia will be recognized immediately by all 
those who use subdivisions of Quinine Sulphate U.S.P., 
because the "P. & W. Smokestack” brand was the first 
“Made in America” Quinine. 

It is logical that, through the years, leading phar- 
maceutical manufacturers should have standardized 
on this brand of Quinine Sulphate, for they have found 
by experience that they can depend upon the un- 
varying quality of this product now available under 
the Merck label. 

Rigid control of manufacturing processes, unvarying 
physical characteristics of color and density, uniform 


MERCK & CO. Inc. 


PHILADELPHIA ST. LOUIS 


NEW YORK 





124 


Manufacturing Chemists 
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purity and efficacy—these are the principal reasons 
why so many discriminating houses insist upon Merck 
Quinine Sulphate U.S.P. 

As time goes on and new processing requirements 
are recognized, the House of Merck is ever ready to 
cooperate in meeting the needs of the day. For ex- 
ample, Merck Quinine Sulphate is now supplied in 
several different densities, all standardized, for cap- 
sulating. This refinement in manufacturing is evidence 
of the advantages to be gained by purchasing chem- 
icals from a manufacturer who adheres to traditional 
ideals of quality and conforms to modern requirements 
of service. 


RAHWAY, New Jersey 


In Canada: Merck & Co. Ltd. MONTREAL and TORONTC 
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N : y ES | MANUFACT URED BY 
_ NAUGATUCK SELL UNDER THE 
TRADE NAME 
> ‘ 
= VIOLLYS a. B. 100% 
_ VIOLLYS BETA 
on VIOLLYS atPHa BLANCHE 
: VIOLLYS mETHYL ALPHA 
: VIOLLYS mertuHy. 
| VIOLLYS GamMMa 
Whether their use is intended for Perfumery, Soap or Cosmetics, 
each one fills a definite odor demand in a manner that can only 


be obtained by Naugatuck’s policy of controlled productions. 


Aromatics 6) Division.» 453 


Naugatuck UF 


DIVISION OF UNITED $ 
1790 BROADWAY s 
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Announcing the formation of 


chimmel & Co., Inc. 


Manufacturers and dealers in essential oils, aromatic 


chemicals, perfume raw materials and liquor flavors. 





fora Z 
f ohh revs ae =a oa 
AS 


Offices and Laboratories at 


601 West 26th St, New York, N. Y. 


Telephone: PEnnsylvania 6-5448 
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by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 


York, Chicago and Philadelphia. 


following distributors: 


For prices 
on kegs, barrels or carloads, consult any of the 








WE DO OUR PART 


DISTRIBUTED EAST OF THE ROCKIES BY 


inckrodh, CHEMICAL WORKS, St. Louis, Philadelphia, 
New York, Chicago. 
e BAKER CHEMICAL COMPANY, Phillipsburg, New 
ersey. 
DODGE & OLCOTT COMPANY, 180 Varick Street, New York. 
NEW YORK QUININE & CHEMICAL WORKS, 101 North 
llth Street, Brooklyn, New York. 


"SWANN CHEMICAL COMPANY, Birmingham, Alabama. 

THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 

CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
Cincinnati, Ohio. 

THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 


west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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ROSSVILLE CHEMISTS LIKE FAMOUS CHEFS START WITH GOOD MATERIALS. THE CARE USED IN SELECTING 
THE GRAIN THAT GOES INTO THESE COOKERS IS ULTIMATELY REFLECTED IN A FINER PRODUCT 


waa ~(OMMERCIAL SOLVENTS (ORPORATION 


possvinus 
| Piss 'T IT Lbttes GF FIN ALSO H Ot 


a ee TERRE HAUTE, INDIANA a ae 
BRANCH [OFFICES AND WAREHOUSES IN_ALL PRINCIPAL CITIES 
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Manufacturers 











PERFUME 
DISSEMINATORS 


open a huge market 
for the Perfume 
Industry ee 


A manufacturer discovers that a mild, 
agreeable odor in a tastefully decorated 
display room materially improves the ap- 
pealing quality of the room; a retail furni- 
ture store, an automobile sales salon find 
that a faint appropriate odor appeals to 
their customers. In _ theatres, homes, 
offices; in industrial use to disguise or 
neutralize disagreeable odors, the perfume 
disseminator has made a place for itself by 
giving character to a room, by making sur- 


roundings a pleasanter place to be in. 


But the market for perfume, disseminated through artistic and appropriate disseminators has 
not been scratched. Felton has specialized in studying this market. They have a lot of infor- 
mation for the manufacturer or distributor who is interested in investigating it. 


Write us for full in- 
formation on this 
subject and for ap- 
propriate samples 
which we shall be 


pleased to furnish. 


The proper odor for a disseminator must be devel- 
oped with several special characteristics in mind. 
Just any perfume, no matter how pleasant, will not 
do. The perfume for a disseminator must have 
effusion, must be persistent, must be reasonable in 
cost and must be appropriate to the place in which 
it is used. Odors developed by Felton for perfume 
disseminators will meet any special requirements 


you have in mind. 


FEeeron CHEMICAL COMPANY 


n, Mass 


INCORPORATED 


AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER AND FLAVOR OILS 
Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 


Philadelphia, Pa. Sandusky, Ohio 


200 So. 


12th St. 1408 W. Market St. 


Chicago, Ill. St. Louis, Mo. New Orleans, La. Los Angeles, Calif. 
1200 N. Ashland Ave. 245 Union Blvd. alter Bldg. 515 So. Fairfax Ave. 
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ACETANILID U.S.P. 
ACETPHENETIDIN U.S. P. 
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ASPIRIN (ACETYL SALICYLIC ACID U.S. P.) 
AND STARCH GRANULATIONS 


ASPIR-GRAN 
BENZOIC ACID U. S. P. 
CAFFEINE U.S.P. .. 


CHLORAL HYDRATE U.S. P. 


CHLORAMINE U.S. P. 
GLYCEROPHOSPHATES 
PHENOL U.S. P. | 


PHENOLPHTHALEIN U.S. P. 


SALICYLATES 


SODIUM ACETATE U.S. P. 
SODIUM BENZOATE U.S. P. 





f 
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Manufacture d by 


Monsanto Chemical Company 


St.Louis U.S.A. 


Empire State Bldg. Everett Station 500 No. Dearborn 383 Brannan St. 78 St. Paul St., West Vic 
NEW YORK BOSTON 1 a LG NCl@) SAN FRANCISCO MONTREAL 
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There are PROFIT ADVANTAGES to you 


in using Alseco Foil Capsules 


Quality products look the part in gleaming. finish. Attempts to soak them off leave tell-tale 
colorful Alseco Foil Capsules. They indicate to evidence. 
women the pride you take in your product. On \lseco Foil Capsules are surprisingly econom- 
counters and shelves, in competition with related ical. Applied at speeds up to 120 per minute. 
merchandise, your product stands out, attracts If you will send us one of your labeled bottles 
attention to itself. Thus Alseco Foil Capsules we will be glad to apply an Alseco Foil Capsule 
help to swing sales, bringing you more profits. in harmony with your label color scheme and 
In addition, they are a barrier against counter- return it with a quotation which will surprise you. 
feiting. Only the special machine we furnish you \ddress ALUMINUM SEAL COMPANY, 38 
can tailor them to fit every contour of your |= NEW KENSINGTON, PA. Ls 
TRADE MARK ( a £60 REG. U. S. PAT. OFF. 


£ ZECO SEALS AND SEALING MACHINES 


AN ALSECO SEAL ASSURES HERMETIC SEALIN -IS EASIER TO OPEN AND RESEAL 


ae im 
Ss Mlntecerep erent TL = 


PLAIN SKIRTED CAP IS PRESSURE-SEATED, THREADS ROLLED-ON, AND ALSECO FOIL CAPSULE APPLIED 
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TOP LINE -- BOTTOM PRICE 


Specials for the manufacturer of low-priced goods. 


< 


Just what the name implies—“‘Top Line’’—they’re 
real perfume oils that help sell preparations. And 
at bottom prices. 


ASK for SAMPLES 


FOR CREAMS—Use 3 oz. or more to 100 lbs. 


Top Line Rose $2.50 lb. 
Top Line Lilac a 
Top Line Bouquet 250 * 
Top Line Sweet Pea —_* 


—and others— 


FOR TALC—Use 2 oz. or more to 100 lbs. 


Top-Line Rose $2.50 Ib. 
Yop Line Orange 20 * 
Top Line Carnation 350°“ 


—and others— 


FOR POMADE—Use 2 oz. or more to 100 Ibs. 
Top Line Oriental $3.00 Ib. 
Top Line Southern 3.00 ** 


—and others— 


FOR HAIR OIL—Use ¢ oz. or more to gallon. 


Top Line H.O. Rose $2.50 |b. 
Top Line H.O. Lilac 2250) * 
Top Line Kleen a | 


and others 


FOR TOILET WATER—Use one ounce or 
more to gallon. 


Top Line Lavande $3.50 |b 
Top Line Cologne 8:00) * 
Top Line Fougere 4.00 ° 
Top Line Oriental 3:00) ~ 


—and others— 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 
Flavor Materials, Aromatic i) 


Essential Oils, Perfume Spectalties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 
Factory, Elizabeth, N. J. 
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HETHER you 
have quintu- 
plets, octuplets, or just twins, 
dress them alike. Experience 
has proved that a family resem- 
blance is potent in merchandis- 
ing a line of packages. 

That's why all the members of 
the Bree family have the same 
label and color scheme and wear 
striking Armstrong’s Caps : 
beautifully lacquered double- 
shell metal caps on the jars and 
gay molded plastic capsonthe bot- 
tles. They are perfectly matched. 

Women like these caps_be- 
cause they are convenient 
smart... and don’t stick. And 
the “modern” appearance they 
lend the packages is a great com- 
petitive advantage. Packages like 
these move quickly; they don’t 
have to wait long for buyers. 

Perhaps your packages, too, 
will look smarter, brighter, with 
Armstrong’s Metal or Molded 
Caps. The many standard de- 
signs offer you a wide choice. 
Or, if you private 
closure, vou Can have your Caps 
or litho- 


preter a 


molded to order . 
graphed, if you prefer metal caps, 
with your name and trade-mark. 

Ask for full information and 
prices. Armstrong Cork Prod- 
ucts Company, Closure 
Division, 913 Arch St., 
Lancaster, Pennsylvania. 





Armstrong’s 
MOLDED & METAL CAPS 
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FREE BOOK! 
PASTE ME ON A PENNY 
POST CARD! 


“A Buying Guide toArmstrong’s Closures” 
will help you select the proper closure for 
your packages. 

Sent free upon receipt of this coupon. 
Armstronc Cork Propucts Company, 
Closure Division, 

913 Arch Street, Lancaster, Pa. 

Name Rene Aina 

Street... 


City. 








A PERFECT MATCH, Though made from 
different materials, these metal and molded 
plastic caps are identical in color—an allur- 
tng pastel green—maintaining family identity. 








State 
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SILVER SALTS 


MALLINCKRODT 





/ 





for CHEMISTRY 














trom VIRGIN BULLION 


Mallinckrodt Silver Salts come as close to 


i$ 






pertection and 100% purity as the finest 





apparatus and the most skillful chemists 
for MEDICINE 








can contrive. Each lot ts as high 





standard and uniformity as the 
preceding lot. 
Silver Nitrate Mallinckrodt, 


for example, assays 99.95°c. Its copper, lead and sulphate content is practi- 





cally nil. Whether you require Silver Salts for manufacture or for repackaging, 


the use of Mallinckrodt products will assure you that you are ‘delivering the 


TENTH ANNUAL TRADE DINNER 
this yea is to be held at the Hotel 
Waldorf-Astoria on Thursday, 


March 21, under the auspices 
for SS 


goods” with the finest. 













Other Silver Salts “Made By 
Mallinckrodt’’—Silver Acetate, 








f the D , Chemical and 
Allied ra des Section of 
the New York Board of 
rrade. Be 





sure tocome! 





Silver Carbonate, Silver Cyanide. 


Silver Chloride, Silver Iodide, Silver 








Lactate, Silver Nucleinate, Lunar 


Caustic, etc. 


COMPLETE CATALOG ON REQUEST 


Ke 


for MIRRORS 


ma CHEMICAL WORKS 


Makers of Over 1500 Fine Chemicals 


ST. LOUIS NEW YORK MONTREAL 
CHICAGO PHILADELPHIA TORONTO 
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The Industry's Course 


T= industry is definitely committed to a thorough re- 
vision of the Food and Drugs Act. Every branch of 
the industry has expressed itself in favor of correction of 
abuses that exist, and two branches of the industry have 
offered bills to Congress. Now it is up to the industry to 
agree upon some bill that can be enacted and thus prove to 
the government and the public that these expressions were 
not merely movements of the lips with nothing behind them. 


pees COPELAND is in control of the situation. Being a 
member of the majority party and chairman of the 
Senate Committee on Commerce, as well as having the con- 
fidence of enforcement officials to a greater extent than any 
other legislator, he is the key man. Furthermore, the 
Senator appears determined to be the father of any bill 
enacted, and, being a physician, he has a strong public ap- 
peal in such a role. 


ENATOR COPELAND’S Bill, 8. 5, is far from satisfactory. 
However, there is also before the Senate the McCarran 
Bill, S. 580, written by Charles Wesley Dunn. This is an 
improved version of the bill which the entire industry sup- 
ported in the last session of Congress. With some necessary 
changes of a minor nature, this bill appears to be as fair a 
bill from the industry’s viewpoint as the industry can expect 
to obtain. 


HERE is no chance of enacting the complete McCarran 
bill, any more than there is of passing any other in- 
dependent bill. The bill enacted must bear the label of 
Senator Copeland. Therefore, it appears most desirable to 
press for revision of the Copeland Bill by having the Senator 
substitute for the objectionable parts of his bill, the parts 
of the McCarran Bill. Such a procedure appears perfectly 
feasible and highly desirable from the view that the in- 
dustry would be adequately protected and abuses against 
the public interest would cease. 


HE Mead Bill, H. R. 3972, written by Proprietary Asso- 
ciation Counsel James F. Hoge, is obviously not ac- 
ceptable to enforcement officials as it places advertising 
control in the Federal Trade Commission and so sets up a 
dual enforcement between two bureaus. Many in the in- 
dustry also object to this provision as they do to the manner 
in which factory inspection is handled in the bill. Finally, 
the Mead Bill has no more chance of being enacted in toto 
than has any other independent bill, and if there are any 
good points in it, Senator Copeland will doubtless find and 
adopt them. 
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A Just Decision 


Upon appeal the U. S. Court of 
Customs Appeal has reversed the 
decision of the lower court and ruled 
that mineral oil imported into the 
country is not dutiable. This is as 
we anticipated since we 
stated that we see how one item, 
specifically mentioned in the free 
list of the tariff act could be con- 
sidered as a medicinal product “not 
otherwise provided for’ and sub- 
jected to a tariff of twenty-five per 
when used for 


clearly 


cent ad valorem 

medicinal purposes. 
ruling it would be necessary for the 
Treasury Department to comb the 
entire free list for products which 


Under such a 


are used medicinally in any _ per- 
centage and subject the particular 
medicinally to the 
Furthermore, iodine 


amounts used 
same tariff. 
appears on the free list, and since 
the main use of this product is in 
the medicinal field, it would be 
necessary for the Treasury Depart- 
ment to rule against the expressed 
intent of Congress and subject 
iodine to a duty of twenty-five per 
cent ad valorem. 

The ruling was obviously stupid 
and apparently made by some offi- 
cial without due consideration. In 
its search for additional revenue we 
hope that the department will make 
no more such stupid decisions which 
only serve further to upset business, 
and everyone knows that it is al- 
ready more than sufficiently upset. 
The decision of the court was the 
only one that could be expected un- 
less the opportunity was to be given 
to Congress to rewrite the tariff act 
in full knowledge of this new method 
of interpretation. In such a revision 
it would have been necessary for 
Congress to specify in each item on 
the free list whether or not medici- 
nal grades were included. 


Wholesale Evolution 


There can be no question but that 
the steady evolution of the whole- 
sale drug trade is going to make it 
more difficult for manufacturers of 


drugs and cosmetics to get their 
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products into the hands of the 
public. The extension of whole- 
saling activities by the United Drug 
Company to serve independent re- 
tailers who are also Rexall agents, 
means that still another large manu- 
facturer of unadvertised merchan- 
dise is undertaking to serve the re- 
tailers with the wholesaling function 
to the end that the products of this 
manufacturer will have a greater 
and easier sale to the independent 
retailers of the country. 

The development during the past 
twenty years of such strong factors 
as the cooperative-mutual whole- 
salers, the widespreading organiza- 
tion of McKesson & Robbins, the 
extension of the various chains by 


means of agencies, and now the 


United Wholesalers, means that 
strong distributive factors in the 


industry are to a steadily increasing 
extent encroaching upon the prov- 
ince of those who perform no other 
function than that of manufacturing. 

The only way in which manufac- 
turers can hope to offset the effect 
of this steady trend is to increase 
their research efforts, improve their 
advertising, merchandising, and 
manufacturing methods so that they 
will continually excel in those func- 
tions which are the prime requisites 
of successful manufacturers. In 
this way, manufacturers will always 
be able to offer better products, 
more economically manufactured, 
and more effectively offered to the 
public, thus causing those who are 
primarily distributors always to be 


trailing behind. 


& 
Watch This Bill! 


Every session of every legislature 
of the country probably has its 
share of bills which are conceived 
by some legislator who listens to 
the narrow views of a selfishly- 
minded individual who thinks that 
he can legislate out of business all 
his competitors. Such legislators 
never take the trouble to acquaint 
themselves with the facts in these 
cases, and merely draw up and in- 
troduce _ bills immediately 
reveal the ignorance of the legis- 


which 
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lators who allow their names to ap- 
pear upon them. 

Just such a bill has been intro- 
duced in the House of Representa- 


tives. This is the Bland Bill, 
H. R. 70, which only contains ten 
lines and seeks to make a part of 
the tariff act of 1930 prohibition of 
importation of all fish and_ fish 
products of all kinds whether or not 
specifically named in the bill. 
Under such a bill the importation 
of cod liver oil would immediately 
cease. Where enough cod liver oil 
to supply the needs of this country 
would come from does not 
Mr. Bland. He either does not 
know that cod liver oil is mainly an 
imported product, or else he thinks 
that an industry can be created in 


Worry 


this country over night to supply 
the demand. Or perhaps he believes 
that halibut liver oil is the same 
thing, or that our smart chemists 
can produce cod liver oil syntheti- 
cally. But even though the bill will 
probably die in committee, it would 
be well for our manufacturers to go 
to work against this dangerous piece 
of legislation to make sure that it 
never sees the light of day. 


Make Adjustments 


With the new drug bill hovering 
over the industry, it would be well 
for manufacturers of drugs and cos- 
metics immediately to adjust them- 
selves as well as possible to those 
provisions which they are certain 
will be contained in the bill. Ad- 
vertising control is certain to a pro- 
vision of the bill and manufacturers 
should take steps to adjust the 
checking of advertising copy in 
their companies by men competent 
to ascertain the truth or falsity of 
such copy. 

So many new provisions are apt 
to be in the bill that the time be- 
tween the time of enactment and 
the effective date will be a most busy 
all manufacturers. — It 
would be well for manufacturers 
generally to get as much of this un- 
productive work out of the way as 


time for 


soon as they can. 
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NEW AND NON-OFFICIAL 


Just a Few Words 


While the Food and Drugs Act situation 
is amply covered in another part of this 
issue, we merely wish to point out here 
that there is an opinion in some quarters 
that the lawyers of the industry have 
pretty well bungled the job of getting the 
industry together. ‘Fhe package medicine 
industry itself is divided with some favor- 
ing the Hoge or Mead Bill, and others 
favoring the Dunn Bill with a few slight 
changes. Intense jealousy is abroad over 
who shall get the credit for writing the 
major part of the bill that might be 
enacted, and this is causing no end of 
trouble. 

A criticism of the Hoge Bill to the effect 
that the method of handling unfair adver- 
tising in the bill made it necessary for the 
Commission to prove unfair competition 
was spiked by Mr. Hoge during his recent 
address before the Drug, Chemical & 
Allied Trades Section of the New York 
Board of Trade. This criticism is gener- 
ally considered unfair and uncalled for as 
the Hoge Bill declares false advertise- 
ments unlawful and directs the Federal 
Trade Commission to prevent their dis- 
semination. 


Vitamin A Dispute 

Sellers of cod liver oil products were 
rightly wrought up over the recent article 
in the Journal of the A. M. A. entitled 
“The Effect of Vitamin A on the Common 
Cold.” The article contained conclusions 
to the effect that vitamin A was useless in 
preventing colds. The facts in the matter 
were that halibut liver oil was the only 
thing administered and this was given in 
large weekly doses instead of in small daily 
doses. The title of the article and conclu- 
sions are generally considered unwar- 
ranted and unfair for the reason that cod 
liver oil is effective in colds whether or 
not it is the vitamin A that does the trick. 
The conclusions of the article in question 
would tend to nullify the effect of the ad- 
vertising of cod liver oil in which vitamin 
A has been stressed as the reason why 


cod liver oil is effective against colds. 
¥ 


Checking the Doctors 

Incidentally, it i¥ interesting to note 
that concerted action against some of the 
criticisms of members of the medical pro- 
fession regarding drug products is about 
to be taken. So far the action only con- 
tains one product—phenolphthalein. The 
criticisms which have been leveled against 
th’s chemical for use as a laxative are going 
to be proven or disproven by those in- 
terested in its manufacture as a chemical 
and as a laxative. It is said that a cor- 
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poration has been formed by the interested 
parties, and that research on the problem 
will be undertaken at the direction of the 
corporation. Seems that we might see 
some fun in this direction. Also, if this 
undertaking is successful, we shall expect 
to see more such instances of concerted 
action when one or two physicians make 
reports on insufficient or garbled evidence. 

Stabilization continues to be of little 
interest as the big guns in the industry 
turn their efforts toward control of the 
new drug act situation. The stabilization 
furor has gone by the boards as a policy of 
major interest anyway as code minimums 
are now widely quoted in the “better” 
chains on many ‘‘stabilized’’ products in 
the large cities and nobody seems to be 
interested in doing anything to bring these 


prices up to the suggested minimums. 
* 
Stabilization Trends 


The Federal Trade Commission is still 


busy citing one firm after another of the 


“stabilization” group. There is hardly 
any chance of any of the firms in question 
suffering seriously from this action al- 
though the cost of defending the actions is 
probably considerable. However, this 
will probably be charged up to advertising 
as it is said that the value to manufactur- 
ers of these actions is considerable from the 
viewpoint of convincing distributors as to 
the sincerity of the manufacturers in 
question. 


Smell and Sleep 

Our old friend, Doc Laird of Colgate 
University, has recently developed “sleep 
appeal” for corn flakes. Old readers will 
remember him as the first to write on 
“Sell by Smell,”’ using the pages of THe 
DruGc & Cosmetic INpustry. 

Which reminds us that you can now 
buy an aromatic which will give a good 
old-time drug store odor to any store, even 
of the modern milk-shake-and-sandwich- 


dispensing type. 





“Oh, the nasty things!’ 
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THE FIRST NORWICH PLANT 


From the courage of President Cleveland to the elec- 
tion of Franklin D. Roosevelt; from the panics of °93, 
07, and °29; from gaslights to remote control; from 
horsedrawn street cars to streamlined automobiles; 
from canal boats to airplanes, these few markers of the 
progress of the world during the past fifty years—the 
most exciting period the world has ever seen—give 
some idea of the background against which The Nor- 
wich Pharmacal Company was brought to its present 
status as one of the leading pharmaceutical manufac- 
turers of the country. And as Norwich celebrates its 
fiftieth anniversary, we realize that the progress of 
science in the pharmaceutical field has kept pace with 
the progress of the country. Tooth pastes were un- 
known in 1885, and an antiseptic mouth wash such as 
Z-L Antiseptic was unheard of. As science developed 
new products, Norwich kept step with the advance- 
ment. 
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FROM 1892 TO 1904, THIS WAS THE PLANT 
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€ARLY DAYS 
IN NORWICH 


As the Norwich Pharmacal Com- 
pany celebrates its fiftieth anni- 
versary we reveal some of the 
interesting history of the early 
days of the existence of the firm. 


A retired Baptist minister—Lafayette Moore—ar- 
rived in Norwich in 1885 bringing with him some slight 
equipment for cutting pills by hand and for gelatin 
coating. These had been given to him by his brother, 
who was retiring from a small pill business in New 
York, and who had instructed his brother in the method 
of making and coating pills. Strangely enough, Mr. 
Moore was a friend of the father of Dr. Reuben Jeffery, 
the man who afterward brought Unguentine to the com- 
pany. Dr. Jeffery’s father was also a Baptist minister, 
being pastor of the Marcy Avenue Baptist church of 
Brooklyn. The elder Jeffery’s father had brought the 
Ungentine formula from England, and later passed it 
on to his son. 

The Reverend Moore hired a room in the top floor of 
an abandoned cooper shop and started making a small 
line of pills which he personally peddled throughout the 
surrounding towns. He purchased his supplies from 
the Corner Drug Store where Mr. O. G. Bell, the first 
president of the company, was employed as a clerk. 
Moore had more ambition than money and secured 
most of his supplies on credit extended to him by Mr. 
Bell, and for which Mr. Bell was responsible. 

On March 1, 1886, Dr. Jeffery met Reverend Moore 
with his basket containing the stock of the company. 
Moore needed three dollars to get possession of his 
Dr. Jeffery did not have it but proceeded to 
borrow it himself from T. D. Miller, who was the 
proprietor of the drug store in which Bell was employed. 
Mr. Miller said that it was against the constitution and 
by-laws of his drug shop to loan money, but finally 
said that there was nothing to prevent him from making 
He asked what part of the business he 


room. 


an investment. 
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From right to left 


J. Fred Windolph, first Advertising Manager, on steps; R. C. Stofer, President, patting dog; G. L. Marsters stands next to 


R. §. Eaton, serious young men with vision; next is W. P. McNulty, production superintendent, at the time this picture was taken, he was 


dreaming about automatic labeling machines. 

could buy for three dollars, and Dr. Jeffery—after 
thinking about the market basket of machines which 
weighed about sixty-five pounds—told Mr. Miller that 
he could buy one-eighth interest for three dollars. Mr. 
Miller was therefore the first stockholder in the com- 
pany having paid at the rate of thirty-seven or thirty- 
eight cents per pound. 

Finally, Moore’s indebtedness at Miller’s Drug Store 
was in the neighborhood of two hundred dollars. Mr. 
Miller thought it had gone far enough and called on 
Mr. Bell, the clerk in the store, to pay. Bell didn’t 
know what to do, but finally he went to an uncle of his 
wife in Smyrna and borrowed the money. Then a 
partnership was formed under the name of Moore & 
Bell, Pill Manufacturers, Norwich, N. Y. The affairs 
of the company ran smoothly for a time. Bell re- 
mained with T. D. Miller, and evenings did the book- 
keeping for Moore & Bell. They were just about able 
to carry on, but Moore became dissatisfied, and on a 
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certain day when the firm’s balance was two hundred 
and forty dollars, Moore drew a check for the full 
amount and vamoosed, taking the working formulas 
with him. His whereabouts were not known for a long 
time, and this ended forever his connection with the 
company. It was this same Moore who later went to 
Clinton and started the Clinton Pharmacal Company, 
which after a short existence became Bristol-Myers & 
( i ). 

Sell never gave up. He said that if he could raise 
two hundred dollars he would leave Miller’s and “go it 
Mr. Isaac S. Newton kindly loaned him the 
money. Some time later Bell decided that if he could 
raise eight hundred dollars he could make a go of it. 
An old friend of Bell’s, Charles B. Norris, of Boonton, 
N\.J., invested two hundred dollars. Later he moved to 
Norwich and remained with the company till his death. 
In 1888 or 1889 Manley P. Green and Cyrus P. Thomas 
invested two hundred dollars each, and in 1890 Bell, 


alone.” 
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Norris, Green and Thomas associated themselves to- 
gether as a manufacturing corporation under the name 
of The Norwich Pharmacal Company with a capital 
stock of $20,000. 

In 1892, Green sold out his interest to John Hicks, 
and Thomas sold his to Charles H. Stanton. Shortly 
after, Hicks sold a part of his interest to R. F. Stofer, 
later president of the company and father of the present 
advertising manager of the company. Hicks sold the 
balance of his holdings to Bell. Stanton later sold his 
stock to Norris. 

The first time the word “pharmacal” was ever used, 
was in connection with the Norwich company. There 
is no such word in the dictionary as ““pharmacal,” the 
Thus, O. G. 
Bell unconsciously coined a word that is today used in 
the titles of many drug manufacturing companies in 
this and other English speaking companies throughout 


correct word being “pharmaceutical.” 


the world. 

Under the name of Jeffery’s Universal Family Oint- 
ment, what is now known as l nguentine was made in 
Geneva, N. Y., as long ago as 1828 and continued to be 
made there until after the Civil War. The formula was 
given to Dr. Samuel Jeffery, about the time he left Eng- 
land to make his home in America in 1827, by Sir 
Astley Cooper, a famous surgeon. He made the oint- 
ment in a washtub in the kitchen of his home, making 
about one hundred pounds at a time. This he packed 
in one ounce tin boxes and peddled around central New 
York for twenty-five cents a box. 

The ointment was not made commercially from 1868 


until its manufacture under the name of Unguentine in 
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Norwich. The younger Dr. Jeffery had told Bell and 
Moore about it in 1886, and his father sent him the 
formula. Originally, Dr. Jeffery was to make it and 
not give the formula to his associates, but the first 
batch was such that Bell looked at and smelled it and 
then asked, “Do you think we are going to sell axle 
grease)’ Later the pledge of secrecy was extended to 
Mr. Stofer and he was able to produce a satisfactory 
ointment. In March 1893, Dr. Jeffery signed a con- 
tract with the company by which he was to obtain 
twenty-five cents per pound royalty. Dr. Jeffery was 
then practising in Brooklyn. In August of the same 
year Dr. Jeffery went to Norwich and started the ad- 
vertising campaign. The company furnished Dr. Jeffery 
with a typewriter and a stenographer. The wages of the 
stenographer were paid by the company, but Dr. 
Jeffery had to pay for her board and lodging. 

The word Unguentine was coined by Dr. Jeffery. The 
Latin name for ointment is Unguentum and is used 
entirely by the medical profession to signify an oint- 
ment. lnguentine was the first ointment ever put on 
the market as a pharmaceutical preparation. At the 
time l nguentine was first produced, dry surgical dress- 
ings or powders were used exclusively by the medical 
profession. In order that the medical profession would 
know the character of the preparation from its name, 
and thus permit them immediately to differentiate it 
from the dressings then in vogue, Dr. Jeffery anglicized 
the word Unguentum by dropping the “‘um’’, and sub- 
stituting “ine,” thus making Unguentine. 

And speaking of packaging, Unguentine was first 
marketed in one ounee wooden boxes, and one pound 
glass jars with nickel tops. The wooden box was then 
believed to be a “beautiful package,” but when it 
reached its destination, as a rule the contents had all 
oozed out. The glass jar was not so bad as it didn't 
ooze, it just broke. 

The expression, “First Thought in Burns,” is nothing 
new, having been originated by Dr. Harry Enton, who 
graduated from Long Island College Hospital in 1885 
having been a classmate of Dr. Reuben Jeffery. Dr. 
Knton was famous as a writer of detective stories under 
the non-de-plume of “‘Old Sleuth.” 

Of the men who carried the company through its 
early years we have written only of O. G. Bell. Richard 
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DRUG BILL PROGRESS “207. 


Quickly has the drug bill battle 
gotten under way in the present 
session of Congress. The battle 
lines are being revealed as the sit- 
uation develops. The industry help- 
lessly awaits the outcome of this 


fight of legal brains. 


Food and Drugs Act revision continues as the out- 
standing topic of conversation in the industry. Every- 
one is wondering whether a bill will be passed, and if so, 
what the bill will be like. From all indications, a bill 
will be enacted. Just what the bill will be is not so easy 
to predict as the industry is far from unified. The com- 
mittee appointed by the National Drug Trade Confer- 
ence has had two meetings in which they reviewed the 
bills introduced in Congress and also any other bills 
which were offered for introduction in Congress. It 
does not appear as though the Conference would ac- 
complish anything as the meetings of the special com- 
mittee have only emphasized the differences which 
exist on the subject between the proprietary manufac- 
turers, the ethical manufacturers, and the professional 
pharmacy interests. 

The Committee considered the Copeland Bill, S. 5; 
the Hoge or Mead Bill, H. R. 3972: the Dunn or 
McCarran Bill, S. 580: and the bill prepared by W. 
Bruce Philip. The sessions have been long and rather 
dull with some of the parties vitally interested in revi- 
sion just dropping in on the sessions for short periods 
and not taking any particular interests in the proceed- 
ings. It seems certain that the committee will not 
draft any bill satisfactory to the Conference and per- 
haps it will not draft any bill. Preparation of a satis- 


The three men pictured 
here are all authors of 
bills introduced in Con- 
gress. The bill enacted 
will bear the Copeland 
label. The question is how 
far can the other men in- 


fluence the writing of this 
final bill? 


SENATOR COPELAND 


Reb. °35: X2GSViILg 


factory bill was really the purpose for which the com- 
mittee was created. 

The battle for and against revision is being carried on 
other fronts, since those in the Conference know that 
nothing can be done by the Conference without an 
unanimous vote, and when the vote is asked for it will 
not be forthcoming. 

The Proprietary Association is right out in the front 
lines fighting for passage of the Mead Bill, H. R. 3972, 
which was written by Proprietary Association Counsel 
James F. Hoge. The Proprietary Association has 
issued many publicity releases declaring itself in favor of 
revision to correct abuses, and “to stamp out fakes and 
frauds.” Edward H. Gardner, director of the com- 
mittee on advertising censorship, which the Proprietary 
\ssociation recently established, has broadcast over the 
radio the appeal of the association for a new bill, and 
has stated the abuses which the Hoge or Mead Bill is 
designed to correct. He has urged passage of the Hoge 
or Mead Bill. In thus carrying the fight to the public, 
it appears as though the Proprietary Association is 
attempting to build up public sentiment in favor of its 
position and thus fortify itself against the possibility of 
passage of a drastic administration measure. 

The MeCarran Bill, S. 580, written by Charles Wes- 
ley Dunn, is the only other bill beside the Copeland 
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3ill that has been introduced in the Senate. This is a 
rewrite of the bill which was prepared by Mr. Dunn 
last year and which, at that time was accepted by the 
entire industry, even an unanimous vote of the Na- 
tional Drug Trade Conference being given in support of 
it. Last year it was also sponsored by the large food 
interests and by the publishers. This year it is ap- 
parently travelling in smaller company since the 
Proprietary Association at least has not endorsed it. 
This fact alone prevents its endorsement by the Na- 
tional Drug Trade Conference. The food interests 
stand behind the Dunn Bill, as do the ethical manufac- 
turers who are members of the American Pharmaceu- 
tical Manufacturers’ Association of which Mr. Dunn is 
counsel. The fact must also be appreciated that this 
bill is far more acceptable to the officials of the Depart- 
ment of Agriculture than the Hoge Bill, and it certainly 
appears that these officials are going to have a lot to say 
about any bill that is enacted since Senator Copeland 
must, and is looking after protection of their desires. 

The main difference between the Hoge Bill and the 
Copeland and Dunn Bills is that the Hoge Bill gives 
control of advertising to the Federal Trade Commission, 
while the other two bills give this control to the Depart- 
ment of Agriculture. There are varying opinions on 
this phase of the act, some people believing that the 
Federal Trade Commission has a greater understanding 
of the problems involved, and that, with its many years 
of experience in handling unfair advertising, the Com- 
mission would be far more satisfactory with which to 
deal. The majority opinion seems to lean in the direc- 
tion of preventing dual enforcement of the act by two 
different government bureaus. It is thought that man- 
ufacturers would be in much greater trouble if they 
were subject to being harrassed by two departments 
instead of just one. Finally there is the point that such 
a provision is most objectionable to the Department of 
Agriculture, and therefore, to Senator Copeland, to the 
end that the bill can be passed with any such provision 
in it. 

It is the concensus of opinion among those well in- 
formed that no independent bill has a chance of passing. 
Thus neither the Hoge Bill nor the Dunn Bill can be 
passed in toto, or in fact can not be passed at all. The 
only thing that can be accomplished through these in- 
dependent bills is the possible substitution of some of 
the provisions of the independent bills in the bill which 
the administration favors. 

Senator Copeland, through his close contact with the 
Department of Agriculture in the preparation of a bill 
acceptable to them, and through the fact that he is now 
chairman of the Senate Committee on Commerce, which 
committee is charged with consideration of any Food 
and Drugs Act reported favorably to the Senate, be- 
comes the key man in the situation. Senator Copeland 
introduced his bill at the opening of the session and thus 
has established seniority in the present session of Con- 
gress regarding any such bills. 

Therefore, those who are either honestly in favor of 
revision, and those who believe that a bill will be 
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enacted whether the industry wants it or not, believe 
that whatever the industry can accomplish in prevent- 
ing passage of a drastic bill unduly detrimental to the 
industry, must be accomplished through the coopera- 
tion of Senator Copeland. Any bill that is enacted must 
have the support of the administration, and this support 
can only be obtained by a member of the majority 
party who is close enough to the situation to get the 
Department of Agriculture to endorse his bill. 

Some indication of just how widely the industry is 
split on the matter of revision can be gathered when it 
is realized that the package medicine industry itself is 
not solidly behind the Hoge or Mead Bill. Certain 
divisions object very strongly to at least two provisions 
in the Hoge Bill, one of these provisions being the plac- 
ing of advertising control in the Federal Trade Com- 
mission. It is stated that of late the F. T. C. has been 
very narrow in its views and very much inclined to 
operate against the practice of self-medication. Further, 
it is stated that there is no advantage to having dual 
enforcement by two bureaus when the Department of 
Agriculture is charged in the bill with giving to the 
F. T. C. the information on which to go ahead. Under 
such conditions, it is explained, the F. T. C. would only 
be an agent of the Food and Drug Administration to 
carry out such orders as were given to it. 

The second provision of the Hoge Bill upon which the 
package medicine industry is split is the inspection 
provision. Manufacturers of secret formula prepara- 
tions do not want to have their entire plants open to 
any district inspector who can walk in and learn their 
complete formula and manufacturing processes. Even 
though the bill makes disclosure of such information a 
felony, these people say, how could such an act be 
proven in most cases? These manufacturers want a bill 
that provides that their formulas be filed with the 
top officials in Washington so that the F. D. A. can 
intelligently pass upon the claims for the product and 
can assay the product readily so as to determine 
whether or not the product is being made in accordance 
with the formula submitted. They are perfectly willing 
to submit to inspection if this inspection is for the pur- 
pose of seeing that the products are made under 
sanitary conditions. 

The Board of Review created in the Dunn or McCar- 
ran Bill is also strongly favored by the smaller manu- 
facturers of package medicines for the reason these 
manufacturers generally can not stand the cost of fight- 
ing the F. D. A. through the courts, even they feel the 
contentions of the Department in any particular case 
are unfair. They would like to see the Board of Review 
section of the act amended so that it could not be 
packed with physicians and would have as members one 
pharmacist and one chemist. 

Also there are some objections to the Dunn Bill from 
the point of view of those who are ethical manufactur- 
ers but who sell large quantities of goods direct to the 
public or for prescription use through drug stores. It 
must be remembered that the American Pharmaceu- 
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THE NEW WHOLESALER 


United Drug further complicates 


an already complicated condition. 


During the past few years the various existing types 
of wholesalers of drug store merchandise have devised 
all sorts of plans to improve their conditions, with ques- 
tionable results. But, since the last half of last year, 
they have been faced with a new type of wholesale 
organization which promises eventually to carve out for 
itself a very sizable slice of the wholesale drug business. 
And the damnable part of it from the point of view of 
wholesalers already in existence, is that there appears to 
be very little that the present wholesalers can do 
about it. 

The new type of wholesaler is none other than 
United Drug Wholesalers, the company recently 
formed by the United Drug Company to extend to 
their Rexall agents a wholesaling service on all the mer- 
chandise which these independent retailers buy. 

The development is a logical one from the point of 
view of the United Drug Company, since this company 
is in an excellent position to furnish such service intel- 
One division of the com- 
has behind it 


ligently and economically. 
pany—the Liggett Drug Company 
many years of experience in the purchase and distribu- 
tion to its six hundred retail units of all manner of drug 
store merchandise. Further than this, the company is 
also well experienced in educating operators of retail 
stores in merchandising stunts. The ““One-cent Sale”’ is 
a child of United Drug Company, and is still in use in 
the Liggett stores and Rexall stores although the effec- 
tiveness of this method has become worn with time par- 
ticularly in the larger centers. Therefore, it is apparent 
that United Drug must develop some new methods of 
serving the Rexall agents throughout the country, since 
the Rexall franchise today is not of such great value as 
it was in the past for the very obvious reason that other 
lines of similar character are readily available such as 
the McKesson line. 

For these reasons it appears that the formation of 
United Drug Wholesalers is very largely a protective 
measure on the part of the United Drug Company. It 
appears in a sense to be a manner of insurance against 
loss of Rexall agents to other houses, principally large 
wholesalers with well-known lines of merchandise 
similar to the Rexall line. 

When these facts are considered, it is obvious that 
United Drug Wholesalers will go ahead definitely re- 
gardless of what measures may be taken by other 
wholesalers or by manufacturers. Thus far a branch 
has been established in Atlanta, Ga., in addition to the 
United Drug Company plants in Boston and St. Louis. 

\lready some manufacturers are looking upon this 
development with none too kindly eyes. They feel that 
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to sell goods to United Drug Wholesalers is simply sell- 
ing goods to a competitor as a means of aiding this com- 
petitor in selling his own goods. Probably these manu- 
facturers will duck the issue as long as they can but it is 
still questionable whether many manufacturers will 
directly refuse to sell goods to the company. 

Some manufacturers express the opinion that such a 
set-up gives the United Drug Company an opportunity 
to extend its number of Rexall agents which is now 
placed at 10,000 independent retailers. However, there 
appears to be very little to fear in this direction as the 
Rexall franchise is an exclusive one in each town, and 
therefore the extension of Rexall agents is limited by 
the number of towns which are not covered at the 
present time and this number is not very large or very 
desirable. Incidently it is this exclusive Rexall agency 
which is a limiting factor on the expansion of the Liggett 
stores themselves, as the Liggett Drug Company can 
not set up a store in a town in which a Rexall agent is 
located without buying out the store of the Rexall 
agent. 

The Rexall plan of one agent in a town will also work 
a definite hardship on the United Drug Wholesalers, 
since the advantage of serving more than one store in a 
town is immediately removed. On the other hand, the 
company will probably operate on an overhead as low 
as any other type of wholesaler, and it seems likely that 
there is no intention of making any profit from the 
enterprise, at least for some time, since the primary 
object of the plan is to increase the prosperity of the 
Rexall agents and thus protect and perhaps increase the 
volume of Rexall goods which these agents sell. 

The new plan more closely approximates the co- 
operative-mutual plan of drug wholesaling than any 
other plan in existence. As is well known, the co- 
operative-mutual wholesalers were originally started by 
the retailers themselves as buying clubs. These buying 
clubs were incorporated and retail druggists bought 
the stock. The profits of the wholesaling function there- 
fore accrued to the benefit of the retailers who received 
these profits as dividends. A very strong point in favor 
of the mutual plan is that it is on a cash basis, generally 
paid in advance. The extension of the cooperative idea 
was not all in the form of retailer-owned enterprises. 
Private individuals formed cooperative wholesale com- 
panies which operated on the cash basis of the truly 
mutual wholesalers and were successful. Today it is 
estimated that all the cooperative-mutual wholesale 
drug houses in the country serve about 12,000 retail 
druggists. Perhaps they do not serve this number ex- 
clusively, so that the 10,000 Rexall agents which will 


141 


YBNI DIK, Oy Re bs 








eventually be served by the United Drug Wholesalers 
makes the new enterprise comparable in size to the 
entire group of cooperative-mutual wholesalers in the 
country. 

The United Drug Wholesalers is just one more im- 
portant development in the drug wholesaling business. 
Developments in this business have been many and 
varied during the past ten or more years. The Whelan 
agencies such as are seen in the Vicinity and on the 
West Coast might be considered similar to United 
Drug Wholesalers by some, but in fact the two enter- 
prises are utterly different. The Whelan agencies ex- 
tend the wholesaling and merchandising services of the 
Whelan organization to stores which are independently 
owned, but which appear to the public as regular 
Whelan-owned stores. Unless one is acquainted with 
the interior arrangement of a real Whelan store, one 
could not distinguish between a unit in the Whelan 
chain and a Whelan agency. 

Perhaps the main difference between the latest de- 
velopment and such wholesalers as McKesson & 
Robbins or other wholesalers who have their own lines, 
is that the McKesson bought and paid good cash for 
their wholesale houses and the other wholesalers have 
been recognized distributors for a great many years. 
For any manufacturer to have cut off McKesson just 
because the many sectional distributors were merged 
with a manufacturing company, would have been al- 
most a suicidal stroke for the reason that these various 
units definitely had an enormous part of the retail dis- 
tribution of the country. In the case of United Drug 
Wholesalers, however, the attempt is being made to 
create a wholesale drug business to independent re- 
tailers and without the goods of manufacturers this can 
not be successfully done. Some manufacturers however 
are worried for the reason that they do not know just 
how far the Liggett business will be involved with the 
plan of the United Drug Wholesalers. These manufac- 
turers are receiving excellent cooperation from the 
Liggett stores and they do not want to be forced into a 
direct refusal to sell United Drug Wholesalers as this 
might affect cooperation from the Liggett division. 





Early Days in Norwich 
Continued from page 138 
C. Stofer, who became superintendent and chief chem- 
ist of the company in 1892, later on became vice-presi- 
dent, and in 1906 succeeded Mr. Bell as president. 
During twenty-eight years on the Norwich staff, having 
died in 1920, he, more than any other one man was in- 
strumental in the growth of the house from a tiny busi- 
ness occupying a part of an old wooden piano factory, 
into a group of modern brick and concrete structures 
containing many acres of floor space. He always looked 
upon and spoke of his employees as “‘co-workers.”’ Dur- 
ing his executive life he formed the Pharmacal Company 
Relief Association, the bonus system, the free life insur- 
ance, the community store, the recreation room, the 
lunch room, and other projects for their benefit. He 
applied himself without stint not only to the perplexing 
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problems of production, transportation, coal shortage, 
etc., that confronted all industries in his life, but to 
other strenuous duties and responsibilities as president 
of the American Drug Manufacturers’ Association. 
Robert D. Eaton became interested in the company 


about 1890. In subsequent years his business acumen 
played an important part in the development of the 
company. Mr. Eaton was elected a director in 1901, 
and became Chairman of the Board in 1921, occupying 
that position until his death in 1933. 

Practically all of the officials of the company today 
grew up with the company. W.G. Peckham, president, 
started with the company forty-one years ago as office 
boy for Mr. Bell. In 1911 he was made manager of the 
Chicago branch, and in 1920 he became president. 

R. S. Eaton, Director, Treasurer, and General Man- 
ager, came with the company in 1906, and has occupied 
the positions of treasurer and general manager since 1910. 

M. C. Eaton has spent all his business life with the 
company, serving in various capacities in the produc- 
tion control of the business. Mr. Eaton was elected a 
director in 1920, and vice-president in 1927. 

J. Fred Windolph, Secretary and Director, was ad- 
vertising manager from 1899 to 1912, and he was gen- 
eral manager of the company from 1912 to 1920. He 
was elected a director in 1916, and secretary in 1921. 

Dr. M. W. Stofer has served as medical director of 
the company since 1919 and a director since 1920. He 
was made vice-president in 1930, and in 1934 took 
charge of the new budget control in advertising. 

Guy L. Marsters, Vice-president, Director, Purchas- 
ing Agent, and Sales Manager of the San Francisco 
Branch, has been with the company since he was a boy. 
He is a man of diversified duties, directing the sales of 
the San Francisco Branch, and continuing in charge of 
purchasing with a staff of able assistants. 

Turner F. Currens, Vice-president and 
joined the company in 1903 and worked as a salesman 
out of the Chicago division. In 1912 he was made Sales 
Manager of the New York Branch. In 1920 he was 
elected a director, and in 1921 a vice-president. 

Frank L. McCartney, Vice-president in charge of the 
Chicago division, joined the company in 1924 and was 
Before coming to 


Director, 


elected a vice-president in 1927. 
Norwich he was Vice-president and General Sales Man- 
ager of the Monsanto Chemical Works. 

J. Paul Snyder, Chief Chemist, became manager of 
the scientific department in January 1911. He is 
Chairman of the Contact Committee of the American 
Drug Manufacturers’ Association. In addition to his 
scientific duties, he is in charge of the Special Sales 
Department. 

H. A. Sumner, Production Superintendent, joined the 
scientific department in 1919, and rose to his present 
position in January, 1929. 

D. M. Copley, Chief Analyst, joined the company as 
a chemist in June 1919, and was made Chief Analyst in 
October 1921. 

R. Copley, Plant Engineer, is a brother of D. M. 


Copley. He joined the company in October 1929. 
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CREAM MAKING PROCEDURE 


By J. M. Williams* 


Proper handling of the ingredients 
of creams oftimes marks the dif- 
ference between good and poor 
products. Also the proper equip- 
ment from the mixing kettles to 
the filling machines are of the 


greatest importance. 


To manufacture a cream successfully one should 
know about the ingredients used, the kind of treatment 
they will stand without decomposition, and the best 
combination of waxes, fats, and oil, to obtain a cream 
that will appeal to the customer and so bring profit to 
the seller. 

One should have the necessary machinery and equip- 
ment, consisting of: steam or gas-fired double jacketed 
kettles and mixing kettles: for some kinds of creams a 
homogenizer or colloid mill; or a printing ink mill for 
grinding powders into a cream to give a smooth con- 
sistency. Also, one should have the proper filling 
machines and cooling tables. These different pieces of 
equipment will be discussed separately. 

As different metals often cause contamination of 
creams in their manufacture, the best steam kettle to 
use is one of either aluminum, monel metal or one of the 
other non-corroding metals. The mixing kettles should 
be either of one of the above named metals or glass 
lined. They should be equipped with a suitable ap- 
paratus for stirring and so arranged as not to incor- 
porate air in the cream. 

In the melting of lanolin one should use special care, 
as a high temperature will not only discolor but develop 
disagreeable odors. A special jacketed tank will be 
found useful for this, one in which you can heat the 
water to the proper degree and by means of a pump 
circulate the water through the jacket and so maintain 
a fairly constant temperature. 

\ colloid mill or homogenizer should be lined with a 
non-corrosive metal to avoid contamination when the 
apparatus is running under high speed. In using a 
colloid mill for cream, a mill in which the cream is 


*Allied Products, Inc., Suffern, N. Y. 
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dropped on the top of the rotator is a better mill to 
use, as this will avoid unnecessary beating of air in a 
cream. 

The filling of creams in jars presents a problem that 
nearly each cream and cream filler carries with it. There 
are two types of machines used other than hand filling 
which is impossible from a large production standpoint. 
The piston machine with either one or more outlets is a 
very satisfactory machine for filling hot cream of the 
cold cream, cleansing cream or vanishing cream type. 
The rotary head filling machine is very satisfactory for 
filling the hot creams, but not so satisfactory for 
vanishing cream. 

The newer machines of both kinds raise the jar and 
fill from the bottom up—this is very important—as in 
the filling of a hot cream it prevents the formation of a 
small bubble of air which gradually rises to the surface 
and spoils the appearance of the jar of cream. In the 
filling of vanishing cream, if it is not filled from the 
bottom up one must bounce the jar of cream and fill 
with a spatula by hand. This is a very good operation 
to perform on all jars of vanishing cream to insure a full 
jar, but when a jar is filled from the bottom up not so 
much time is required for this operation. In filling a 
hot cream it is necessary to have a cooling table or allow 
the filled jars of cream to stand long enough to cool 
before capping. This is quite important because if a 
jar of cream is capped before it is cooled it will separate 
drops of water on its surface and on the inner side of the 
cap. When not sure that the cream is cool enough, take 
a thermometer and place the mercury bulb just in the 
center of the jar of cream and if it registers two or three 
degrees higher than the air of the room, the jars should 
not be capped. 
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A cooling table can be one consisting of five or six 
belts—every other belt traveling in an opposite direc- 
tion. Such a table should have a light cover over its 
entire length to prevent dust and dirt from settling on 
the surface of the cream. If a table belt of this kind is 
used the jars should have a certain distance to travel 
and a speed that would take them from one hour to one 
and a half hours to cool sufficiently to reach the desired 
temperature for capping. 

A belt table can also be arranged so that a cool air is 
blowing against the jars of cream. When arranging < 
table of this kind care should be taken that drops of 
water from condensation do not drop on the surface of 
the cream. 

After your cream is cool enough to cap, this may be 
done either by hand or machine, according to the size 
of your output. But, always remember that a jar of 
cream should be tightly capped 
cold cream and a vanishing cream 
cream the surface will become air struck and in a van- 
ishing cream the water will evaporate, and the cream 
will shrink, resulting in a jar that doés not look full and 
this means a disappointed customer. 

Labeling and cartoning can either be done by hand 


this includes both a 
as in the cold 


or machine. This is also according to the size of your 
output. 

The layout of your cream department is important 
if you expect to have a large production. The best 
method is to use three floors and the gravity method of 
manufacture. Starting from the top floor, working 
down, the following procedure will prove satisfactory: 

On the third floor arrange three kettles:—a large 
kettle for your mixing, and on each side of this kettle 
place one smaller kettle, their outlets just high enough 
so that they will empty into the larger mixing kettle. 
In one kettle the waxes, fats and oils are heated and in 
the other the borax or other alkaline chemical is dis- 
solved in the water used in the manufacture of the 
cream. 

The advantage of this arrangement is that you can 
run your melted waxes, etc., and borax solution through 
a filter or cheesecloth to remove any foreign matter that 
may contaminate the cream. Also it is a great time 
saver as it is not necessary to run these liquids into 
buckets to be poured by hand into your mixing kettle. 

On the second floor the colloid mill or homogenizer 
may be placed and a non-corrosive pipe leading from 
the bottom of your mixing kettle to either one of these 
machines. The cream is taken from either one of these 
machines to the storage tank over the filling machine 
and here the cream should be kept at the proper 
temperature for filling into jars. 

Different types of cream require different procedure 
in their manufacture. Some are more difficult than 
others, but all require that certain rules be followed. 

Cleansing cream is the easiest to manufacture, using 


the following formula: 


Ozokerite M. P. 78° C. 20 Ib. 
Mineral Oil Vis. 70-75 80 lb. 
Perfume Oil 1 oz. 
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The procedure should be as follows: 

If the volume of production is large a special machine 
for breaking the ozokerite should be used; if not, the 
slabs should be chopped into as small pieces as possible 
with a hatchet, or place the ozokerite in a strong 
wooden box and chop into pieces with an ordinary ice 
chopper. The ozokerite after being chopped is placed 
in one of the melting kettles above the mixing kettle, 
with about one third of the mineral oil and heated until 
all of the ozokerite is melted. For best results do not 
heat over 80° C. for at this temperature the wax will, 
on cooling, give a nice white cream. Then add the rest 
of the mineral oil. This is best added a small quantity 
at a time with some stirring, with a hard wood paddle. 
The reason for adding the mineral oil in small quantities 
is that by this method you do not percipitate the wax 
by chilling, and necessitate the remelting of the wax. 

The best way to add the mineral oil from the drum is 
to place same on a platform scale; tare the drum and 
pump and add the oil until you have the correct 
quantity. 

Another method is to have a hole in the floor above 
and allow the oil to run from the drum (which is on the 
scale) through a pipe to the kettle below. 

Some prefer to store all the oil in a large tank. While 
this method has its advantages, the danger of con- 
tamination is great and the oil is handled oftener than 
need be. 

Now strain the above melted wax and oil in the mix- 
ing kettle and when cooled add your perfume, and if 
the cream is to be tinted, your color. From here the 
cream is run into the storage tank above the filling 
machine and when the temperature has reached the 
proper degree for filling, that operation is started. 

In filling the cream in jars a little experimenting is 
necessary to find just the correct temperature, as on 
different days you will find the temperature will vary 
a little. The cream should never be so hot that on cool- 
ing an indentation will show on the surface, or so cold 
that a lump will be in the middle of the surface of the 
jar of cream. If the jars have been stored in a cold 
place it is best to have them warmed to the filling 
temperature. 

Cold cream manufacture requires a little more care 
to make a good cream. To manufacture a cream using 
the following formula: 


Beeswax. 14 |b. 
Mineral Oil Vis. 70-75 52 Ib. 
Borax 1 Ib. 
Water 33 Ib. 


the beeswax is chopped and melted in the same manner 
as the ozokerite was in the cleansing cream, not allowing 
the temperature to go over 70°C. The borax and 
water are placed in the kettle on the opposite side of the 
mixing tank. Start to warm gently when the beeswax 
is melted and at the time you start to add the rest of 
Bring the temperature of the wax and 
oil mixture to 72°C. Now quickly bring the tempera- 
ture of the borax solution to the same degree 72° C. 


your mineral oil. 


Continued on page 146 
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CHAPPING 


During this season of the year most 
people are thinking of efficacious 
preparations to prevent and remedy 
chapping. This article tells the in- 
gredients and method of manufac- 
ture of several such preparations. 


The raw winds of winter deal rather severely with the 
skin of hands, face, knees and legs. We mention these 
specific spots of the topography of the human carcass 
because in a rather general way they classify the mar- 
ket. Children, housewives and washerwomen suffer 
most from chapped hands. Leg chapping is quite com- 
mon among young women, who long since have for- 
saken red flannels for sheer silk. Chapped faces are 
quite common among infants whose mothers, in their 
zeal for keeping their babes out in the open, so often 
forget to take steps to protect the tender skin of their 
offspring. Knee chapping is more frequently noted 
among city than country children owing to the fashion 
of wearing socks on boys and girls until they reach 
almost to the age of puberty. Country children suffer 
from chapped hands to a very considerable extent be- 
cause they have chores to do and do not lead the shel- 
tered lives of their urban brothers. 

We have taken some pains to be explicit in our refer- 


large part of the pharmaceutical output, but is demand- 
ing increasingly certain types of cosmetics as well. 

In the treatment of a condition like chapping it is 
always something of a problem to decide whether the 
preparation shall be a pharmaceutical designed for the 
specific purpose or a cosmetic with a more general 
usefulness such as a hand lotion. Competition is so 
mercilessly keen and the family medicine chest so over- 
loaded that the latter course is probably best, provided 
a convincing story can be created to demonstrate the 
manifold usefulness of the product. 

But there is a definite niche for soothing-softening- 
protective pharmaceutical-cosmetics of which Noxzema 
is an outstanding example. Inasmuch as merchandis- 
ing considerations must determine the nature of the 
preparation, we shall give experimental formulas for 
lotions and creams of various types. 


No. 1. Soothing and Softening Cream 


: aie 5 : ; Glyceryl mono-stearate. . 12% 
ence to children because it is rapidly becoming evident ety} alcohol. 4“ 
that adequate care of children requires not only a very Cocoa butter. . . 13 “ 
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Ranolin...... 3% 
Balsam of Peru 4“ 
Witch hazel. is 
Water..... 49 ** 


Procedure: Put the first four ingredients into the 
water and heat with constant stirring until the solids 
Warm and stir in the witch hazel and 


About one tenth 


have melted. 
finally stir in the balsam of Peru. 
per cent of a good preservative should be added. 


No. 2. Soothing Ointment 

Menthol....... 1% 
Phenyl salicylate So: 
Lanolin A Soe ie 54 °° 
White mineral oil (65-75 20 “* 
Cetyl alcohol. ..... 5 
White beeswax . a5 


Melt the last four ingredients together 
Add the menthol and phenyl 
Adjust consistency 


Procedure: 
with constant stirring. 
salicylate and stir until semi-solid. 
to suit by means of the beeswax. 


No. 3. Soothing Hand Lotion 

Triethanolamine stearate 7% 
Lecithin. ...... ae 
Lanolin As 
Cetyl alcohol....... a 
White mineral oil (65-75 5° 
Water fico” 

Perfume... .. al 


Procedure: Put the triethanolamine stearate into 
the water and heat with constant stirring until it dis- 
solves. Meanwhile heat the mineral oil and lanolin, 
add the lecithin and cetyl alcohol. Stir well and slowly 
add this mixture to the triethanolamine stearate solu- 


tion. Finally add perfume. 

No. 4. Soothing Hand Lotion 

Gum tragacanth powder 2.0% 
Glycerin........ aA 10... * 
Olive oil. .......... Ss ** 
Tincture of benzoin 2 
Alcohol.......... 10, °* 
Triethanolamine . | a 
Rose water. .... 65.9 ** 
Formaldehyde... . aa re 


Procedure: Mix the tragacanth in half the alcohol 
and stir the mixture into half the rose water. Stir the 
glycerin and triethanolamine into the remainder of the 
rose water and heat the mixture to about 125° F. Stir 
in the olive oil, previously heated to the same tempera- 
ture. Warm and add the mucilage of tragacanth. Stir 
well and add the benzoin and formaldehyde mixed with 
the remainder of the alcohol. 


No. 5. 
Tincture of benzoin 
Spirit of camphor 
Glycerin. .... 
Witch hazel 3: 
Rose water... . 10. 


Soothing Lotion 


Procedure: Mix the last three and stir in the first 
two ingredients. 
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Cream Making 


(Continued from page 144) 


It hardly seems necessary to say that these tempera- 
tures must be the same, but the closer they are the 
better the cream will be. 

Warm the mixing tank a little; strain the wax and oil 
mixture into it. Now start the mixer and run in the 
borax solution, not too fast, but with a fairly moderate 
speed. Add perfume when the temperature is about 
50° C. 

A cream made with these precautions will have a fine 
texture and yield a good surface. It may be run through 
the colloid mill but it is not necessary. 

Run cream to storage tank above filling machine and 
use the same precaution in filling this cream as the 
cleansing cream. 

The next cream, tissue cream, comprises many varie- 
ties. This formula will serve as an excellent example: 


Spermaceti.. .. 4 Ib. 
Beeswax... 6 lb. 
Lanois =: 6665, 5602 4 Ib. 
Mineral Oil Vis. 70-75 52 Ib. 
Borax.....2-.. Ee ; 1 lb. 
Water.. 33. Ib. 
Perfume. 


Beeswax having the higher melting point of the two 
waxes is melted the same as in the preparation of cold 
cream. When this has melted add the spermaceti, 
which has also been chopped, to the melted beeswax. 

The borax and water are placed in the other kettle 
and warmed in the same way as directed under cold 
cream. 

The special problem in the manufacture of this tissue 
cream is the handling and melting of the lanolin. This 
material is hard to handle and the best way to remove 
it from the drums is to dig it out with a small round 
shovel, cutting it off with a spatula or scraper arranged 
over the tank. In this paper there are directions for the 
heating of lanolin in a special kettle. This is important 
if you do not wish to spoil your cream with a bad odor. 
In heating lanolin never let the temperature go over 
50° C. for above this temperature a disagreeable odor 
will develop. After the lanolin has melted add to the wax 
and oil mixture, strain into the mixing kettle; bring the 
borax solution to the same temperature and run into 
the oil mixture with constant stirring. Cool and add 
perfume. This cream is best when processed through a 
colloid mill or homogenizer. Run into storage tank over 
filling machine and fill in jars. 

When wishing to add a powder to a cream, such as 
Zine Oxide or Zinc Peroxide, one may add them directly 
to the melted wax and oil mixture, then running through 
the colloid mill. Another method is mixing with 
petrolatum and grinding in a printing ink mill and add- 
ing this mixture to the hot wax and oil mixture. (ood 
results are obtained either way. 

The above covers the manufacturing of certain kinds 
of cream, If these basic principles are followed regard- 
ing temperatures and working methods, satisfactory 
creams will result. 
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RIO IPECAC 


CARTAGENA IPECAC 


THE IPECAC SQUEEZE 


With Nicaragua offering ipecac at 
low prices, manufacturers soon de- 
pleted the country’s free supplies. 
Now they must return to Colombia 
and other countries with a conse- 
quent strengthening of prices. 


When it becomes necessary for dealers, importers and 
brokers to keep the telephone lines busy in an endeavor 
to locate, among themselves, supplies of any raw ma- 
terial, it is certain evidence that that raw material is in 
good demand and very small supply. While prices for 
ipecac root have been rising sharply in the New York 
market, business has been placed almost without con- 
sideration of current quotations which ranged from 95c 
to $1.05 per pound for Nicaragua to as high as $1.25 per 
pound for Cartagena, with Rio being nominal because of 
the almost total absence of stocks. 

The crux of the matter is that the Nicaraguan ma- 
terial, which has practically replaced the Cartagena 
root during the past six years, is very difficult of re- 
placement, and, as stocks in New York are very rapidly 
dwindling, the situation is bound to become serious 
shortly unless new arrivals can be effected. The prima- 
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ry market, however, appears to be in a similar position 
as regards supplies as no firm offers for shipment are 
being made and, in fact, goods that were previously 
contracted for January shipment have not gone forward 
and no definite information can be obtained as to why 
shipments are not being made. 

Various reports are current as to the reason for the 
shortage in Nicaraguan root. Nicaragua is not men- 
tioned in the U. S. Pharmacopoeia as a source of ipecac 
since until six years ago the fact that Nicaragua is a 
source of ipecac was not known. The only sources 
known up to six years ago were Brazil for Rio ipecac, 
and Cartagena and Panama for the Cartagena ipecac. 
Prices at that time ranged from $2.00 to $2.50 per 
pound. These high prices were an invitation for the 
opening of new and virgin fields, and the invitation was 
gladly accepted by the Nicaraguans. Ipecac root from 
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Nicaragua appeared on the market here at prices which 
were more than competitive. The product was avail- 
able in considerable quantities, and the roots were 
heavy and fully developed. Hence it was not long be- 
fore the manufacturers displayed a real interest in the 
Nicaraguan root. 

Further, analysis proved that the root from Nicara- 
gua ran very high in alkaloidal content. Emetine, the 
most valuable medicinal ingredient of ipecac, was found 
to run from 2% to 3 per cent in the newly discovered 
root, against a content of only 2 to 214 per cent for the 
Cartagena root, and only 134 to 214 per cent in the Rio 
root. 

Eventually manufacturers in large numbers changed 
to the Nicaraguan ipecac since it not only appeared to 
be a superior article, but was sharply lower in price then 
the Cartagena root which was the root mainly in use in 
this country. The Rio root never enjoyed a large sale 
in this country, its use being confined to two or three 
manufacturers who continued with it because their 
formulas were developed with this particular type of 
ipecac. There is said to be not more than fifty pounds of 
Rio ipecac available in the New York market today so 
that relief from the shortage can not be expected from 
supplies of the Rio root. 

It is said by some that the heavy demand for the 
Nicaraguan root has resulted in exploitation of the 
available supplies to the extent that the virgin fields of 
wild roots have become seriously decimated. With 
orders coming into the primary market at attractive 
prices the tendency has been to collect the roots without 
any consideration of preservation. Whole plants are 
said to have been torn from the ground and so de- 
stroyed as far as reproduction is concerned. It seems 
logical to assume that six years of such treatment was 
bound to have serious effects as far as a permanent 
source of supply is concerned. 

The above account of the shortage is one school of 
thought. Other factors here seem to feel that ample 
supplies still exist in the primary market but that 
through the indigence of the natives who collect the 
material, or speculative interests who desire a higher 
market, the roots are just not being collected, with the 
aim in view of creating just what has happened—a 
shortage in supplies with a corresponding advance in 
prices. 

Ipecac grows in damp woodlands and especially along 
the banks of streams and rivers in South America. After 
the rainy season, when the high waters have receded, 
the natives collect the roots—January to late March. 
As the rainy season has just ended in South America 
the collection period should have started. Some factors 
cite this in advancing their opinion that the scarcity 
will only prove temporary and that they have expecta- 
tions of increased supplies shortly. At any rate the 
next few months should prove whether the rising tend- 
ency is to continue or whether normal supplies will 
again be available. 

If Nicaragua ipecac is scarce why not use Cartagena? 
As a matter of fact it may eventually be necessary for 
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manufacturing consumers to again switch back to this 
grade, but at present there is even less Cartagena root 


in the New York market than Nicaraguan. Europe is 
paying higher prices than the United States has offered, 


hence shippers have naturally favored that market. In 


fact one instance is reported. where a shipment of 


Cartagena root destined for the United States was re- 
routed in transit to another market. There is said to 
be one holder of 10,000 pounds of Cartagena root in the 
primary market. This material was held for several 
years awaiting more advantageous terms of disposal and 
it would now appear that American consumers will have 
to pay this holder for his patience and ultimate faith in 
his holdings. 

The United States Pharmacopoeia recognizes two 
sorts of ipecac which it ascribes to different botanical 
species, namely Cephaelis tpecacuanha known in com- 
merce as Rio or Brazilian ipecac, and Cephaelis acumin- 
ata known as Cartagena or Panama ipecac. Humboldt, 
however, regarded the differences between the plants as 
a merely geographic variation. This geographic variation 
is said to account for the only difference between the Car- 
tagena and Nicaraguan varieties. Although the specie 
is probably the same, only the fact that the country of 
origin is not mentioned in the pharmacopoeia keeps one 
or two manufacturers from using it. This has already 
been brought to the attention of the Pharmacopoeia Re- 
vision Committee which is expected to list Nicaragua as 
a source of ipecac in U.S.P. XI which should become ef- 
fective about the first of next year. 


New Drug Bill 


(Continued from page 140) 


tical Manufacturers’ Association, which Mr. Dunn 
represents as counsel, is mainly composed of manu- 
facturers whose business in the large majority is to dis- 
pensing physicians. Therefore, the members of his 
association will not suffer from a stringent law to as 
great an extent as will other manufacturers. One fact 
in particular which other ethical manufacturers object 
to is the fact that Mr. Dunn, probably through inadvert- 
ence, has failed to include the well-known “variation 
clause”’ under misbranding in his bill. Perhaps he did 
this because he followed some of the provisions in the 
former Copeland Bill, S. 2800. This bill, it will be re- 
called, provided under adulteration for variations from 
U.S. P. and N. F. preparations if the fact was clearly 
stated on the label, but nullified this provision by failing 
to provide for the labelling of such preparations under 
the misbranding part of the act. Mr. Dunn’s bill does 
exactly the same thing. 

There are other parts of the Dunn Bill which must be 
corrected before the bill will be suitable to the industry, 
although it appears as though the Dunn Bill, with 
several minor revisions, is closest to a satisfactory bill 
from all angles which has as yet been offered. It is 
quite likely that many of its provisions can be used to 

(Continued on page 151) 
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HALIBUT 
LIVER OIL 


By Harden F. Taylor* 


In the previous paper on this subject’ information 
and discussion of general nature were given. Some of 
the more practical and technical considerations of 
halibut liver oil will be taken up in this paper. 

The properties or physical and chemical characteris- 
tics of halibut liver oil, as at present produced and dis- 
tributed, vary within rather wide limits, because of a 
number of factors. One of these factors is the origin of 
the fish geographically. It appears that the halibut livers 
from the Atlantic Ocean, either on the European or 
American side, differ somewhat in yield and potency 
from those of the Pacific Ocean. Another factor of im- 
portance is the process of extraction and refinement. At 
present no particular process is generally adopted or 
standardized, and the different processes appear to yield 
oil of somewhat different properties—color, odor, vis- 
cosity, taste, and potency. In the earlier days the com- 
mercial halibut liver oils were usually very dark in color 
and rather strong in taste. Improvements in extraction 
and refining have rapidly come about, so that now most 
of the oil is of a light yellow color and mild odor and 
taste. The color has no direct relation to the potency, 
and is of no particular importance, though for appear- 
ance alone, a light amber or yellow is generally pre- 
ferred. In general, a producer who has a large enough 
supply can take advantage of averages by blending 
different lots to an approximate uniformity of color and 
other characteristics. 

Halibut liver oil is rather more viscous than cod liver 
oil. Possibly the viscosity is related to amount of the 
vitamin A present. The highest concentration of vita- 
min A itself yet prepared is a very viscous liquid that 
flows only very slowly, and it therefore may be expected 
that the viscosity of the oil will increase with higher 
potencies. Some measurements of viscosity of several 
halibut liver oils of different potencies were made in the 





“The Atlantic Coast Fisheries Company, New York. 

Note: In the previous article on this subject in the December, 
1934 issue of The Drug and Cosmetic Industry, it was stated 
through oversight in proofreading that the production of halibut 
in the United States and Canada was 80,000,000 pounds annually. 
This is approximately the world production. The American and 
Canadian production is about 50,000,000 pounds annually.) 
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laboratory, and viscosity was found to increase regu- 
larly with potency. Indeed, one can gain a rough idea 
of potency of a given halibut liver oil by shaking and 
observing the speed with which the tiny air bubbles rise 
to the top. In the more viscous, and therefore more 
potent oils, the bubbles rise more slowly than they do in 
the less viscous. 

The free fatty acid content of halibut liver oil is 
limited by the NNR specifications to the same max- 
imum as the U.S.P. tolerance of free fatty acids in cod 
liver oil, i. e., 1.41%. In this respect, halibut liver oil 
presents problems that are different from those of cod 
liver oil. The oil from cod livers is usually rendered 
promptly and the fatty acids are therefore low, without 
neutralization or removal. In the halibut fisheries most 
of the boats are out for some time, and because of the 
more complex process, the oil can not very well be ren- 
dered at sea. Fatty acids have therefore developed in 
the oil which must be neutralized and removed. This is 
now done in all of the best oils, of which the free fatty 
acid content is usually below 1%, often below 0.5%, 
and should never exceed the NNR maximum. The 
removal of varying amounts of free fatty acid affects 
some of the other characteristics of the oil, such as 
saponification number and iodine number, as well as the 
percentage of unsaponifiable matter. The percentage 
of unsaponifiable matter increases, and the saponifica- 
tion number decreases as free fatty acid is removed. For 
this reason the “constants” of the oil are rather variable. 
The iodine number is also variable. Vitamin A is a 
highly unsaturated compound, readily absorbing free 
iodine. In cod liver oil the amount of vitamin A is 
hardly sufficient to make a perceptible difference in 
iodine number, but the large amounts present in halibut 
liver oil make a measurable difference, and in more 
potent oils cause a decided elevation of iodine number.” 

Halibut liver oil is more stable than cod liver oil, i. e., 
it is less prone to become rancid, and its vitamin A 
seems to resist oxidation better, on exposure, than cod 
liver oil. Perhaps this greater stability is accounted 
for by its lower iodine number (i. e., it is less likely 
to oxidize) or because of antoxidants which may be 
present or by both factors. Nevertheless, halibut liver 
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oil will become rancid, and the vitamin A will de- 
teriorate on exposure to air, warmth and light. It 
should therefore be kept in sealed containers, as nearly 
full as practicable, and should be kept stored cold and 
in the dark. Where substantial stocks must be stored 
for some time they should be kept frozen at tempera- 
tures well below 32° F. When so kept, samples have 
been observed from time to time for more than a year 
without loss of vitamin A potency. Completely filled 
gelatin capsules in retail packages appear to preserve 
the potency satisfactorily. They contain no air, and 
what light penetrates the gelatin wall appears to have 
no harmful effect, for capsules have been opened and 
examined after protracted lengths of time, and found 
to be of the full rated potency. 

Unlike cod liveroil halibut liver oil does not have much 
‘*stearine” in it. Crude cod liver oil is almost solid at 
32° F. because of the “‘stearine” which freezes out, but 
in the refined oil of commerce this has been filtered out 
of the chilled oil. Halibut liver oil is clear at 32° F. and 
well below; on further chilling it sets to a glassy clear 
solid. However, on standing, it sometimes develops a 
sediment of a grainy nature that may make filtration 
necessary. In the purchase of halibut liver oil it is ad- 
visable to specify that it be free from sediment, because 
if it must be filtered serious losses of the oil may occur in 
filter pads, and exposure of the oil to possible oxidation 
may impair vitamin potency, and besides, suitable 
filters are also not always available. 

A number of factors causes the potency of halibut 
liver oil to vary between wide limits. Some of these 
factors were alluded to in the previous paper—the age 
of the fish, the season of the year when the fish is taken, 
and probably spawning cycle and food. The lowest 
potency seems to be about 30,000 International units 
per gram of vitamin A, and the highest is of the order 
of 160,000 or 175,000 of A. Vitamin D bears no con- 
stant proportion to A, but in general for each 100,000 A, 
the D potency will be 2,000 to 3,000 units, or sometimes 
slightly more. This ratio of D to A is lower than that 
of cod liver oil. 

Halibut liver oil is not yet included in the U.S. Phar- 
macopoeia, but the Council of Pharmacy and Chemistry 
of the American Medical Association has recognized it 
for inclusion in New and Non-Official Remedies, and 
the properties of the oil have been set forth in the 1932 
edition of that book. It seems likely that with more 
extensive data, those specifications may need to be 
changed somewhat for they were established in the 
early days before data were available from extensive 
sources. The potency standard therein set up is not 
less than 32,000 (old) units of vitamin A which is 
approximately equal to 44,800 new U.S.P. units, and 
2,000 old ADMA, or 615 new U.S.P. units of vitamin D. 
Much of the oil is more potent than this—indeed, the 
bulk of the oil from the Pacific Coast is approximately 
twice that potency. Because of the high potencies and 
the strong biological effect of such potent oils, it does 
not seem sufficient to use or distribute them on the 


“not. less than” basis of potency. Dosage with such 


substances should obviously b2 on an exact basis, with 
narrow tolerance either upward or downward; for other- 
wise, observations of clinical effectiveness would have 
little meaning. Also, for use in filling elastic capsules of 
definite volume content, the oil must be of such po- 
tency as just to fill the capsule with the exact dosage 
in the exact number of minims. Sinc2 the oil comes 
from the fish in potencies over which the producer has 
no control, some means is desirable for bringing the oil 
to any desired standard. To some extent this can be 
done by testing each plant lot and by blending different 
lots in such way as to produce the desired potency. This 
blending of low and high potency lots can be and is done 
as far as practicable, and when it is done the oil can be 
properly labelled “‘halibut liver oil.” The larger the 
volume of any producer, the more practicable it becomes 
to blend to desired potencies. However, in any event, 
very potent oils may have to be reduced in potency by 
dilution with some other edible oil of suitable proper- 
ties. When this is done, the fact should, of course, be 
declared on labels to conform with the food and drug 
laws and regulations, and the term “halibut liver oil” 
must be accompanied with appropriate qualification 
such as ‘“‘adjusted to a potency of—units of vitamin A 
and—units of vitamin D per gram by the addition of 
edible—oil.”’ In the last blank the kind of oil such as 
“vegetable” or “other fish liver’ or ‘‘animal’’ may be 
specified. 

The selection of a suitable oil for blending involves a 
number of considerations. Cod liver oil is immediately 
thought of and is in some respects suitable since it con- 
tains the same vitamins as halibut liver oil, and has 
medicinal merit of its own. However, cod liver oil is 
less stable and has some tendency to hasten the develop- 
ment of rancidity in the halibut liver oil itself. It ap- 
pears to contain pro-oxidants which encourage or 
hasten oxidation. In capsules this objection to cod 
liver oil as a diluent is perhaps minimized. 

From a chemical standpoint corn germ or wheat 
germ oil seems preferable as a diluent, or perhaps 
cotton seed oil. These grain and seed oils all contain 
natural antoxidants, or substances which retard or 
inhibit oxidation. They have been shown to be among 
the most suitable solvents, for example, of the highly 
oxidizable carotene, a substance which in many other 
oils is rapidly bleached by oxidation. Both corn and 


wheat germ oil also contain substantial quantities of 


vitamin E—being, in fact, among the richest known 
sources of this anti-sterility vitamin. This latter vita- 
min has not been generally regarded as of great import- 
ance, but recent intimations in the scientific literature 
suggest that it may be receiving more attention in the 
future.® Just now these grain and seed oils are valuable 
as stable and stabilizing diluents of halibut liver oil, but 
if the vitamin E of germ oils, or the growth factor sug- 
gested by Blumberg becomes important, it will be a 
simple matter to produce a combination of all the fat 
soluble vitamins plus stabilizer by a mixture of halibut 


liver with wheat or corn germ oil. 
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Fortification of Halibut Liver Oil with Added Vitamin D 

While statistics of sales are not available which 
would show the relative demand of plain and fortified 
halibut liver oil, much of it is sold witli added viosterol 


or natural vitamin D in the form of concentrates. No 
particular combination has been standardized, but the 
most popular one seems to be such that each minim 
has the same potency in both A and D as one teaspoon- 
ful of AMA cod liver oil (AMA cod liver oil has 850 
units of A and 85 units of D, or 10 to 1, while the U.S.P. 
minimum requirement is 600 A and 85 D, or about 7 
to 1). A three minim capsule of this fortified halibut 
liver oil is equal in vitamin potencies to three teaspoon- 
fuls of AMA cod liver oil. If the exact metric equi- 
valent of 1 teaspoonful (1 fl. dram as 3.69661 ml.) then 
the halibut liver oil must have a potency of 51,000 
units of A and 5,100 D per gram, giving each three- 
minim capsule 8,720 of A and 872 of D. The common 
or round number metric equivalent of 1 fl. dram or 
| teaspoonful=4 ml. (instead of 3.69661) has been 
adopted by several distributors so that the oil contains 
55,100 A and 5,510 D and each three-minim capsule 
contains 9,419 A and 942 D. In order to get this com- 
bination of potencies it is necessary to add a concen- 
trate of cod liver oil or some other preparation contain- 
ing D in higher proportion to A than that of halibut 
liver oil, and sufficiently potent that the halibut liver 
oil will not be diluted below 55,100 units of A. It is 
therefore necessary to know accurately the A and D 
potencies of both the oil and the concentrate, and also 
to have available an oil of such A and D potency that 
when the concentrated is added, both A and D will be 
what is wanted. Also, the concentrate itself must be of 
suitable proportions and concentration. It is obviously 
more convenient for the manufacturer of the oil to 
select lots that will fit all the requirements than it is for 
the purchaser who may not have the facilities for this 
work. In such case, however, the manufacturer must 
provide the guarantees of accuracy and responsibility. 
When such a blend is ready and capsulated, each cap- 
sule is equivalent to three teaspoonfuls of AMA stand- 
ard cod liver oil in both A and D. 


Now that other potent oils are available, and of ratios 
of A to D different from those of halibut liver oil, it has 
become possible to blend two natural unconcentrated 
fish liver oils to give cod liver oil ratios, or others as 
desired. For example, swordfish liver oil may have 
15,000 of D and 200,000 of A—relatively much more D 
in proportion to A than halibut liver oil. Certain kinds 
of tuna oil run as high as 40,000 D and 375,000 A. 
Obviously, blends of these extremely potent oils can 
be made so as to give almost any combination of 
potencies desired, and of the natural vitamins in the 
natural oils. Other natural oils are available of poten- 
cies up to 500,000 A. 


Combinations with other medicaments: A number 
of other therapeutic agents suggest themselves for com- 
bination with halibut liver oil. Dicalcium phosphate in 


combination with the oil is on the market. It is also 


Feb. '35: XXXVI, 2 





The Drug and Cosmetic Industry 


emulsified with malt extract, and capsules are offered, 
filled with a combination of halibut oil with the water 


soluble factors B and G. Such a combination must 
necessarily be an emulsion. 

Some scientific papers are on record which suggest 
that concentrates may not have all the beneficial prop- 
erties of cod liver oil; that in cod liver oil something 
occurs besides the vitamins which produces effects not 
to be had with the vitamins alone. Among the sub- 
stances pointed to in cod liver oil as of possible benefit 
is iodine in organic combination. If iodine is a sig- 
nificant component, the relatively small dosage of hali- 
but liver oil might be expected to carry less of that ele- 
ment than the larger dose of cod liver oil. Such a line 
of reasoning at once suggests that elemental iodine may 
easily be combined chemically with another unsaturated 
oil, and this iodized oil added to halibut liver oil so as to 
give the desired iodine content. 

The more highly refined halibut liver and other potent 
liver oils now available commercially are suitable for 
inclusion in other products. The amount necessary to 
be added is so small that taste and odor are negligible. 

Recent works, especially in Germany, are also sug- 
gestive of valuable properties of these vitamin bearing 
oils for external application. It is shown, for example, 
that cod liver oil is both antiseptic and promotive of 
healing of wounds and burns. The beneficial effect is 
ascribed, though apparently without definite proof, to 
the vitamin A or D or both. It is, of course, possible to 
combine a small percentage of halibut liver oil with a 
suitable ointment base and have a far higher po- 
tency of vitamins than is possible with cod liver oil. 


1The Drug and Cosmetic Industry, Dec. 1934, p. 603-6, 685. 

2Haines, R. T. M. and Drummond, J. C. The Grouping of 
Halibut Liver Oils. Jour. of the Society of Chemical Industry. 
Vol. 53, No. 11, p. 81T-82T, 1934. 

3Adamstone, F. B. A Possible Relation of Vitamin E to Un- 
restricted Cell Division. Science, Vol. 80, p. 450, Nov. 16, 1934. 

Blumberg, H. A Growth Deficiency Disease Curable by 
Wheat Germ Oil. Journal of Biological Chemistry, Vol. 108, p. 
227-238, Jan. 1935. 
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modify the Copeland Bill without materially lessening 
the protection given to the public. 

Senator Copeland appears to be determined to get 
through with the bill as soon as possible. And it is re- 
ported that he will rework his draft using such provi- 
sions of the other bills as he can accept and still hold 
the backing of the F. D. A. which is necessary if the bill 
is to obtain administration support. The Senator will 
doubtless try his utmost to get the entire industry in 
agreement on such a bill, but his task appears hopeless 
as there are those in the industry who will do everything 
in their power to split the industry in the hope that by 
so doing they can prevent the enactment of any bill. 
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Baker’s 


FINE CHEMICALS 


Baker Offers Another Superior U.S. P. 
Pharmaceutical Chemical --- An Improved 


Magnesium Oxide 


ODE 


“Sat 1934 


New York 
420 Lexington Ave. 


“Baker's Analyzed” 


GAIN Baker, pioneer of C. P. 
Laboratory Precision Chem- 
icals, has developed a superior Fine 
Chemical for pharmaceutical and 
industrial use—an improved Mag- 
nesium Oxide U. S. P. 


The uniformity of this light, fine, 
fluffy, gritless powder, meeting every 
U. S. P. requirement, is g00d news 
for makers of Milk of Magnesia, 
Magnesia Tablets, or Wafers, or for 
other manufacturers using Mag- 
nesium Oxide. 


Tests that you may make of its solu- 
tion creaminess when hydrated, as 
well as its greater viscosity and col- 
loidal dispersion, will amaze you. 
This is made possible by Baker’s 
ingenious manufacturing facilities 
and Baker’s methods of control and 
packaging. 


Write for prices and free testing 
samples, also instructions as to the 
best method of use. You, too, will 
appreciate its superior qualities. 
Send for samples today. 


J. T. BAKER CHEMICAL CO. 


Phillipsburg, New Jersey 


Philadelphia 
220 South 16th St. 


MANUFACTURERS OF 


C. P. CHEMICALS AND ACIDS 
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Chicago 
624 South Michigan Blvd. 
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are used in many outstanding plants in 
the Drug and Cosmetic line, such as 






Colgate, Palmolive, Peet Co. 
The Norwich Pharmacal Co. 
Hoshi Pharmaceutical Co., Tokio, Japan 
Andrew Jergens, Cincinnati 


Hamlin Wizard Oil Co. 
Walgreen Drug Co., Chicago 
Kolynos Company 

Kissproof Company, Inc. 








Presents a large filtering area. Is compact, efficient. and in hundreds of other plants in all 
Filtering media is rapidly changed. The Drum Disc lines of industry where a fine filtration of 


principle is exclusive with us. Universally recognized i : . 
in this country and thruout the world for its efficiency liquid products - required, 


and for the unsurpassed brilliancy imparted to the 
liquids filtered by it. 


Furnished in two sizes—12 and 18 inch discs. 


Send for Bulletin DF1 for details of operation, specifi- 
cations, capacities, etc. 





Portable Combination Outfits 
For Filtering, Filling and Pumping Operations 


The U. S. Multiple Drum Disc Filter can be had in a portable 
combination outfit for the filtering, pumping and filling 
into containers. These outfits can be readily moved about the 
bottling plant and brought up to storage tanks, casks or barrels 
wherever they may be located, for all of these operations in com- 
bination or any of them independently. 

Useful where different grades of products are handled in the same 
plant or where the filtering or filling operations are not of suffi- 
cient volume or constant enough to require permanently fixed 
machines operating in line. 





Combination Outfit No. 6 


cag these outfits come with motor, connections and hose com- U. S. Drea Eitec Filter antl 

We make other Portable Combination Outfits with a Strainer Bronze Rotary Pump 

Filter, Filler and Pump combinations. Send for Bulletin CO1 mounted on a portable 

on combination outfits. frame. 
Combination Outfit No. 4 U. S. Drum 

¥¢ Disc Filter, Bronze Rotary Pump and 8 

tube Siphon Filler mounted on a 

Agitators Filters Dryers portable frame. 

Belt Conveyors Pumps Vacuum Fillers 

Cappers Strainers Accurate Measure Fillers 

Corkers Washers Siphon Fillers 

Cooling Conveyors Water Stills Storage Tanks 


U.S. BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street Offices in all principal cities Chicago, Illinois 
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PACKAGING NOTES 


Edited by Elmer Sheets 


At the Packaging Show 


This industry will probably be represented on the 
speakers’ program of the annual Packaging Exposition 
in Chicago from March 5 to 8, by S. DeWitt Clough, 
president of Abbott Laboratories, and Francis Chilson, 
technical editor, THe DruG anp Cosmetic INpDUsTRY. 
Mr. Clough is scheduled to speak on March 6 which 
has been designated as Marketing Day, and Mr. Chil- 
son on March 7, which is Production day. The speak- 
ers’ program as we go to press is as follows: 

Progress Day, March 5, with Irwin D. Wolf, secre- 
tary, Kaufmann Department Stores, Pittsburgh, pre- 
siding and giving the keynote address; William Guyer, 
sales promotion manager, Seagram Distillers Corp., “A 
New-Old Industry Looks at Packaging”; A. Orr, Na- 
tional Canners Assn., “Threats of Grading on Pack- 
aging’; Egmont Arens, Calkins & Holden; “Progress in 
Merchandising Research”; D. E. A. Charlton, Modern 
Packaging, “Progress Day.” 








Boric ACID 
3 POWDERED 
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The annual banquet will be held on that evening 
with W. J. Donald, presiding. At that time, L. R. 
Boulware, vice-president of the American Management 
Association, will present the A. M. A. awards, Irwin D. 
Wolf will present the Wolf award, and Gilbert Farrar, 
director of typography of Conde Nast publications will 
speak. 

Mr. 
address on Marketing Day, March 6. Other speakers 
scheduled are C. B. Larrabee, Printers Ink, “Before 
Designing the New Package’; Gilbert Farrar, ‘“Typo- 
graphy and the Package”; Leo Nejelski, Swift & Co., 
“The Consumer as a Package Designer’; Willis, Asso- 
ciated Grocery Manufacturers’ Assn., “Package as a 
Sales Factor in Foods”; S. De Witt Clough, president of 
\bbott Laboratories, “Package as a Sales Factor in 
Drugs and Cosmetics.” 


soulware will preside and give the keynote 


That afternoon there will be a “Then and Now” 


(Continued on page 184) 
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MULTI-USE PACKAGING 


By JOSEPHINE VON MIKLOS, Ph. D. 


There are a number of cosmetics on the market which 
are recommended for more than one use. Although the 
trends toward specialization still prevail in many fields 
of merchandising, the imperative necessity of present 
economic conditions has made it important to stretch 
one thing in many directions. 

This necessity may become an asset if handled in a 
careful and appropriate fashion. Just as a person does 
not always wear the same clothes, merchandise too 
may be varied, changed in its appearance to fit the 
particular occasion, and while retaining its identity, 
appeal to different types of customers. 

A case in point is a cream lotion. [t is recommended 
for chapped hands, for after exposure, and in general, 
for the preservation of the beauty of the skin. A drab- 
looking bottle which displays many words on the sub- 
ject of different uses will attract little attention. A good 
looking package with an interesting photograph or an 
alluring drawing will play with the customer's imagina- 
tion and serve each in his or her own case. 

We show a simple bottle decorated with a photograph 
which was taken outdoors. Many youngsters playing 
in the snow, careless of their faces, hands and ears, ex- 
posed to cold and wet and windy weather, bound to get 
rough skin. Such a photograph will remind any mother 
of her own child exposed to the same conditions and 
create in her mind the impression that this lotion is 
specifically intended for use on the skin to remedy the 
results of exposure to the cold. 

Then there is the danger of chapped hands for those 
women who do their own housework. <A dramatic 
photograph of its meanest aspect, washing clothes and 
dishes, will suggest this activity loved by few and 
the remedy for it. No well-groomed woman wants to 
have the hands of a peasant but so many of them 
cannot afford just the leisure of bridge playing after- 
noon teas. Show them their hands in their worst 
occupation and assure them that even this will not 
make them red if the cream lotion is used, and you will 
have a simple and strong selling point which needs 
little explanation and high pressure salesmanship. 

Finally, who would not wish to be as beautiful as any 
of those gorgeous creatures who appear on screens and 
magazine pages and look so unreachably far away in 
their immaculate skin? A photograph of a beautiful 
woman is a far more dramatic suggestion of the qual- 
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ities of a cosmetic lotion than any number of words 
of copy, no matter how clever. Why not make that 
photograph an integral part of the selling appeal at the 
right on the package. There the photo- 
graph will accomplish the purpose where mere words 
are quite likely to be neglected completely. 

We have, in our illustrations, suggested various lay - 


point of sale 


outs for photographic labels which, we believe, are 
self-explanatory. There is hardly a limit to the ap- 
plication of this form of packaging and we feel more and 
more convinced that illustrations of this kind tied up 
with clever display and advertising ideas will not only 
“sell the goods” but also make it a much easier job to 


sell them. 


COLOR SCHEME: 
White bottle or jar. 
carries copy matching the deepest shade of the halftone 


i.e. black, sepia, dark red, brilliant blue. 


Serew cap and label which 
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SELLING SMALL SIZES 


With the Liggett stores finally succumbing to the 
lure of the ten-cent counter, the whole subject of the 
ten-cent size is once more thrown squarely before the 
manufacturers in this industry. If the Liggett **Econ- 
omy Package” counter is a success, it is safe to predict 
that not only chains, but independent retailers as well, 
through their wholesalers or buying organizations, will 
demand equal rights in the ten-cent sizes. 

This is a demand which manufacturers do not or 
should not want to face. They have successfully, in 
large part, avoided it in the past. They have looked 
with pleasure at the volume records as the ten-cent 
pack ages rolled out of their factories to Woolworth and 
his brothers. But this, in their eyes, has been addi- 


RKE. DAVIS & CO 
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Medicinal “Nips” would not only 
open up new markets but, as pur- 
veyors of measured doses, would 
also provide a scientifically sound 
and ethically proper merchandising 
basis for the small-size package. 


tional business. They have no desire to find them- 
selves entirely in the ten-cent package business. 

As long ago as March 1929, THe DruG Anp Cosmetic 
INpustryY protested against some of the fallacies of the 
ten-cent size. Those manufacturers who were giving 
proportionately more in the ten-cent package could not 
expect the consumers forever to fail to spot this fact. 
Neither could the retail druggist be expected to feel 
kindly to this advantage given to Woolworth which 
permits Woolworth to give better and more generous 
service to consumers on an item than the retail drug- 
gist could give. And it was needless to point out that 
the type of accounting which explained away the higher 
cost of containers, production, handling, etc., by charg- 
ing these extra expenses to sampling or to some other 
convenient account, was the result of the desire to justify 
the marketing of these small sizes. 

However, the ten-cent size has been justified by two 
results. First, it has opened new markets, and secondly, 
it has been a very great asset to the national advertiser 
in meeting the great wave of demand for cheaper goods 
reflected through enormous gains in the sales of syndi- 
cate stores, peddlers, and cosmetic shops. Its sampling 
value, so often the apology to the retailer for this size, is 
still of questionable worth since the sales have been 
primarily to people whose income has limited them to 
this price. It has been just as difficult to justify the 
ten-cent counter in the retail pharmacy, for retail drug- 
gists do not attract much of this trade, Where a retail 
druggist sells a ten-cent item, the cost of the sale is 
most often too high both in overhead and in constant 
jeopardy to a full package sale. 

The ten-cent package should justify itself econom- 
ically. It should bear its full cost, pay its overhead, 
and deliver to the public no more than a proportionate 
share in accordance with the prices of the regular sizes. 
On that basis the retail druggist can have no complaint, 
nor should he be consumed with a desire to compete for 
this class of trade. He knows that the manufacturer is 
fairly entitled to sell a class of trade which the majority 
of retail druggists do not reach, and that the manufac- 
turer is perfectly justified in adapting his package and 
price to satisfy the demand which exists, providing he 





Feb. ’35: XXXVI, 2 


The Drug and Cosmetic Industry 





does not make his offer so desirable that the normal 
trade of the retail druggist moves in that direction. 

Another material weakness of the ten-cent size has 
been that it is a price-determined size. a fact, which 
from the drug manufacturer's viewpoint is, to say the 
least, unscientific. 

\ scientific approach to the small size package opens 
much more interesting possibilities. Such an approach 
places the retail druggist in a better competitive posi- 
tion and establishes him as the logical distributor. It 
does away entirely with an unfair size or quantity, and 
it opens the possibility of the small size not only to the 
national advertiser, but also to the ethical manufac- 
turers who are thus furnished with a new market. 

The scientific merchandising of a small size of a 
medicinal product should be predicated upon the size of 
the single dose. These packages would be comparable 
to the “nips” in the liquor industry which have proven 
a boon to that industry in those states where local re- 
strictions do not prohibit their sale. In the sale of such 
sizes the manufacturer realizes a nice margin of profit, 
and he is assured that the brand name is registering 
repeatedly at many points of sale where otherwise the 
sale would go to just any drink. 

There are many justifications for the small unit sale, 
and this industry, particularly, is blessed with many 
sound reasons for taking up the “nip” idea on a large 
scale and turning it to its own benefit instead of making 
a package to a particular size as a direct benefit to the 
five-and-ten-cent stores. In the first place, there is the 
customer who is the present patronizer of the drug and 
cosmetic counter in the five-and-ten-cent store, the cus- 
tomer who has a dime to spend but who think several 
times before spending fifty cents or a dollar. But more 
important is the equal or perhaps larger market which 
is offered by the customer who wants something to 
meet an immediate need or condition and who feels that 
it is a nuisance as well as wasteful to buy a large bottle 
of something or other simply so that he may have one 
dose or application. 

It is to this customer that the “‘nip” would have a 
very sound appeal and an additional feature, not to be 
overlooked, is the fact that he would go to the drug 
store to get it. There is also the customer who has been 
indulging not wisely but too well and who would like 
a “nip” of milk of magnesia or some equally benevolent 
medicine before retiring. There is the customer who 
gets up with a head or a hangover and who would like 
a “nip” of some effervescent salt on his way to the 
office. There is the customer who suffers with indiges- 
tion and who must take some form of medication after 
or with his lunch. He is a long way from home and the 
large bottle or package in the medicine chest and would 
be exceedingly grateful were some enterprising manu- 
facturer to supply him with “nips” which he might 
carry in his vest pocket or stop off at the drug store and 
get after lunch. There is the customer with the cold 
who would appreciate a small package which would be 
just enough to treat one cold so that the big bottle or 
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These are some of the products 





which form the first line of de- 
fense against the common cold, 
influenza and grippe. The di- 
versity of products used for this 
purpose involves many different 
types of packaging. and in this 
group of more popular remedies 
some old and other quite mod- 
ern packages are on display. 
(Packages courtesy of Harlowe 


Pharmacy. Ince. 
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Carr-Lowrey... 
Opal Jars 


We can now furnish for immediate de- 
livery, in large or small quantities, opal 
jars in the following sizes: }2 0z., 1 0z., 
1% 0z., 2 0z., 3 0z., 4 0z., 8 oz., 16 oz. 
These jars, illustrated here, are furnished 
with black double shell metal caps. They 
are made to G.C.A. standards and may be 
furnished for moulded or any standard 
metal caps. 


Weare also in position to design and manu- 
facture jars in opal from private moulds. 


























CARR-LOWREY GLASS 


BALTIMORE, MD. 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 


Factory and Main Office: 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 


Telephone: CHickering 4-0592 
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The Karl Voss Corporation is known as this 
country’s finest maker of fine boxes...a 
distinction gained through years of service 
to leading manufacturers. We show above 
but a few of the hundreds of packages 
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planned and produced in our plant dur- 
ing the last year. If you seek a package as 
distinguished as your product, we suggest 
. . without obligation, of 


that you consult . 


course, with one of our executives. 


KARL VOSS CORPORATION 


Division of Shoup-Owens, Inc. 
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DESIGN 
QUALITY 
SERVICE 


ARE NECESSARY 


TO PUT YOUR PRODUCT IN THE LEAD 


@ To get “out in front” today a product must have everything 
in its favor. To enhance the sales appeal of the contents, the 
container must be well DESIGNED. The glass itself must be 
of finest QUALITY — clear, brilliant and flawless. In addi- 
tion to prompt delivery, SERVICE should include label and 
carton suggestions conforming perfectly to the name of the 
product and the atmosphere which the producer wishes to 
create. The Owens-Illinois organization has the facilities to 
help you in these sales problems. For the ultimate in con- 
tainer DESIGN, QUALITY and SERVICE, look to Owens- 
Illinois. Remember ALL 3 ARE NECESSARY.... Your 
inquiry is invited. 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO. 


OWENS-ILLINOIS 


Complete Packaging Service 


The Drug and Cosmetic 











————— 





PRODUCTION PACKAGING 





By Francis Chilson 


Production Engineer 


As in most fields of human endeavor, no generaliza- 
tion can be made which will apply with equal force to 
all forms and phases of packaging. In order to get at 
the underlying technical factors which determine the 
success or failure of a package from a production stand- 
point it is essential first to make certain classifications 
and then to discuss the rules which apply to each. 

These classifications are: hand packages, semi- 
machine packages, machine packages. By hand pack- 
ages we mean that class which must be produced by 
hand methods and which is not susceptible to mechan- 
ical handling in any sense. Of this group perfume 
packages are typical. 

The second group, semi-machine packages, are those 
which are susceptible of automatic or semi-automatic 
mechanical handling in certain operations but are not 
amenable to mechanical production throughout. Pac- 


quin’s new cream jar is an example of this class. This 
attractive tapered jar can be filled automatically but it 
could not be labeled automatically. Semi-automatic 
machines would have to be used for this operation, and 
when semi-automatic machines are employed, manual 
handling of the package is an integral part of the 
operation. 

Machine packages comprise a class which can be 
completely packaged by automatic means without any 
manual labor being required. A good example of this 
class is Grove’s Chill Tonic. This package is filled, 
capped, labeled and cartoned automatically. If it re- 
quired wrapping and bundling also, the proportions of 
the package are such that these operations could like- 
wise be performed automatically. 

Hand and semi-machine packages are typical of 
every industry. Machine packages, however, differ 
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Examples of the modified rectangle style packages are Rem, Grove's Chill Tonic, and Hoyt’s Eau de Cologne. Conti's Shave, Pacquin’s 
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Miany a pharmaceutical, drug or chemical product calls for a Salem wide mouth round container of the kind 


pictured here; amber for protection, round to avoid angles and corners, wide mouth for ease in getting at the 


contents. They are particularly suitable for powders, salts, tablets, dry chemicals and thick, heavy liquids. And 


you need have no fear about obtaining the correct size for your requirements for they are available in 24 


different capacities from 1/5 oz. to 40 
oz. C. T. finish. Well made, quality glass- 
ware?...it is enough to know they are 
made by Salem, known since 1862 as a 
reliable source of supply, offering a com- 
plete line of glass containers for the 


pharmaceutical and proprietary trades. 


SALEM GLASS WORKS 


SALEM, NEW JERSEY 
Associated with Capstan Glass Company, Connellsville, Pennsylvania 
ATLANTA - BALTIMORE - BOSTON . CHICAGO . CINCINNATI . CLEVELAND 
DENVER . DETROIT - HOUSTON .- LOS ANGELES . LOUISVILLE . NEW YORK 
PHILADELPHIA . PITTSBURGH - ROCHESTER . ST.LOUIS . SAN FRANCISCO . SEATTLE 
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somewhat in different industries. In certain industries 
automatic machine packages are, indeed, quite different 
from those which are typical of this industry, hence, 
automatic equipment is developed to meet the needs of 
the packages that are peculiar to a given industry. A 
milk bottle, for instance, is an excellent automatic 
machine package for the dairy industries. It does not 
require labeling and it could not be wrapped. Therefore 
a package shape which would be a machine package in 
the dairy industry would have to be placed in the semi- 
automatic or semi-machine class in our industry. 

In our trade numerous packaging operations must be 
provided for in designing the machine package: filling, 
It is important 
to keep these distinctions in mind because invariably 


capping, labeling, cartoning, wrapping. 


they are overlooked or else not completely evaluated 
when the package is designed. 

In regard to hand packages artistic considerations 
alone prevail because they fetch such high prices and 
are made in such small volume that one might say there 
is no production problem. 

It is the semi-machine class (particularly bottles and 
Jars) which causes most of the trouble because if a prod- 
uct is successful sooner or later it becomes necessary to 
elevate the package into the automatic machine class 
and this is impossible without material alterations in its 
design. Most production men agree that it is a car- 
dinal mistake ever to design a package in such a way 
that it is definitely placed in the semi-machine class. 

Every package for a staple product should always be 
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Examples of cylindrical type packages are Kaomin, Creolin Pearson, and Vicks Vaporub. 
oblong type. 
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Petrolagar and Arsenoferratose are of the 





designed. for automatic production regardless of equipment 
available. 

An automatic machine package can always be pro- 
duced on semi-automatic equipment but the reverse is 
never 
which is not evident in the price of the product. Two 


true. This is purely a production distinction 
cough syrups may bring identical prices, yet one may 
be in an automatic machine package and the other in a 
semi-automatic machine package. A product may 
enter the market as an ethical specialty with limited 
volume and wind up as a nationally advertised pro- 
prietary as so many of them do. While the product is 
sold in a limited market at a stabilized price, the charac- 
ter of the package, insofar as it influences production 
methods and costs, is of considerably less importance 
than it becomes when the product is being sold in an 
unlimited market at a competitive price. 

Because of a failure to realize that a staple product 
may soon grow out of bounds, the maker of a well 
known deodorant now finds himself in a quandary be- 
cause he has discovered that he can neither cap nor 
With an 
extremely large volume to produce he is faced with the 
alternative of changing the package, which he is not 
likely to do, or of developing special machinery, which 
may or may not prove to be entirely successful, and 
which in any case will cost him a small fortune. Prob- 
ably he will string along with present methods and con- 
tinue to suffer from high costs. 

[It is not only high conversion costs that hamstring 


wrap his package by automatic machinery. 


the manufacturer who sponsors a semi-machine pack- 
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= know Swindell as 
the manufacturer of the 
finest stock or private 
mould, machine or hand 
blown bottles. 


Smartest of the new ma- 
chine made bottles for lo- 
tions, toilet waters, liquid 
creams, hair preparations, 
etc., is the hexagonal shape 
bottle illustrated here. The 
sharp, clear lines, even dis- 
tribution of the glass, the 
attractive round moulded 
cap, make this a distinctive 
and lovely cosmetic con- 
tainer. 


Stocked in! ,-1-2-4-6-8-16 
ounce sizes for quick 
delivery. 




















WE 00 OUR PaRT 


No. A-539 





mh SWINDELL BROTHERS  Pzvne Cubs 


Ernest Whitehouse 


40 Court St. INCORPORATED Edificio Moenck 
BALTIMORE 2 ‘ MARYLAND & Quintana 209 

Los Angeles New York Office 200 Fifth Avenue Chicago 

Baldwin & Baldwin James T. Johnson 

819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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The smartest new cosmetic lines rely upon metal containers 
and metal covers to give their packages richness and 
charm. For distinction in metal containers, for the last 
word in beauty, design and utility, the smartest cosmetic 


manufacturers turn to Bridgeport Metal. 


BOTTLE CAPS 

VANITY CASES 

PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS (ALL TYPES 


JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 
METAL NOVELTIES TO ORDER 


The 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT: CONNECTICUT 
\ PHONE. BRIDGEPORT 3-3125 ye 
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age, it is fixed overhead expense as well, which arises 
from the frequent necessity of increasing production 
When the 


limited capacity of one semi-automatic packaging line 


space to provide for increasing volume. 


becomes exhausted, he must add another: when floor 
space eventually becomes too congested he is finally 
compelled to rent larger quarters or build a larger 
building. 

By a similar process some of our over-sized plants 
expanded. What happens then when fickle public 
taste changes and volume falls off? The manufacturer 
suffers from a bloated fixed overhead which is no longer 
justified. Usually, however, the manufacturer is forced 
to protect himself by adding other items to act as fixed 
charge absorbers and presently he finds himself with a 
string of maveric products which he can't rid himself of 
and which influence but little his profit and loss state- 
ment excepting in a detrimental way. One of the large 
drug houses with several thousand items in its line has 
awakened to the fact that the profits of the business are 
obtained from a scant baker's dozen. The other items 
are simply overhead buffers. 

As opposed to this let us consider the happy position 
of the manufacturer who launches a product in an auto- 
matic machine package even though at the beginning 
he may produce it by means of semi-automatic equip- 
ment or even by hand. As his volume outgrows existing 
capacity, he simply increases it by adding the necessary 
automatic units and at the same time he invariably 
decreases production space. 

\ semi-automatic packaging line occupying approx- 
imately one hundred fifty square feet of space will, if 
supervised, produce thirty packages per 
minute. An automatic line in the same or even in two- 
thirds of the space will easily deliver three times that 
amount with half or even one-third as many people. To 
illustrate the point: a well known medicine manufac- 
turer found that by employing semi-automatic means 


properly 


for turning out a cartoned medicine he was able to pro- 
duce one hundred gross of the item per day with six 
men and twenty women. He changed his package to 
make automatic equipment usable and he discovered 
that with seven girls and two men he was able to turn 
out the same volume of production in three hours, and 
what is equally important, in less than half the space. 
What shapes then are best suited for automatic 
mechanical packaging? These are the cylinder, the 
oblong and the rectangle. 
tapered packages are almost without exception in this 
industry semi-machine packages. The cylindrical pack- 
age is exemplified by the common tin can or the Boston 
Round bottle. The oblong package by the “tall 
squares’, as this shape is called by glass blowers, and 
also by the shaving cream carton. The rectangle is 
illustrated in the Paris Square bottle and in almost any 


Semi-spherical, oval and 


carton. 
Using these basic shapes as a starting point the man- 


ufacturer can modify as he likes to suit his artistic re- 
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If his package is to be a cylindrical bottle 
he may make the neck long or short, he may place lines 
of vertical or horizontal embossing around the shoulders 
or the container, he may employ mottling or knurling. 
In short the manner in which he may modify this shape 
to suit his purposes has virtually no limit provided that 


quirements. 


the labeling surface is left free and clear. Pepsodent 
Antiseptic and Halitosine are good examples of modified 
cylinders. Both of these cylinders are cartoned without 
difficulty and they could also be wrapped if their mak- 
ers thought it advisable. Listerine is an example of a 
cylinder which is wrapped by automatic machinery 
without the aid of an oblong carton. 

The rectangular package is capable of even more 
diversified modification. Rem is a good example of the 
modified rectangle. Grove’s Emulsified Nose Drops is 
another. The latter package has an interesting history. 
The original package had a double taper. The sides 
tapered from the shoulder to the base in the wide dimen- 
sion and from the base to the shoulder in the narrow 
dimension. Now both of these dimensions are straight 
and the package is in consequence a good production 
package. 

Beginning at the end of the line and working back- 
ward we may say that rectangular and oblong shapes 
wrap easiest. Square and cylindrical packages can be 
wrapped but with less speed. 

All cartons are either rectangular, oblong or square. 
The first two are by far easiest to handle, and of course, 
the shape of the package inserted is not of particular 
moment once it is delivered to the buckets. Insofar as 
the shape of the package is concerned most difficulties 
occur in the intake of the cartoning machine. After the 
package has been started into the carton any troubles 
that arise thereafter will be due either to packaging 
material or to the machine itself, not to the shape of the 
package. 

Any one of the above shapes will label easily provided 
the labeling surface is unobstructed and adequate 
clearance is provided all around, with this exception :— 
the shape of the label must not be screwy. Beware the 
round and the triangular label! 

All of the above shapes when they have necks, as in 
the case of bottles, cap easily provided a short skirted 
cap is employed. Capping or sealing is performed with- 
out difficulty when the package happens to be a drum, 
a jar or acan. The capping of rectangular or oblong 
packages (bicarbonate of soda tins for instance) is al- 
ways a semi-automatic operation because the covers 
cannot be fed automatically. 

The cleaning and filling of containers of the above 
shapes presents no problem whatever. Filling any 
package is invariably the simplest operation in the 
packaging procedure (with the exception of products 
which would be difficult to put into any type of con- 
tainer). 

So in conclusion we presume to make some produc- 
tion suggestions: 

(a) Never design a package for a staple product 

which cannot be completely produced by stand- 
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Maxe YOUR PRODUCT easy to see and you make it 
easier to buy. Maryland BLUE Bottles and Jars will 
make it stand out from competing products. Their 
rich, Royal BLUE color catches the eye and reminds 
to buy. Not only identifies your product but suggests 
its high quality. 


Let us send samples to show you how your 
product will look dressed up in Maryland BLUE 
Bottles. They are made in a wide variety of modern 
stock shapes and sizes and in special designs for 


many famous products. 


Write today. Just tell us the nature of your 
product and the sizes in which it is packed. Or better 
still, send us samples of your present containers. 
Maryland Glass Corporation, Baltimore, Maryland. 
New York Representative: Two-Seventy Broadway, 
New York City. Pacific Coast Representative: Owens- 
Illinois Pacific Coast Co., San Francisco, California. 





MARYLAND BOTTLES 








ard automatic equipment. In other words never 
use a semi-machine or semi-automatic package. 
Be sure to evaluate the characteristics of the 
package as they affect each and every packaging 
operation. In other words, don’t just check one 
or two packaging operations and assume that be- 
cause the package fits one operation it will fit all. 
Don't confine your analysis to the container 
alone. Check the size and shape of the cap. 
Check the material, size and shape of the label. 
Check the stock and construction of the carton. 
Check the stock of the wrapper. 
Be sure that the packaging materials employed 
are suitable for the chemical and physical nature 
of the product. 

As to the chemistry of packaging too little has been 
written about this subject. The manufacturer must be 
certain that the product will not react with the pack- 
aging material he proposes to employ. The physics of 
packaging about which much remains to be done, is 
concerned mainly with light and temperature reactions. 
For instance cocoa butter suppositories have a very low 
melting point, in consequence of which the wise manu- 
facturer will insulate his package. This he may do by 
wrapping the suppositories in heat reflecting aluminum 
foil, by covering or lining the box with foil, by wrapping 
it with foil paper or by utilizing a plastic box. Light 
reactions are less likely to cause trouble because they 
can easily be obviated by employing opaque wrappers, 
cartons, plastics or wrap-around labels. 

The artistic temperament will refuse to accept limita- 
tions such as those above imposed. But such an atti- 
tude can be made ridiculous by simply pointing out that 
bizarre packages invariably fail of their purpose in a 
merchandising as well as a production sense and on the 
other hand a production man can go into any drug store 
and select a hundred first rate machine packages which 
will also be outstanding in an aesthetic sense. 


Selling Small Packages 


Continued from page 157) 


tin would not need to be lugged around or remain to 
crowd the razor off the shelves of the medicine chest. 
There is the customer who has just cut himself or suf- 
fered a slight burn and who would like just a “nip” of 
iodine, antiseptic, or salve for immediate use but who 
refuses to buy another large bottle, tube or jar when he 
remembers how many other packages of the same he 
already has at home—bought on similar occasions, used 
once or twice and then left to haunt the bathroom until 
somebody, in despair, throws them out. 

\dded appeal could be given to the merchandising of 
“nips” if it were continually emphasized that they were 
sold in packages holding an accurately measured dose. 
In the case of some products, where two or three doses 
are indicated for complete treatment, the size of the 
doses might well be indicated on the side of the package 
much as is already done by many shampoo packages. 
The whole emphasis should be placed on getting the 
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small package business back in drug channels and on 
the basis indicated above it would be thoroughly sound 
both from a cost and a merchandising point of view. 

The selling of drug “nips” would not interfere with 
the sale of the conventional size package—rather it 
would open up an entirely new market particularly for 
the wide variety of medicines which, under no circum- 
stances could be sold in anything but a drug store or 
perhaps by the dispensing physician. The large pack- 
age would still be the accepted size for the family 
medicine chest from the very nature of things, but the 
“nip” would sell the customer who would do without 
or buy something else to meet his immediate necessity. 
In fact, the family size might be sold in combination 
with nips, or unit sales of packages of a dozen “nips” 
might easily be encouraged, thus making the sale of the 
small package more attractive to the druggist and at 
the same time furnishing with a powerful weapon to 
meet the “five-and-ten” competition. 

One or two of the ethical drug manufacturers at 
present make use of the “nip” idea in furnishing hos- 
pitals with dose-size packages for use at the bedside of 
the patient. This has the very important feature of 
registering the name of the specialty and of the manu- 
facturer with the patient. If the “nip” idea were car- 
ried out on a wider scale, the dispensing physician 
might also furnish an additional new outlet to the sale 
of this type of product. 


With manufacturers making valiant efforts to stabilize 50-cent 
items at 39 cents, and with the code minimum set at 34 cents, 
Elizabeth Arden is pushing “Savon Kenott’’ (tooth paste) at 
3 for one dollar. 
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DO DUREZ DISPLAY STANDS INCREASE SALES? | 


JUST ASK 


Durez is an ideal material for product display stands. It 





Ss sieaieie cata MiRpl -eiist sect alte will not break, it's light in weight, it will not dog ear, dull, 


Durez stand for their Pepto-Bismol. Sales == dant, scratch or peel. Practically any shape is possible, 


jumped 25%... 
sO with lettering and trade-mark molded in with a single 
Norwich, pleased, recently developed 





ies operation. No finishing is necessary and the color is 
this Durez stand for their aspirin. Sales 


have jumped 38°0 in all territories where permanent. If you have some product that needs a bit 
the display has been introduced! 

of sales stimulation and you’d 
welcome one of those big in- 
creases that a Durez stand gave 
Norwich's aspirin, why not write 


us for more complete informa- ' 


tion? General Plastics, Inc., 27 
Walck Road, North Tonawanda, 
New York. 


General Plasticsnowoffers 


you a new booklet ex- A= apy 


plaining the advan- 









tages of Durez for 

packaging, counter &N 
displays, etc. If you'd ” 
like to have one, send us your 


name and address. It's free, of course. 


x 


DUREZ 


THE MODERN MOLDING COMPOUND ‘ 
JARS CLOSURES BOXES : 
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The 19335 Roll Top—Spring Catch Lipstick* 


CLICK ...and it’s closed tight! 









@ THIS very popular lipstick container has been refined and im- 
proved for 1935! There is a new combination friction and spring safety-catch. Inside parts are 
firmly anchored into position. The actuating band has a free but guided channel for operation. 
The ingenious catch which clicks the lipstick tightly closed prevents all possibility of accidental 
opening. The closing click is slightly audible — the locking action noticeable — assuring the user 
that the container is closed to stay, and the lipstick entirely protected from dust and dirt. In the 
closing motion, the catch takes place within the last one-eighth of an inch. Opening and closing 
motions are easily made with the thumb or forefinger. Easy one-hand operation has been re- 
tained. e The same trim body lines, attractive appearance, and decorative features which charac- 
terized earlier models of the Roll Top Lipstick, have been carried over into this 1935 model. Spe- 
cial designs and stampings, and nearly endless combinations of finishes can be furnished on 
quantity orders. The photograph illustrated gives an idea of the various smart decorative schemes 
that ean be applied to this lipstick. Our representative will show you the new models and demonstrate 
their features. A call to any Scovill office or a letter to the following address will bring you the whole 


story. Cosmetic Container Division, Scovill Manufacturing Company, Waterbury, Connecticut. 


* The ROLL TOP LIPSTICK is fully protected by patents and is the exclusive property of Scovill Manufacturing Company 


SCOVILLE 


SCOVILL MANUFACTURING COMPANY, WATERBURY, CONN. 


Boston Providence New York Philadelphia Atlanta Syracuse Detroit Chicago Cincinnati 
San Francisco Los Angeles IN EUROPE: The Hague, Holland IN CANADA: 324 King Street, E., Toronto, Cntario 





WE DO GUR PART 
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HOW A LABEL HELPED TO SELL 
AN OUTSTANDING PRODUCT 





en E. R. Squibb & Sons decided to place on 

the market a new preparation for cleansing the 
mouth and gum tissues, they did not rely on the in- 
trinsic merit of the article to sell itself. Neither did 
they depend on the power of the Squibb name to 
attract buyers to any product issued under it. It was 
characteristic of this “household name” not to take 
advantage of the aristocrat’s privilege of dowdy, old- 
fashioned attire. On the contrary, as much care was 
taken in selecting the package dress for this new- 
comer as though its entire acceptance depended on 


appearance alone. 





E-R-Seusned Ses 












New Youre 


Container and label are built on square-cut, rugged 
lines of Doric simplicity; the scientifically descriptive 
name is emphasized by dignified lettering, not prin- 
ted merely, but stamped into a metal background 
with all the finality and perfection of a piece of in- 
taglio sculpture. The color is a uniform dark green 
against a background of smooth cool silver. 

The result is a package which in every small 
detail proclaims the integrity of the name behind it. 
Foxon is proud in being the maker of another out- 
standing label, which is bringing to a fine product 


the commendation it deserves. 


THE FOXON COMPANY 
LABEL MANUFACTURERS 


241 W. PARK STREET 
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PERFUME 
DISSEMINATORS 


By Louis Gampert 
Vice-President, Felton Chemical Co., Inc. 


The increasing popularity and use of perfume dis- 
seminators both in the home and in public and semi- 
public buildings appears to offer a new merchandising 
opportunity to this industry. The use of perfumes for 
personal use has been exploited on a fairly wide scale in 
the low-income as well as in the high income groups. 
There seems to be nothing to prevent the widespread 
sale of perfumes for creating odors in harmony with the 
surroundings, whether at the theater, the office, or the 
home, if the success of such installations to date is 
accepted as a suitable criterion. 

In any merchandising of this type, the appearance of 
the disseminator, itself, will always be of considerable 
importance. Its design must be given considerable 
thought so that it may be a pleasing container, an ap- 
propriate and not too ostentatious a decoration or piece 
of furniture in the home, and an efficient disseminator. 
The disseminators at present available are usually made 
of a porous clay composition, molded in various decora- 
tive forms and attractively colored, for use in the home, 
or in plain shapes and colors for technical usage. They 
are generally hung on the wall and filled with an 
appropriate perfume, until the container is well satur- 
ated, after which they give off, for a long period of time, 
a mild, uniformly pleasant odor. The ornamentality of 
the disseminators, their ease of use, and the fact that 
the perfume continually permeates the atmosphere, 
without any wastage, have been factors in their steadily 
increasing use. 

From the technical standpoint, the effectiveness of 
the disseminators is based on four factors. First, the 
physical characteristics which are dependent upon the 
material used and method of manufacture: second, 
their shape and volume; third, their location and num- 
ber, and fourth, the odor and quality of the perfume 
used. 

The disseminator itself should be made of a porous 
material, which may vary from a very compact mass, 
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to a loose product which just about holds together. The 
best result is obtained when the disseminator acquires 
the maximum porosity, and at the same time is solid 
and strong. The important point to remember is that 
the progress of the perfume through the disseminator 
must not be impeded, else its efficiency will be very 
much impaired. The weight and shape of the dissem- 
inator are also important. The weight must be ample 
to permit the absorption of sufficient perfume; the sur- 
face great enough so that the perfume will be dis- 
seminated at not too slow a rate. 

\ factor of vital importance which is frequently over- 
looked is the location of the disseminators in the room. 
Disseminators should not be placed near windows which 
are likely to be opened. They should be placed near 
the entering point of the air current into the room, and 
in the path of the air circulation. In general, the 
optimum location will be near a door. 

The refilling of disseminators is a matter of import- 
ance. Once the disseminator is filled with perfume, it 
must not be permitted to dry out. The first and second 
fillings, which are for the purpose of saturation, should 
take place within twenty minutes to a half hour of each 
other. They should then be refilled once a week for 
three or four weeks, and thereafter, once every three to 
four weeks. 

The perfumes supplied must be compounded with the 
following factors in mind: (1) Pleasantness; (2) Speed 
of evaporation; (3) Persistence; (4) Cost. Considerable 
thought must be given to the selection of the odor. It 
must be delicate and subtle. It must not impart too 
powerful an odor to the air. In fact, the air in the room 
should not be instantly recognizable as a perfumed air. 

The perfume used must possess excellent effusion, at 
the same time it must not evaporate quickly or it will 
not be sufficiently lasting. Careful selection of ingre- 


dients is required to obtain this desired result. 
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May demands beauty. 
The manufacturer wants efficiency. 
With Anchor Molded Caps we satisfy 
both. The rich, lustrous effect of Anchor 
Molded Caps is more than skin deep; 
it can never wear off, dull or chip. On 
the practical side, their scientifically 
perfect seal is due to the clever liner 
retaining ledge and recess which keeps 
liners in place always, yet permits them 
to rotate freely. In no other closures can 
this decided advantage be found. For 
the correct and attractive sealing of 
such highly volatile and chemically 
active products as manicure prepara- 
tions (and a host of other drug and cos- 
metic items) there are no better closures 


than Anchor Molded Caps. 


Anchor Cap & Closure Corporation 
LONG ISLAND CITY, N. Y TORONTO, CAN 


NTA « 4 MOR * BOS N © CHICA 


% GLASS CONTAINERS se CLOSURES 
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SY LPHSEAL 


REG. U. S. PAT. OFF. 


SELF-SEALING CAPS AND BANDS 


To Bottlers of Distilled Products and Wines. 
To Bottlers of Drugs, Cosmetics, Perfumes, Chemicals 


and Food Products. 
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4 Why you should use 


SYLPHSEAL 





PROTECTIVE 
DECORATIVE 
SMART 





These corks or closures may loosen through 
storage, shipment or shrinkage, and the 


contents leak or evaporate. 
Contents may be sampled. 
Contents may be adulterated. 


Dust and germs will collect on the lip of 
bottle and render package unsanitary. 


These closures are protected by Sylphseal. 
Contents will not leak or evaporate. 


Contents cannot be promiscuously handled 
or tampered with. 


Proper selection of style and color of Sylph- 
seal will materially add to the appearance 
of the package. 


SYLVANIA INDUSTRIAL CORPORATION 
CAP AND BAND DIVISION 


Executive and Sales Offices: 122 East 42nd St., N.Y.C. 
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KATHERINE MARY QUINLAN offers a neat, 
practical case of convenient size in black or 
brown French leather with a protective suede 
cover to match. It is equipped with a full-size 
beveled mirror and an extra compartment for 
overnight accessories and contains nine prepa- 
rations, cleansing cream, skin stimulant, skin 
youth cream, violet astringent, make-up lotion, 
cream rouge, eye shadow, ‘‘Mist of Dawn” face 
powder and tube of “Mist of Dawn’”’ liquid 
finishing cream. 


YARDLEY’S SOAP BOWL with its application 
brush has taken on a new cover. The very 
decorative and rather ornate design of former 
days has been replaced with a more modern 
design of black or white. The size of the bow! 
and the content are unchanged. 


VIGNY’S “HEURE INTIME” line, distributed 
by Al. Rosenfeld, Inc., has 4 small size perfume 
cut glass bottle for the user to try before pur- 
chasing either of the larger sizes. The line also 
now contains a face powder, dusting powder 
both in round blue boxes decorated in silver— 
and a talcum powder in an irregularly shaped 
bottle with sifter top. 


JANE CLOUD offers a new popular item—a 
Skin Whitener,”’ a lotion to be applied to the 
neck and arms. The amber colored liquid pro- 
duces a whitening that lasts an evening, will not 
rub off nor whiten the black of men’s coats. It is 
packaged in typical Jane Cloud manner, in a 
round bottle with sprinkler top and topped 
with a gold tone screw-on cap. 
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‘BAMBOO”’ BY PARFUMS WEIL captures all 
of the haunting and elusive fragrance of the 
finest oriental perfumes. The pagoda-like 
bottle and the bamboo and Chinese-red box 
furnish appropriately unique containers for this 
perfume which retails in five sizes from the one- 
quarter ounce bottle at $5.50. 


HELENA RUBINSTEIN is offering a combina- 
tion set of ‘‘Youthifying Tissue Cream’ and a 
complimentary jar of “Herbal Cleansing Cream’”’ 
for the price of the former, $2.00. The tissue 
cream in its rose jar with black and gold decora- 
tions and the buff colored cleansing cream jar 
with gold tone cap forms a colorful ensemble 
fitted into grooves in a red box. 


THE ANNA PAVLOVA LINE is the newest 
of the cosmetics by Vantine’s. The packaging of 
this line features enamelled and embossed metal 
containers and closures worked out in a lovely 
ivory and gold combination. The various items 
in the line retail from 60 cents to one dollar and 
the merchandising is handled on an exclusive 
agency basis. (Photo courtesy Bridgeport 
Metal Goods Manufacturing Co.) 


LESQUIENDIEU, INC. has presented its Tussy 
ndelible lipstick in a new automatic case. The 
gadget may be opened and closed with one 
hand, and when it is closed it is so tightly 
locked that dust and tobacco particles cannot 
enter. It may be had in tea rose, apricot, flame, 
rose coral and raspberry 
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Thrust Your Product 
into Popular Favor! 


NATIONAL Tubes 


Win Sales Struggles 


'PHE very chicness of a National Tube 
in smart color combinations may 
thrust your product into popular favor. 


It’s doing so for leading brands. 


Ask us for complete tube information 
styles, types, caps, sizes, designs, 
etc. We will gladly send catalog. 


National Collapsible Tube Co. 
PROVIDENCE, R. I, 


New York Office: 331 Madison Ave. Phone Murray Hill 2-0339 


Pacific Coast Office: 6370 Franklin Ave., Hollywood, Calif. 
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Designed to Guard the Integrity of the Contents 


; 


TRIM 
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These Molded Closures for MODERN MAID Products 


_—. fitted these dainty bottles of 

“Modern Maid” (Arjay Laboratories, 
Inc.) with Dodge Molded Screw Caps of 
standard design. See how smartly they trim 
up the appearance of the little bottles. 
The special Dodge construction holds the 
liners firmly in place to give a perfect seal 


and reseal. 


Dodge Molded Caps can be fitted to your 

package, too. They are available in a wide 

variety of sizes, designs and colors. Send 

us samples of your bottles for suggestions 

and quotations. DODGE CORK CO., 
ee INC., LANCASTER, PA. 


CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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DOUGLAS YOUNG— 





é g 
Douglas neat Gn 


FINE PAPER BOX MANUFACTURERS - DISPLAY BOX SPECIALISTS 


ONE HUNDRED AND TEN KENYON AVENUE 


OT dkad i Ol 








Special Representative: W. C. YOUNG, New York City 
Tel.: Wisconsin 7-8028 130 West 42nd St. 
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THE LANDER COMPANY have extended 
their line to include White and Amber Petrol. 
eum Jellies which are being retailed through 
the chain stores. Both types are packed in three 
sizes: 1°§ 0z.; 5!9 oz.; and 7 oz. The smaller 
size retails at 5 cents, and the two larger sizes 
at 10 cents. 


THE NORWICH PHARMACAL COMPANY 
presents Halicod, a new product consisting of 
halibut liver oil combined with Norvitin, 4 
natural concentrate prepared from high potency 
cod liver oil free from the objections of syn- 
thetic vitamin D products. 


To have perfect harmony on your lips and cheek 
rouge BOURJOIS is presenting a new make-up 
package containing in the top of the powder 
box a bottle of ‘Evening in Paris’’ perfume and 
cream rouge for use on both the cheeks and 
ips. This comes in one shade,—brilliant-—de- 
signed for all types for both day and evening 
wear. Harmony in odor—in your face powder, 
rouge and perfume—is also obtained. 


SRALENE presents PARFUM NONA in a dis- 
tinctive cut crystal bottle with a ruby red 
stopper. The perfume, which has just been 
created, bears a name derived from the Persian, 
meaning ‘one and only.’ The odor is semi- 
oriental and distinctive. 


ELIZABETH ARDEN’S “SENSATION SALVE” 
has been packaged in tubes for home treatment 
use. The salve gives a clear translucent glow to 
even the driest of skins. Lines seem smoothed 
away. A small brush for painting on the salve 
comes with each tube. 
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A small platinum tone case with the CHARLES 
OF THE RITZ trade-mark etched on the cover 
contains the new iridescent eye shadow which 
Charles of the Ritz has recently added to its line. 
The inside cover contains a mirror to facilitate 
application. The colors are green, light blue, : 
dark blue and violet. 


CS 
BOY'S | 


OGILVIE SISTERS: have developed Girls’ ; 2 Sel <i ( il : | | want Lona 
Hair Lotion’’ and ‘Boys’ Hair Lotion.” These a | sevcoins. seavenee 908 
lotions are designed to keep the young scalp 
clean between shampoos so that too frequent 


shampooing will not be necessary. This treat- 
ment, followed by brushing, distributes enough ‘ @ we : 
lotion over the length of the hair to keep it well .c j soi SPECIALISTS 

ew roe Pant 


3 ALISTS 
groomed. Bottles are given an individual touch SCALP speciacists 


by alloting space on label for child’s name. 





PRINCE MATCHABELLI’S new development, 
a marine bag designed of colorful water-proof 
tweed, contains a bottle of ‘“Tanabana Sun Oil,” 
a large compact, an indelible lipstick, case for 
twenty cigarettes, comb, mirror, change purse 
and plenty of room for personal accessories. 


DOROTHY GRAY’S “MASQUE FRAPPE”’ is 
now available for treatment at home when there 
is not time to visit the Dorothy Gray salon. The 
package, a squat, little pink frosted jar with 
shiny silver-finish cap and silver label contains 
four ounces, enough for twelve treatments. 


ot a 
ptm ge mesme pone 


at yw 


ye 


Phenom ene nen 


The new LADY ESTHER powder box is oc- 
tagon-shaped with pastel-blue polka dots on a 
pale pink background. It was designed by 
Helen Dryden who has also made minor changes 
in the cream jars and designed the rouge boxes, 
with rose pink the dominating color throughout, 
to harmonize with the powder boxes. Lipsticks, 
to complete this line, will also be on the market 
soon. The powder comes in two sizes, the regu- 
lar at 55 cents and the economy size at $1.10. 
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LOOKING BACKWARD 


over 1934 we are grateful to our many friends in the 
drug and cosmetic trade for their evidence of confi- 
dence, expressed by increased purchases of 


STANDARD COLLAPSIBLE TUBES and APPLICATORS. 


LOOKING FORWARD 


toward the future we pledge ourselves to deserve this 
confidence by an ever increasing standard of quality 





and service. 





STANDARD SPECIALTY & TUBE CO. 


NEW BRIGHTON, PENNSYLVANIA 
New York Representative: H. T. Warren, Room 1004, 200 Madison Avenue 








=== COMBARE 


UALITY= 
PRICE 


© DOL TNE EDP OLT TAKS PADD TAS OATS 


Smart looking closures 
(ball or blunt end) of 
uniform quality and at a 
price that will please 
you. We manufacture a 
wide selection of con- 
U tainers, closures, rods 
Mant can: See and other glass products. 

plan Write us your require- 


Glass 
RODUCTS 
COMPANY VINELAND 


New York es Chicago, I! 
L. A. Barber en M. Curry * E. Mars & Co. | 
43S. Portla Ave 2895 Pea ee St 308 W. Washington St. 

















BOUND COPIES 


THE DRUG AND 
COSMETIC INDUSTRY 


So that you may have a permanent record of the 12 issues 
of 1934 we have bound in durable cloth a limited number 
of the past year’s issues. Two volumes—6 issues to the 
volume—complete at $10.00 postpaid. 





Send check to 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st Street New York City 
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SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 








greater sales. Faithful service for over 40 years. 


; JOHN HORN, 837 Tenth Ave., New York City , 


(Sample booklet of labels sent to P 
! RESPONSIBLE MANUFACTURERS) | 
1 NAME | 
' 
J 


ADDRESS 
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-- a compelling 
sales quality 


Our intimate knowledge of the materials 
used in the art of box making, our crafts- 
manship developed by 50 years’ experience, 
will aid you in securing a box which will 
appeal to the consumer for its beauty, 
Tell us 


about your product and let us make up a 


originality and_ practicability. 


sample container for your approval. 


“Vakers of Boxes for Over Fifty Years” 


ndividualtty 


Created by Young Brothers, Ine. 


YOUNG BROTHERS. 


ENC. 
FACTORY: 
722 EDDY STREET, 
PROVIDENCE, R. I. 





























BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 





@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
HHI for any type of bottle or jar. 


‘HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 
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TT a 


Send for this 
FREE 
24-Page 
HANDBOOK 





A wealth of practical information never before available 
copyrighted by the world’s largest producer of adhesives! 
Every user of Glues, Gums, or Pastes should read this booklet 
and pass it along to his foreman and operators! Some of the 
topics covered: Storage and Care of Glue—Opening the 
Barrel—Thinning Prepared Glues—Preparation of Dry Gums, 
Paste Powders, Animal Glues, and Flexible Glues—Use of 
Cellophane Glues—and many other subjects. 

PIN THIS ADVERTISEMENT TO YOUR LETTERHEAD 


Nationar Apnesives Corp. 


820 GREENWICH ST. NEW YORK 
Chicago: 1940 Carroll Ave. £o. Boston: 15 Elkins Street 
Phila.: 1305 Germantown Ave. San Francisco: 883 Bryant St. 
Cleveland: 3438 Vega Ave. and other principal cities 
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Packaging Notes 


(Continued from page 153 


symposium with Arthur S$. Allen as chairman, in which 
notable examples of new packages together with their 


older predecessors will be exhibited and the story of 


their new designs told. 

Francis Chilson, technical editor, THE DruG AND 
Cosmetic INpustry, will preside and make the key- 
note address on Production Day, March 7. Other 
speakers will be George Pond, Pneumatic Scale Corp., 
“Standard vs. Special Machinery in Packaging”’; J. L. 
Ferguson, J. L. Ferguson Co., “Packaging Dry and 
Powdered Products”; Dr. G. F. Des Autels, Kalamazoo 
Vegetable Parchment Co., “The Second Sale’; and 
Dr. L. V. Burton, Food Industries, “Production Day.” 

The Packing and Shipping conference will be held 
that afternoon with E. E. Ames, General Box Co., pre- 
siding. Speakers will be Edward Dahill, jr., American 
Railways Assn., J. D. Malecolmson, Robert Gair & Co.; 
and Don L. Quinn, Chicago. 

Materials Day on March 8 will be headed by Oliver 
F. Benz, Du Pont Cellophane Co., who will give the 
keynote speech. Other speakers will be Allan Brown, 
Bakelite Corp., “Plastics”; Karl Ford, Glass Container 
Assn., “Glass Containers”; H. F. Carr, Anchor Cap & 
P. D. 


Donoghue, Riegel Paper Co., “Special Papers”; Dr. 


Closure Co., “Closures for Glass Containers”: 


KF. F. Fitzgerald, American Can Co., “Tin Containers” ; 
and Marshall Haywood, Packaging Digest, *Materi- 
als Day.” 


a CREAM 


S BODY OdORS 





Best “5 & 10” Packages 


As might be expected, cosmetic packages were well 
represented in the annual contest for the best *‘five-and- 
ten” package of the year. X-Bazin, PlatNum, Pebeco, 
Hinds, Woodbury, Pacquin, Park & Tilford, Lander, 
Outdoor Girl, Campana, Dixie Deb, Katherine Mac- 
donald, and Conti were among those represented. Of 
the five prizes awarded, three went to the products of 
this field. They were X-Cream Deodorant, second 
prize; PlatNum Nail Polish, fourth prize; and Pebeco 
Tooth Powder, fifth prize. 
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You may remember that the Pond’s Cream Jar won 
last year in this annual contest sponsored by “‘Syndi- 
cate Store Merchandiser.” 


50,000 Plastic Jars 


One of the largest cosmetic manufacturers has just 
decided to adopt a plastic jar for a new cream he is pre- 
paring to place on the market. The first order is for 
over 50,000 of the jars and a national advertising cam- 
paign is planned in connection with the new cream and 
its new package. Just as soon as things have gotten a 
little further along and dealers and retailers have been 
supplied, we shall show some pictures and tell the com- 
plete story in this department. 


All About Adhesives 


National Adhesives has just completed the most 
complete handbook on glues, pastes and gums that we 
have ever seen. It is a complete handbook on how to 
prepare and how to use various types of adhesives and 
we recommend it very highly to all of you who are 
interested in securing better results and stopping waste 
in the application of these materials. 

For those of you who have more specialized prob- 
lems, National Adhesives also has other books on how 
to glue transparent wraps and how to use adhesives in 
can labeling. 
upon request to the company. Simply mention the one 


All three of these booklets are available 


you are interested in and write to 820 Greenwich. st., 


New York. 


Merchandising Moves 


Coty has called a halt to all combination offers after 
giving away a bottle of perfume with every box of 
powders for the past three years. At the same time, 
the price of the powder is being reduced to 75 cents from 
$1.10, and is being offered to dealers in groups of three 
With 


“The Perfect 36° the dealer gets two free and is fur- 


dozen of the most popular shades and odors. 


nished with counter and window displays. 

Grove Laboratories is holding a retailer contest with 
prizes of $3,000 in cash and $6,350 in merchandise for 
best letters on the subject, “Why I Push Bromo- 
Quinine.” 


Selling Sex Appeal 


Doc Laird, the old sage of Colgate University and 
our favorite publicist among modern psychologists, pro- 
moter of “Sell by Smell’ and the “pSychology of Sleep.” 
says that girls buy lipsticks to make themselves kiss- 
able—not because one application lasts all evening. 

We get you, doc, the girls buy cosmetics to increase 
their sex appeal. 
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Ar the plant of Elmo, Inc., Philadelphia, 
cosmetic manufacturers, an S & S Universal 
Filling Machine is used to fill a wide assort- 
ment of Elmo Powders, packaged in con- 


tainers of many different shapes and weights. 


Despite the relatively low cost of the S&S 
Universal Filler it has given long, depend- 
able service in countless plants in every 
part of the world. Its smooth speed and 
uncanny accuracy have made it a paying 
proposition to large and small manufac- 


turers alike. 


It may pay you to investigate the S&S 
Fillers. An S & S Engineer will be glad to 
give you the details without obligation. 
Or, if you prefer, write for descriptive 


literature. 





INVESTIGATED 
THE SaaS 
FILLERS 


PACKAGING MACHINERY 















STOKE MITH © 


PAPER BOX MACHINERY 


4912 Summerdale Ave., Philadelphia, U. S. A. 
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MOLDED JARS AND BOXES | ° 









































f 
ISTINCTIVE, beautiful t 
containers—a long step forward in i 
the art of packaging, Arrow jars i 
and boxes have already proved i 
their practicability as containers for ; 
creams and other cosmetics. : 
Arrow jars and boxes are made of ; 

a highly polished molded material 
compounded for the particular re- 
quirements of creams and powders. : 
For two and a half years they have ; 


been rigidly tested for moisture 


absorption, odor absorption, effect 


Mega nz 
\, or 





of heat and cold, etc. 
Arrow containers are moisture : 
proof, odorless, non-warping and 
have a tight seal. Black and red 
colors are carried in stock, other 
colors on special order. Cream 
jars in stock in 1, 2, 3, 4 and 8 oz. a 
$1ZeS. ’ 2 
Face powder boxes—as beautiful : a 
a package as cosmetic manufactur- ; p 
ers have seen for Many vears—are } ¢ 
now offered in three designs. No h 
odor absorption, and a package no I 
woman will ever throw away. : I 
You really should see an Arrow t r 
jar or Face Powder box. A note i i 
on your company letterhead will ; ( 
bring you one. i h 
{ \ 
I 
d 
; \ 
{ 
The ARROW-HART & 
HEGEMAN ELECTRIC CO 
, ' 


103 HAWTHORNE STREET | ; 
HARTFORD, CONNECTICUT | 


Creators of Original Designs... 


ARROW MOLDED PRODUCTS 
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Mascara in Tubes 


Eye-Teb has certainly made a radical departure in 
packaging mascara. The time-honored box-cake-brush- 
spit (saliva to you) combination, has been replaced with 
an applicator-tube and brush carried in a small, black, 
flexible case. The girls who try these new ideas out for 
us haven't reported yet, but when last seen, the habit 
of putting the brush in the mouth was apparently still 





too strong to break away from on such short notice. 
As you might suspect from the way it is packaged this 
mascara is in paste form and requires no water, as Eye- 
Teb so diplomatically puts it. 


Photographs in Merchandising 


Those of you who took our advice and stopped in 
Rockefeller 
given by Dr. von Miklos and Marian Stephenson will 
agree that you were well repaid for your interest. The 


Center to see the photographic exhibit 


possibilities for using photography as a powerful pack- 
aging, advertising and display medium is brought 
home with renewed emphasis by such an unusual col- 
lection as was on display there. Many present-day ap- 
plications in the form of photographic murals for show- 
rooms and homes, window displays, fashions and other 
illustrative material, packaging and advertising were 
on exhibition, also, to show how various manufacturers 
have adapted photography to their own problems. The 
use of photography in packaging was given special em- 
phasis by a display of various articles and packages 
done by Dr. von Miklos for THe Druc anno Cos- 
WETIC INDUSTRY, “Advertising Arts,” “Dry Goods 


Economist” and other publications. 


Design in Industry 
The Pittsburgh Plate Glass Company is the latest to 
become impressed with the value of color and design as 
a Sales stimulant. Seeing the widespread need in com- 
merce and industry for expert counsel and advice in the 
application of color and design to a wide range of prod- 
ucts, the company and its various divisions has recently 


established a studio of creative design. 


Feb. ’35: XXXVI, 2 





Wrigley Pharmaceutical’s “Spearmint” 
We are in receipt of a letter from G. S. Bross, treas- 
urer of Wrigley Pharmaceutical Co., Atlantic City, 
\. J., in which he refers to our article in the December 

issue on tin-coated tubes and goes on to say that: 
“You show pictures of some of these products which 
are tooth paste and some which are shaving cream. 
Among the shaving cream you show a tube that is an 
infringement on our trade-mark as in addition to tooth 
paste and other products packed under this trade-mark 
We are referring to the tube 
“Spearmint.” 


we pack shaving cream. 
of shaving cream called It is quite pos- 
sible that such an article might unfairly reflect: upon 
this company. 

‘This Company would not under any condition give 
any consideration to the use of tin coated tubes and on 
the contrary during the twenty-one years “Spearmint 
Tooth Paste” has been manufactured, “Spearmint 
Tooth Paste” has been packed entirely and exclusively 
in pure Straits tin tubes. 

“The fact of the matter is that all articles that this 
Company has ever packed in tubes have been packed in 
pure Straits tin tubes.” 


Industrial Arts Exposition 

Plans which are already under way for the Industrial 
\rts Exposition indicate that it will be a much more 
ambitious show than that of last year, and second only 
to the Century of Progress as a national exposition. 
The National Alliance of Art and Industry is again 
sponsoring the show and the magnificent Rockefeller 
Center Forum will house it this year. So far Hudnut 
and Rubinstein have signified their intentions of par- 
licipating in the cosmetics section of the exhibit. 

Additional details will be given as plans progress 
further. 


“Spring Back" Tube Cap 


The latest contribution to “captive caps” for tubes 
comes from down Pittsburgh way. The principle in 


this case is very simple. The cap is held in place by 
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strong springs, giving what is claimed to be a perfect 
seal. When you want to use what’s in the tube, you 
flip the cap off to the side, and when you want to close 
il again, give it a push and it springs back into position 
over the mouth of the nozzle, where all good little 
caps always return. If you think you could use this, or 
you think it has possibilities, just let us know and we'll 


ass it on to the guy who introduced us to it. 
PP a 
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Ideas. Information. Suggestions. 
Clues. Hints: 
For your greater profit! 


The Fifth Packaging Exposition, spon- 
sored by the American Management Associ- 
ation, will present the equipment, materials, 
supplies and services vital to all phases of 
packaging, packing and shipping. 

Concurrent with the Exposition will be 
a brilliant series of Conferences and Clinics 
related directly to the Show, participated in 
by experts and authorities from all parts of 
the country. From discussions with these 
experts you can obtain invaluable counsel 
for your own problems. 

An outstanding feature of the Exposition 
will be a showing of all entries in the 1935 
A.M. A. Packaging Awards Competition. 

Special convention railroad rates apply. 


FIFTH 
PACKAGING 


EXPOSITION 


PALMER HOUSE -- CHICAGO 
MARCH 5-8 inclusive, 1935 





RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


el 





DOLLAR 
MAKERS 


197 Sales Ideas That Worked 
By George T. Eager 


The subtitle of this book is ‘197 Sales Ideas that 
Worked,”’ and that is exactly what it is. No wordy 
discussion of merchandising and marketing. Just 197 
page or less-than-page long stories, describing what 
business men have done to move goods. These are 
said to be true stories of actual experience and although 
names are not mentioned they have an unmistakable 
air of realism. At any rate, here are presented 197 
ideas, some of which are bound to be applicable to the 


problems of other businesses. 


197 pages Cloth $2.00 


THE DRUG and COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 
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These attractive and practical applicators may be obtained 
with or without bottles to suit your particular requirements. 
Made by a special process, the rubber sponge dauber will 
not ride up the rod or pull off the end. The rod itself will 
not pull out of the cap. 

In addition to deodorants, these applicators may be used to 
apply liquid depilatories, cuticle removers, ‘‘athlete’s foot” 
remedies, liquid adhesives and shoe dressings and a variety of 
other liquid preparations. 

We have had over 10 years experience in devising various 
types of applicators and closures and will be glad to apply 
this knowledge in solving your specific problems. 

Send us the bottle you are using—or would like to use— 
and let us equip it with an applicator to fit. No obligation. 


A.C. JAMES & CO., Inc. 


: 99 HUDSON STREET NEW YORK, N.Y. 


DEODORANT APPLICATORS 











3 IMPORTANT QUALITIES BEHIND 
EVERY SHEFFIELD TUBE 


l The Artistic quality embraces the flawless decorating work that 
gives all Sheffield Tubes their attractive appearance—their “‘sales 
appeal.’ 


2) The Accuracy with which these tubes are made and the abso- 

lute uniformity of the finished product assures ease in filling and 
} I . 

handling and rugged durability when in the consumer's hands 





3) The Scientific facilities of the New England Collapsible Tube 
Company include a fully equipped laboratory manned by expert 
scientists who constantly check the quality of the materials used 
in manufacturing the tubes and decide what the ideal metal would 
be for a given product. Their services in any capacity are at your 
disposal 


THE NEW ENGLAND COLLAPSIBLE TUBE CO. 
New York New London Chicago 
500 Fifth Ave. Conn. 3132 S. Canal St. 
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CAMEO labels and seals create the 


\ 





outward expression of your product by 
their exquisite Die Work and Printing. 





Write for an assortment of outstanding 
labels designed and produced by us 
and note their superiority in design 
and craftmanship. 
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COLLAPSIBLE , 
TUBES 
g 


BOTTLE 
SPRINKLER 
TOPS 













Our experience of more than fifty years in 






designing and manufacturing the collapsible 






tubes used for many famous products 1s at 






your service. We cordially invite you to con- 
sult with us on your tube problems. Your in- 


quiries will be given sympatheticconsideration 
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WHITE METAL MFG. CO. 
HOBOKEN NEW JERSEY 


New York Office: Chicago Office: Detroit Office: 
F. L. Butz Charles A. Rindell, Inc. R. M. Stevenson & 
393 Seventh Ave. 64 West Randolph St. 506 Donovan Bids 
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In the 


In LUXOR LIMITED'’S La Pompador 
Gift Box, KIMPAK is used to protect the 
delicate finish of the Face Powder box 


from the hard cover ofthe gift box. Thus 

Luxor minimizes the danger of shipping 

damage and gets the Gift Box to cus- 
' t tomers in perfect condition. 


REG. U.S. PAT. OFF. & FOREIGN COUNTRIES rd 


CREPE WADDING oe 


protects against shipping domage 


ANUFACTURERS everywhere are solving shipping forms to Post Office regulations regarding shipment of 
problems with KIMPAK Crepe Wadding. Soft end liquids via parcel post. KIMPAK comes in a variety of 


resilient, free from dirt and 
foreign substances, KIMPAK 
protects fine finishes against 
marring or scratching, guards 
against shipping damage and 
breakage. And KIMPAK, because 
itissoeasily applied, savestime, 
labor, and money in packing. 
KIMPAK is an especially ex- 
cellent protection for liquids, 
for it will absorb 16 times its 
weight in moisture, and con- 


forms—in rolls, sheets and 


De ine = =| pads of various thickness. A 


FREE! 1935 Portfolio of Kimpak 


KIMBERLY-CLARK COR 
PORATION, Neenah, Wisconsin. 
Address nearest sales office: 8 So. 
Michigan Ave., Chicago; 122 E. 
42nd St., New York City; 510 W. 
6th St., Los Angeles. 
Gentlemen: Please send us the 1935 Portfolio of KIMPAK. 
DCI-2 


| form which is ideally suited to 
| the needs of manufacturers of 
| products which must be at- 
| tractively packaged is KIMPAK 
| backed with colored glassine. 
| 
| 
| 
| 





Let us show you how KIMPAK 
can solve your shipping prob- 


Company 

ei lem economically. Mail coupon 
for FREE “1935 Portfolio of 

Attention o Our Product is 


| KIMPAK,” containing samples. 


KIMBERLY-CLARK CORPORATION, Neenah, Wisconsin 


Sales Offices: 8 South Michigan Avenue, Chicago 122 East 42nd Street, New York City 510 West Sixth Street, Los Angeles 
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NEWS 


People 
Dr. Spickard Joins United Drug 


Dr. Paul W. Spickard, formerly acting 
chief of Drug Control, Food & Drugs Ad- 
ministration, has become associated with 
the newly formed department of research 





DR. PAUL W. SPICKARD 


and technology of the United Drug Co., 
Boston, and will have direct charge of the 
formula division of this department, as 
well as advising generally on all subjects 
of a medical nature and directing clinical 
research. 


United Drug Promotions 

United Drug Co., Boston, has an- 
nounced the following executive changes: 
George C. Frolich has been promoted to 
become the director of the Department of 
Research and Technology; John E. Fon- 
taine has been promoted to general sales 
manager; John M. Considine has been 
promoted to assistant general sales man- 
ager; J. A. Hailer has been promoted to 
manager of the Pharmaceutical Depart- 
ment: The Agency Department will come 
under C. M. Chandler, director of Survey 
Department. 

George C. Frolich will devote all of his 
time to a newly organized Department of 
Research and Technology, its purposes 
being as follows: To insure the standard- 
ized quality of all merchandise; To initiate 
and add new products; To develop profit- 
able markets for by-products; To obtain 
full credit for the company’s research work 
by the most effective methods of promo- 
tional propaganda. 

The company is establishing new quar- 
ters for its chemical laboratory, to be 
located on the top floor of a new building 
to be erected immediately, with up-to- 
date equipment. It will cover over three- 
quarters of an acre. 

John E. Fontaine, now assistant general 
sales manager, has been promoted to 
general sales manager of the company. 
His broad training in the advertising field, 
together with his knowledge of salesman- 


Feb. ’35: XXXVI, 2 


ship and thorough understanding of the 
fundamental principles of our business, 
make him well qualified for this position. 

John M. Considine has been promoted 
to the position of assistant general sales 
manager. He joined the sales department 
in 1919; was given the task of organizing 
and establishing a Hospital Department, 
and created one of the company’s finest 
trade-marked lines—“FIRSTAID”. For 
the past four and one-half years he has had 
charge of the Medicine Departments. 

J. A. Hailer has been promoted to man- 
ager of the Pharmaceutical Department. 
In 1916 he was appointed assistant to the 
late Dr. E. S. Barker, who for years ably 
directed this department of our business. 
His knowledge of the technical phases of 
pharmacy is both comprehensive and 
accurate. 


The Agency Department, the duties of 


which has been to place new agencies, will 
come directly under C. M. Chandler, 
director of the Survey Department. This 
change is made necessary to avoid dupli- 
cation of work. Hereafter, all new agency 
contracts will be approved by the Survey 
Department, with which Mr. Crawford 


becomes associated. 


Meyers Joins D’Orsay 

EK. Patrick Meyers has joined the staff 
of Parfums D’Orsay and will represent the 
company in the metropolitan New York, 
Philadelphia, Baltimore and Washington 
territories. Mr. Meyers is especially well 
known among buyers of toilet goods in the 
metropolitan territory, having been for 
thirteen years associated with Palmolive 
Co. and Colgate-Palmolive-Peet Co. and 
later with Maison Jeurelle in the promo- 
tion of the “Seventeen” line of perfumes 
and toilet preparations. 

He possesses an excellent background 
for his work with D’Orsay through training 
and experience. For many years he has 
contacted buyers throughout the territory 
which he will cover and is especially known 
for his linguistic accomplishments which 
have brought to him a wide following 
among purchasers of various nationalities. 


Noonan Named V. P. 


H. Richard Noonan, assistant sales 
director of The Drug Products Co., Inc., 
Long Island City, N. Y., has been elected 
vice-president of that organization. 


Caruso Joins A.D.S. 


T. E. Caruso, formerly president and 
general manager of American Home Prod- 
ucts Co., is now associated with American 
Druggists’ Syndicate as sales manager. 
Huisking Abroad 

Charles L. Huisking, president of Chas. 
L. Huisking & Co., New York, and Mrs. 
Huisking, ieft January 18, on board the 
steamship Olympic, for a four weeks visit 
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in Europe. They will spend a few days in 
London, then go to Norway, the main 
object of Mr. Huisking’s business journey 
and from there will proceed to Germany. 


Dr. Tapley Joins Sterling 

Dr. Mark W. Tapley has resigned his 
position with E. R. Squibb & Sons and is 
now associated with Sterling Products 
Co. as head of a committee recently or- 





DR. MARK W. TAPLEY 


ganized within the company for the pur- 
pose of developing new products for the 
various units of the company. Dr. Tap- 
ley was associated with Squibb for twelve 
years, first being engaged in research work, 
later being assistant to F. W. Nitardy, and 
for the past several years being assistant 
to Theodore Weicker. Dr. Tapley is now 
located in the Bayer Building on Varick 
street, New York. 


Dr. Klein Joins Hoffmann La Roche 

Dr. Louis Klein, formerly with Parke, 
Davis & Co., has become associated with 
Hoffmann-La Roche, Inc., Nutley, N. J., 
in charge of all medical activities. 


Tomlinson Joins J. B. Gray 

Willard P. Tomlinson, formerly adver- 
tising director of Norwich Pharmacal Co., 
has joined the staff of Jerome B. Gray & 
Co., Philadelphia advertising agency, as 
account executive 


Moodie Joins Mary Dunhill 

Alexander Moodie, formerly associated 
with Marie Earle and Marinello, has been 
appointed sales manager of Mary Dunhill, 
Ltd., New York. 


De Navarre Conducting Course 

M. G. de Navarre, Detroit, consulting 
chemist, is conducting a course in “Cos- 
metics, Ancient and Modern,” at the 
Watne University College of Pharmacy, 
that city. 


Keene-Pneumatic Scale Ad Mgr. 

Albert R. Keene has been appointed 
advertising manager of the Pneumatic 
Scales Corp., Ltd., Norfolk Downs, Mass. 
He has been with the company for about 
ten years, 
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U. S. P. OILS 
Stanolind Liquid Paraffin Heavy 
Merusol White Mineral Oil 
Nonpareil White Mineral Oil 
Superla White Mineral Oil 


TECHNICAL OILS 
Acme Mineral Oil 
Extra White Rose Mineral Oil 
Premier White Mineral Oil 
Superla White Rose Mineral Oil 
White Rose Mineral Oil 


Also a full line of Petrolatums 


Copr. 1935, Standard Oil Co 


ES LIKE THESE COMPEL CONFIDENCE... 









New Developments in White Oils~Where they started... 


More than twenty years ago the Standard Oil Company (Indiana) pioneered 
the manufacturing of White Oils in this country—produced the first of such 
oils for internal use made entirely from American crude. Soon these new 
American oils were developed to admitted superiority over former European 
imports cut off by war in Europe. Q Since then Standard (Indiana) has con- 
tinued to pioneer further advancements in White Oil refining. For example, 
recent developments in our U. S. P. oils which result in products of definite 
advantage to every drug and cosmetic manufacturer. @ Why not write Ww 
for the latest information and prices on the materials you use? Write— ¢& 


STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE - - CHICAGO, ILLINOIS 
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Tested Quince Seed @ Powdered Neutral Soaps 


Feb. 735: SEVER S 


Fair To Your Product 
When Selecting Your Soap 


O one soap can meet every need. Manufacturers of 


tooth powders and tooth pastes require certain definite 
characteristics in their soap according to their formulae 


and according to the requirements of their product. 


As producers of the widest range of Neutral Powdered Soaps, 
we can duplicate exactly or furnish from standard production 


the exact soap characteristics you require. 


POWCO BRAND Neutral Powdered Soaps are laboratory 
controlled for exact uniformity of chemical and physical 


characteristics. 


We are equipped to give you the soap you require, at a price 
which means buying economy for you. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
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Gogarty—Reception Head 


B. J. “Barney” Gogarty, of Rossville 


Commercial Alcohol Corp., subsidiary of 


Commercial Solvents Corp., has been ap- 
pointed chairman of the reception com- 
mittee for the Tenth Annual Drug Trade 
Dinner at the Waldorf-Astoria, New York, 
March 21. This is the second occasion on 
which the Drug and Chemical section of 
the New York Board of Trade has called 
upon this widely-known figure to head this 
committee, since “Barney” also served in 
the same capacity in 1932. His organizing 
genius and friendly spirit have encouraged 





B:. INSGOGARTY 


many calls upon his talent in this direction 
and he has at various times been president 
of the Salesmen’s Association, member of 
the entertainment committee of the Amer- 
ican Manufacturers of Toilet Articles, and 
chairman of the entertainment committee 
of the Flavoring Extract Manufacturers’ 


Association. 


Watson Returns 

Rupert C. Watson of Ungerer & Co., 
New York, has returned from a_ three 
weeks’ trip calling on the trade in Atlanta, 
Nashville, St. Louis, Indianapolis, and 
Cincinnati. Mr. Watson specializes in the 
products of M. Naef & Co. of Geneva, 
Switzerland, manufacturers of synthetic 
aromatic chemicals, perfume raw mate- 


rials and bases 


Rightor-Matchabelli Sales Mgr. 

W. F. Rightor, for many, years asso- 
ciated with the drug and cosmetic indus- 
try, has been appointed sales manager of 
Prince Matchabelli Products Corp., New 
York. 


Buck Heads Phila. Exchange 
Philadelphia Drug Exchange has elected 
the following officers: president, J. Mahlon 
Buck; vice-president, Raymond G. Ander- 
son; secretary, J. Marvin Rosenberger; 


treasurer, F. L. Bodman. 


Parento Names Barton V. P. 

Compagnie Parento, Inc., Croton-on- 
Hudson, N. Y., has announced that E. C. 
Barton, manager of that company’s Ca- 
nadian branch, has been elected vice-presi- 
dent of Compagnie Parento, Inc. 
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Barthen's Vitamin Process 

A new commercial method for extrac- 
tion of fat soluble vitamins from oils and 
fats discovered by Dr. C. L. Barthen, 
Chief of Vitamin Research for Health 
Products Corp., Newark, N. J., was re- 
cently described in the U. S. Patent 
Gazette. The patent, which is the result 
of more than eight years research, is 
assigned to Health Products, who use the 
method for extracting vitamins A and D 
from cod liver oil for use in White’s Con- 
centrate of Cod Liver Oil, in Clo-Dee, a 
vitamin concentrate for food manufac- 
turers, and in Clo-Trate, a concentrated 
cod liver oil for poultry and livestock. 

Dr. Barthen’s process is said to be more 


efficient and more economical than other 


DR. C. L. BARTHEN 


processes in use. It requires a relatively 
small amount of solvent, and the series of 
agitations and washings generally neces- 
sary to remove the unsaponifiable fraction 
have been eliminated. 

Dr. Barthen, who is well known for his 
work in glandular therapy, has been active 
in the pharmaceutical industry for nearly 
twenty-five years. He is a graduate of 
Columbia University and has been asso- 


ciated with Health Products since 1926. 


Smith—Superintendent Chattanooga 
Medicine 

William F. Smith has been appointed 
general superintendent of the Chattanooga 
Medicine Co., Chattanooga, Tenn., suc- 
ceeding W. S. Griscom, who has retired 
after more than forty years with the 


company. 


Gatto-Liggett Ad Mgr. 

Arthur A. Gatto, associated with the 
advertising department of Liggett’s Drug 
Stores for the last twelve years, has been 
appointed advertising manager. He suc- 
ceeds F. L. Tompkins, who has been pro- 
moted to a field management position in 
the chain. 
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Theile on Extended Trip 

Fred Theile of P. R. Dreyer, Inc., New 
York, is on an extended trip on which he 
is not only visiting customers in the Mid- 
dle West, but also is spending some time 
on the West Coast. 


Butler Advanced By Industrial 

Jack Butler, for many years with In- 
dustrial Chemical Sales Co., New York, 
has recently been appointed sales promo- 
tion manager of Nuchar Laboratories, 
Inc., a subsidiary engaged in the man- 
ufacture and sale of **Nuchar”’ tablets. 





JACK BUTLER 


The newly appointed sales promotion 
manager and Mrs. Butler announce the 
birth of a daughter, Patricia, on January 
16. 


Cailler Joins Uhe 


Arthur G. Cailler, for many years an 
importer of Japanese menthol, has become 
associated with the George Uhe Co., New 
York. Mr. Cailler will have complete 
charge of the menthol and camphor de- 
partment. 


Chemist Club Members 


New members of the Chemists’ Club, 
New York, include George C. Frolich, 
director in the Department of Research 
and Technology of the United Drug Co., 
Boston, and Dr. W. E. J. Kirk, medical 
director of Thomas Leeming & Co., New 


York. 


Hart-Health Prod. Ad Mgr. 

Health Products Corp., Newark, N. J., 
has appointed Gifford R. Hart as advertis- 
ing manager for Feen-a-mint, Dillard’s 
Aspergum and White’s Cod Liver Oil Con- 
centrate Tablets. He was recently man- 
ager of the New York office of Bowman- 
Deute-Cummings, Inc. 


Engel on Selling 

Robert A. Engel, Givaudan-Delawanna, 
Inc., New York, is the author of an article 
in the January 31 issue of ‘Printers’ Ink” 
on “Selling over Buyer’s Head,” dealing 
with the promotion of demand for aro- 
matic chemicals by going to the prospect’s 
customers. 
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FOR CREATING TRUE VIOLET ODORS 


To prevent fractions or by-odors in your 
violet pertumes you will find any one of the 
following du Pont Aromatics indispensable: 


VIOLET KETONE DU PONT...METHYL RHODI- 


ONE...PARMOSA “D"... METHYL RHODIONE 


~— 


ALPHA 100% SCUR...METHYL RHODIONE 


DELTA 100% SCUR...RHODIONE A. B.... 


pee (omaha apm ticity 


RHODIONE ALPHA SCUR. Request for sample 


should be made on your firm's letterhead. 


E.I. DUPONT DE NEMOURS & COMPANY, INC. 


FINE CHEMICALS DIV., WILMINGTON, DEL, 
U | LA 


— 





FOR CREATING VIOLET EFFECTS 
I Woe (-3d-} of-Yos CoE -50(- Los (Prod elo io) Bb t-t-Ket-Beekolebbil-sa—) 
we recommend HYACYLENE P SCUR...for 
sou -1-) oR Pu=1-) 00 (106 aN) 0(-\e) A ob OD), 10D.@ 4030810 
NELLAL— for sweetness and flowery effect... 
CASSIE FARNESE-for adding body to the com- 


jekey=) slo) eles ele coho) cololblor-Wome(-1-)oB (oy el- ee be Beste. 


ing request kindly do so on firm's letterhead. 


Agents for Societe des Usines Chimiques Rhone-Poulenc 
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| Pharmacopoeia Changes 


| 

|| A copy of the first abstract of pro- 
| posed changes dealing with inor- | 
| ganic chemicals for the forthcoming | 
{ revision of the U. S. Pharmacopoeia 
| has been prepared and, according to 
| an announcement, will be mailed 
{| without charge to anyone who is in- 
terested. | 
| The publication of abstracts of 
ch: inges propose -d for the Pharma- 
copoeia is in compliance with recom- 
mendations of the Pharmacopoeia] | 
Convention so that all interested 
parties may follow the revision and | 
make comments if desired. 

Other abstracts are scheduled to | 
| be issued shortly. Communications 
should be addressed to Mr. E. Ful- 
lerton Cook, Chairman of the Revi- 
sions Committee, Philadelphia Col- 
lege of Pharmacy, a hil ade a. Pa. 








—_—_—_— = ————— 


NEW ALCOHOL RULING 


A ruling against the branding, sell- 
ing, labeling, advertising, etc., of other 
products as completely denatured alco- 
hol has recently been issued by the 
Treasury Department. This new regula- 
tion, issued as T. D. 4507 takes the place 
of paragraphs 12 and 13 of Article 117 
of Regul ations 3. 

It is reported that the regulation was 
issued chiefly to protect the public 
against substitution as it was found that 
in some instances, methanol, iso-propy] 
alcohol and other products were being 
labeled or sold as completely denatured 
alcohol. 


ALCOHOL PRODUCTION UP FOR '34 


Although the complete figures on ethyl 
aleohol produced for industrial use dur- 
ing 1934 are not yet available, it ap- 
pears that an increase of between 15 
and 20 per cent will be reported. Sales, 
based on preliminary estimates are ex- 
pected to show a slightly higher rate of 
Increase. 

That manufacturing costs will be 
higher during 1935 has been evident for 
some time. This fact has had an impor- 
tant influence in serving to strengthen 
the underlying price structure and bet- 
ter and more stable business is looked 
for in 1935. 

Methanol has also made good gains 
in volume of output, compared to 1933. 
Improvement in efficiency of producing 
units has been important in strength- 
ening the position of this industry. 








A new type closure known as the “Vacu-Vent 
Cap” is on the market with a patented pres- 
sure-release vent which simplifies packing or 
hot processing of the contents. It is so con- 
structed that any expanding gas within the 
container will escape and yet no outside air is 
admitted. The same vent may be opened by 
pressure from the outside to admit air so 
that the cap may be unscrewed easily. 
i 

A new “batching” machine for making up 
small quantities of lotions and other liquid 
preparations that require dissolving in or 
—— with irious solvents is now 
available in seve an sizes. The unit consists 
of three or more movable tanks set under a 
shaft with connections for an agitator for 
each tank. Both tanks and agitators may be 
easily removed for cleaning 


Prepared Monthly by the U. 








PRACTICAL, WORKABLE LEGISLATION URGED 
FOR INDUSTRIAL ALCOHOL INDUSTRY 





Uniform State and Federal Laws Needed to Further Best 
Interests of Both Government and Industry 





Cooperation between the indus trial aleohol industry, 


which indirectly in- 


cludes the vast array of industries in which aleohol—pure and denatured— 


is an essential raw material) and the legislators of both Federal and State 
governments, is strongly urged by James P. McGovern, General Counsel for 


DATE SET FOR ANNUAL N.Y. DRUG, 
CHEMICAL & ALLIED TRADES DINNER 


Plans for the Tenth Annual “Drug, 
Chemical and Allied Trades Get-To- 
gether” to be held Thursday, March 21st, 
at the Waldorf-Astoria, New York, are 
already well under way, according to ad- 
vices from Gustave Bayer, Chairman of 
the P ublicity Committee. 

This year’s affair will be better than 
ever and all planning to attend are 
urged to make their reservations as 
early as possible with Ray C. Schlot- 
terer, Secretary of the Drug, Chemical 
and Allied Trades Section of the New 
York Board of Trade, 41 Park Row, 
New York City. 

Full details of the program are not 
available at this time, but will be an- 
nounced in the March issue 


DAVIS RETIRES AFTER 56 YEARS 


William Webb Davis retired from his 
duties on the New York sales staff of 
James A. Webb & Sons, Inc., a division 
of the U. S. Industrial Alcohol Co. on 
January lst, having completed over 56 
years of service in the alcohol business. 
Mr. Davis, who joined the Webb firm on 
September Ist, 1878, was a nephew of 
the late James A. Webb, founder of the 
firm that bears his name. 

Mr. Davis won the high regard and 
admiration of all with whom he came 
in contact both in business and in pri- 
vate life, and his many friends and asso- 
ciates at U.S. I. all wish him every hap- 
piness in his retirement from active 
business. 








& the Industrial 


Alcohol Institute. In this 
way only, may practical, workable, legis- 
lation be enacted which will aid in fur- 
thering the progress and advancement 
of American Industry. 

Uniformity of State and Federal laws 
which will impose least burdensome re- 
strictions on the users of industrial al- 
cohol, both pure and denatured, is of 
primary importance in furthering the 
interests of both the government and 
the industry and can only be accom- 
plished by the cooperation and coordina- 
tion of all P arties concerned. 

Much of the legislation in effect today, 
which should be considered as tempo- 
rary or experimental, is complex and 
cumbersome because of the haste with 
which it was enacted as a part of the 
necessary set-up following repeal of the 
Eighteenth Amendment. 

Mr. McGovern suggests the following 
as a suitable clause which, if incorpo- 
rated in the control and tax laws of the 
various states, would avoid complication 
and afford the necessary protection to 
those industries dependent on industrial 
ethyl] alcohol as a raw material: 

“The provisions of this act shall not 
apply to ethyl alcohol intended for use 
and or used for the following purposes: 

1.—For scientific, chemical, mechani- 
cal, industrial, medicinal, and culinary 
purposes. 

2.—For use by those authorized to 
procure the same tax-free, as provided 
by the acts of Congress and regulations 
promulgated thereunder. 

3.—In the manufacture of denatured 
alcohol produced and used as provided 
by the acts of Congress and regulations 
promulgated thereunder. 

4.—In the manufacture of patented, 
patent, proprietary, medicinal, pharma- 





(Continued on next page) 





A COMPLETE CHECK of distillation processes, 





reaction temperatures, etc., is attained at one 
central point with the master control panel used by the U. S. Industrial Alcohol Co. 


§. Industrial Alcohol Co. 
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DETERMINATION OF CHOLESTEROL 
BY MICROCHEMICAL TEST REPORTED 


A method for tebe determination of the 
presence of cholesterol has been reported 
from abroad. The technique for showing 
the cholesterol consists in the prelimi- 
nary evaporation of a chloroform solu- 
tion of the cholesterol on a microscope 
slide, to form a thin layer. 

The slide is then placed over another 
which contains a drop of an iodine solu- 
tion in hydrochloric acid (1 to 70). The 
reaction is carried out in a darkened 
room, and the interaction begins after 
fifteen minutes and is completed in from 
one to four hours. Blue or violet-colored 
needles or prisms are formed, which are 
very dichroic or anisotropic in struc- 
ture. 

This test is not given by either ergos- 
terol or phytosterol, according to the re- 
port. 


PRACTICAL, WORKABLE LEGISLATION URGED 
FOR INDUSTRIAL ALCOHOL INDUSTRY 


(Continued from preceding page) 
ceutical, antiseptic, toilet, scientific, 
chemical, mechanical, and _ industrial 
preparations or products, unfit for bev- 
erage purposes. 

5.—In the manufacture of flavoring 
extracts and syrups, unfit for beverage 
purposes.” 


PROPOSED CHANGES IN ALCOHOL 
LEGISLATION BEFORE CONGRESS 


Extension of ‘the tax-f tax-free alcohol pro- 
visions relating to hospitals is proposed 
in a bill (HR-1425) introduced at this 
session of Congress. The bill would make 
these provisions apply to ‘“‘the use of any 
clinic operated for charity and not for 
profit, including use in the compounding 
of bonafide medicines for treatment out- 
side of such clinics of patients thereof, 
but not for sale.” 

Another bill (HR-33) provides for the 
reduction of the rate of internal revenue 
tax on distilled spirits and on imported 
perfumes containing distilled spirits to 
$1.10 per gallon in lieu of $2.00 per gal- 
lon. (Tax computed on the basis of proof 
gallons.) 

Revival of interest in the question of 
alcohol-gasoline blended motor fuel is 
suggested by a bill (HR-1377) providing 
for a specified percentage of alcohol man- 
ufactured from agricultural products 
grown in the United States, to be added 
to gasoline. 





Tincture of cinchona bark that is free from 
tannin may be prepared by percolating a mix- 
ture of the bark and lime with 95°. alcohol 
according to a recent report in the Journal of 
the American Pharmaceutical Association. 





"UNUSUAL ALCOHOL | | 
| 


DERIVED CH CHEMICALS | | 


This is the eighth of a series of articles | 
on some of the more unusual products man- | 
ufactured and sold by the U.S. Industrial | 
Chemical Co., Inc., using alcohol as the 
basic raw material, 





Curbay Binder 

Curbay Binder is one of the major 
by-products obtained in the manu- 
facture of industrial ethyl alcohol, 
and has been marketed for a num- 
ber of years by the U. S. Industrial 
Chemical Co., Inc. The recovery unit 
at the U.S. I. plant in Baltimore was 
specially designed by the Company’s 
engineers and is the largest installa- 
tion of its kind in the world. 

Curbay Binder has its origin in 
the manufacture of alcohol where a 
mixture of molasses and water is 
fermented. After removal of the al- 
cohol by distillation, the remaining 
liquid, known as DMR (Dilute Mo- 
lasses Residue), is concentrated in 
large evaporators. It becomes a dark 
colored, syrupy liquid, inoffensive in 
odor. Chemically, it is a complex 
mixture of vegetable gums, unfer- 
mentable sugars, inorganic salts and 
water. 

Its use, as the name implies, is 
principally as a core binding ma- 
terial in foundry practice. It has also | 
been suggested as a “briquet binder” 
for agglomerating charcoal or slack | 
coal into briquet form for industrial 
use. 

In foundry work it compares fa- 
vorably with “foundry molasses” 








| and has the further advantage of 


very low cost. Some of its character- |} 
istics which fit it admirably for foun- 
dry use are: i} 


Mixes easily with sand in all propor- |} 

tions and will not cause unusual stick- l 

ing. I 

2. Cores made with Curbay Binder are | 
very porous but strong, thereby elimi- 
nating tendency to wash. 
Absorbs moisture less_ re adily than 
any other binder of this type. || 

. Gases resulting from organic binders 
are reduced to a minimum with 
Curbay Binder. 

. Composition is controlled and rela- 
tively uniform. 


Experimental work in its use as a 
“briquet binder” has been conducted 
with promising results. A good bri- 
quet binder must be cheap, readily 
available, give good crushing and 
soakage tests and burn without | 
smoke, odor or undue ash. Partial | 
ae of briquets made with Cur- | 
bay Binder has given encouragement || 
to further tests in this field. | 











“TECHNICAL DEVELOPMENTS 








The items inthis columnare gathered from 
many varied sources. Further information 
on any of them may be obtained by writing 
to U.S 

U Ss | 
A portable radium detector, of special interest 
to hospitals and radiologists, has been de- 
veloped. A light aluminum ionization cham- 
ber which serves the “explorer” and an am- 
plifier with indicator make up the unit car- 
ried by the operator. A 25-mg. preparation 
may be detected at a distance of 7.5 ft., or 
10 mg. at 3 ft. 
The addition of triethanolamine to preparations 
containing sulphonated fatty alcohols has 
been recommended to increase the cleansing 
properties. It is immaterial whether the al- 
cohols themselves or their sodium salts are 
used. 

Ss ! 
A new cooling unit, suitable for the cooling of 
ointments and the like in manufacturing 
processes, is available. This device is con- 
structed of a nest of tubes for circulating a 
refrigerant and is enclosed in a smooth sur- 
faced non-corrosive metal jacket. 
A new, clear-vision ssid jar is on the 
market equippe od with a thermometer per- 
mitting quick, accurate reading. The ther- 
mometer is held in place in the jar by two 
expansion spring bronze-chromium plated 
clips which may be easily removed for clean- 
ing. 

U S ! 
Industrial uses of the spectrograph seem to 
be increasing almost daily. A new small Litt- 
row Quartz unit is especially suited to aid in 
the analysis of reactions which take place in 
the combustion chamber of gas engines as 
well as applicable to other uses. 

U S ! 
Saponifying wz such as spermaceti, bees- 
wax, wool fat, carnauba, sperm oil, etc., by 
heating with dry caustic potash or caustic 
soda, or a mixture of the two (which yields 
soaps having the lowest melting point) is the 
subject of a recent British Patent. Alcohols 
are separated from the saponified mixtures 
by distillation in superheated steam at at- 
mospheric or reduced pressures. 

U s \ 
Vitamin C has been found useful in the treat- 
ment of pyorrhea according to reports from 
abroad. It is stated that physicians in Ger- 
many and Hungary have been able to check 
and cure the disease by from one to three 
injections of synthetic Vitamin C., 

U S ! 
A new synthetic grinding ball has been an- 
nounced, which may be used as the grinding 
media with pebble, ball, and tube mills. It is 
claimed that this ball is so tough that it will 
not split, chip or fracture, and so hard that it 
offers greater resistance to abrasion than any 
type of grinding media yet developed. 

U $ ‘ 
A new type fountain stencil brush which in- 
corporates several advantages, is now avail- 
able. The body is of one piece cast aluminum 
with no joint between the ink reservoir and 
a valve which is hand operated to control the 
tlow of ink. The brush tip is replaceable. 











U.S. INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED-A//] Formulas ¢ 
SOLOX -7The General Solvent e¢ 


Uu. 8 1—U 


ETHYL ALCOHOL 


COMPLETELY DENATURED-A/l] Formulas ¢ 
PYRO -T7he Standard Anti-Freezse ¢ SUPER PYRO-The Rustproof Anti-Freeze 
PURE (190 PROOF) TAX PAID — TAX FREE 


ANHYDROUS-Denatured ¢ ABSOLUTE-Pure 


-Ethyl © WEBB's-Ethyl © SUNSHINE-Ethyl 
Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities, 
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Companies 


Penick Expands 

Ss. B. Penick & Co., New York, an- 
nounces the purchase of an additional 
plant located at 10 Ash Street, Jersey City, 
N. J. Its plant at Weehawken, N. J., ac- 
quired some ten years ago, occupy ing some 
two acres of floor space, and then thought 
to provide ample facilities indefinitely, 
now proves inadequate for business re- 
quirements. 

This new plant at Jersey City will house 
and provide facilities for extensive expan- 
sion in manufacturing operations. — It 
consists of corner property, is serviced 
with railroad sidings, shipping yards and 


high pressure boilers. 


Givaudan-Virginia 
Givaudan-Virginia, Inc., has been or- 
ganized as a West Virginia corporation, to 


engage in research and manufacture of 


Dr. Ludwig Valik, 
general manager, has announced that the 
construction of a plant in Belle, West Vir- 
ginia, will be started immediately so that 
by the fall a complete manufacturing 


aromatic chemicals. 


plant with research laboratories will be in 


operation. 


Abbott Opens in Dallas 


Abbott Laboratories, North Chicago, 
has opened a new branch office in the 
Santa Fe building, Dallas, Texas. F. A. 
Davis, who has been district manager in 
that territory, has been appointed branch 
manager. 


Winthrop Elects Officers 

Officers of the Winthrop Chemical Co. 
are president, H. G. Bertram; vice-presi- 
dent, Dr. F. J. Stockman; vice-president, 
Dr. Wm. Heimenz; treasurer, Norman 
Buttle; secretary, John H. Martin. 





Reserve March 21 


The Tenth Annual Drug Trade 
Dinner is to be held on March 21 in 
the grand ballroom of the Waldorf- 
Astoria, New York. 


duce congestion, the seating capac- 


In order to re- 


ity of the ballroom floor will this 
year be restricted to one thousand, 
with all other tables being placed on 
the upper tier of boxes. For this 
reason it is especially desirable to 
make early reservations since the 
one hundred tables on the floor will 
be assigned to the first comers. 











Magnus Appoints in Mexico 
Magnus, Mabee & Reynard, Inc., New 
York, has appointed Fernand G. Robin as 
His head- 
quarters are at Calle V. Carranza, Mexico, 


its representative in Mexico. 


D. F. He is one of four new sales repre- 
sentatives which the company has recently 
added to its sales division. 


Storfer Products Changes Name 

Lancelle Perfumers, Inc., New York, is 
the name under which Storfer Products, 
Inc., is now operating. There are no 
other changes and Jerome Baum con- 
tinues as head of the company. 


Takara Labs. in Hollywood 

Takara Laboratories, Portland, Ore., 
has opened new branch offices and plant in 
Hollywood, Calif. 
president, will establish his offices in that 
city, while Guy Griffith will direct the 
Portland office. 


Mary Chess Officers 


Mary Chess, Inc., New York, announces 
that Mrs. Agnes Roelker has been elected 
secretary of the company and appointed 
Avery Robinson, for- 


Raymond E. Taylor, 


business manager. 
merly secretary, becomes vice-president. 





Armand's “Symphonie” Cream 

The Armand Co., Des Moines, Ia., has 
announced that it will shortly place on the 
market a new product, 
blended facial cream. 


“Symphonie” 
The company has 
also announced the formation of an 
Armand planning and operating commit- 
tee whose membership consists of Carl 
Weeks, William Weeks, Charles Weeks 
and W. H. Wiseman. At the same time, 
Paul Zemmer has been appointed adver- 
tising manager. 


Innis, Speiden Buys Building 

Innis, Speiden & Co., New York, has 
bought a modern factory building in Jersey 
City. This four-story fire-proof building 
is located at the intersection of Henderson 
and Eighth Streets, approximately 900 
feet from the entrance to the Holland 


Tunnel. It is close to the Pennsylvania, 
the D. L. and W. and Erie freight yards, 


and only four blocks from the Inland 
Marine Terminal. 

The new building gives the Jersey City 
branch factory a floor area of 30,000 
square feet. 

It will be used for manufacturing, stor- 
age and as one of the convenient distribut- 
ing points for the East. 

Other manufacturing branches are lo- 
cated at Niagara Falls, Owego, N. Y., and 
Gloversville, while branch offices are main- 
tained at Chicago, Boston, Philadelphia, 
Cleveland, Kansas City. Headquarters 
are located in New York. 


Lucretia Vanderbilt to Distribute 

Lucretia Vanderbilt, Inc., Bridgeport, 
has announced that it has taken over the 
sale of the cosmetics sold under that name 
and will be the exclusive distributor. This 
line will be intensively marketed this year 
with new merchandising plans and up-to- 
date packages, according to Leon A. 
Danco, vice-president. 





MID-WESTERN SALES MEETING OF ABBOTT LABORATORIES 
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SPECIALTIES... 
from our Newark, N. J. Factory 


CARVACROL EUCALYPTOL 
OIL SASSAFRAS ARTIFICIAL 
CHLORTHYMOL 


ANETHOL 
SAFROL 
THYMOL 





COSMETIC 
RAW MATERIALS 


We are primary factors 
and importers in the 


ESSENTIAL OILS 


Aromatic Chemicals 
and Aromatics 


We handle and stock a 
complete line of aro- 
matic products. Our con- 
nections abroad and in 
this country and our own 


basic raw materials used 
in cosmetics. Many of 
these are specialties 
which we bring in as 
direct representatives of 





laboratory facilities en- ; u leading foreign produc- 

able us to supply you at ‘al oS : = pg “Wien oadlinge: 

once. UNIFLOW ENGINE GENERATING ELECTRIC POWER 
Essential Oils 
Aromatic Chemicals 
Perfume Compounds 


Stearic Acid 
Precipitated Chalk 
English Kaolin 
Spermaceti 

Rice Starch 
Beeswax 

Zinc Oxide, etc. 


Our modern, well equipped factory at 
Newark, N. J. includes a thoroughly up-to- 
date distilling plant, a thymol and refrigerat- 
ing unit, fully equipped mills for grinding and 
powdering and an excellent, modern labora- 
tory. Our factory is always open for in- 


Balsams 
Oleoresins 


Fruit Flavors spection. 





WATER SOLUBLE GUMS 
TRAGACANTH 


Powdered and whole form 


ARABIC KARAYA 


All pulverizing done in our own mills at Newark, New Jersey 


Send for our complete price list of Aromatic Products, 
Chemicals and Raw Materials, Gums and Specialties. 


Orsis PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK 


Factory & Laboratory: NEWARK, N. J. 


Branch Offices: 


BOSTON 
131 State Street 


LOS ANGELES 
742 So. Hill St. 


PHILADELPHIA 
253 Bourse Bldg. 


CHICAGO 
844 Rush St. 
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Barbasol Expands 

Barbasol Co., Indianapolis, has leased 
an adjoining building in that city which it 
plans to combine with its present quarters 
so that its operations may be expanded. 
The new building is four-stories high and 
contains 60,000 square feet of floor space. 


Frailey Buys Thine 

P. L. Frailey and associates, who now 
own “Rinex,”” have bought Thine Hand 
Cream and Thine Facial Tonique, and will 
shortly announce a program for their 
aggressive promotion. The new owner- 
ship will offer the products in a 60 cent jar, 
a 50 cent tube, a 25 cent jar, and will con- 
tinue the 10 cent size. 

The new products will be marketed 
under the name of Thine Products, Inc., 
570 Lexington Ave., New York City. 


Du Pont Medical Lab. Opened 

E. 1. du Pont de Nemours & Co. dedi- 
cated and opened on January 22, its new 
medical research laboratory to be known 
as the Haskell Laboratory of Industrial 
Toxicology, the purpose of which will be 
to test thoroughly, from a health stand- 
point, all products produced by the com- 
pany before they are placed on the market. 
A function of the laboratory will also be to 
study the possible effects of the new prod- 
ucts upon the health of employes during 
the process of manufacture. 


Searle Elects Officers 


At the annual convention of G. I 
Searle & Co. in Chicago, the officials of the 
company announced the following expan- 
sion of their sales executive staff: R. F. 
Spalding, vice-president in charge of sales 
and advertising; Charles Ml. Haag, man- 
ager Kansas City branch and Southwest 
district manager; |. U. (Jack) Kauffman, 
Eastern and Southern district manager; 
Elmer E. Bartos, Metropolitan New York 
district manager; Harry M. Smith, Cen- 
tral West district manager; LaRue E. 
Davis, Metropolitan Chicago district man- 
ager. 


Gust Starts Eastern Division 

The Robert P. Gust Co., Inc., manu- 
facturers’ sales manager to the drug and 
department store trades, has organized an 
Eastern division, which will be headed by 
Monroe Douglas Robinson and Harry H. 
Wright as managing directors. The new 
Eastern office is located at 369 Lexington 
Avenue. 


H-P Laboratories Formed 

H-P Laboratories has been established 
at 8100 East Jefferson ave., Detroit, to 
manufacture cosmetics. Herbert F. Poehle 
heads the company. 


Beb. 35) eV 2 


Picciano Brothers Formed 

Picciano Brothers, Inc., has been estab- 
lished with executive offices and labora- 
tories at 136 Maple ave., Croton-on-Hud- 
son, N. Y., to manufacture and sell per- 





D. E. PICCIANO 





M. A. PICCIANO 


fume blends for creams, lotions, soaps, etc. 
The company, which was organized by 
D. E. and M. A. Picciano, formerly of 
Compagnie Parento, Inc., also plans to 
handle the ordinary types of perfume oils 
and cosmetic raw materials. 


Norwich Institutional Campaign 
Norwich Pharmacal Co., Norwich, 
N. Y., plans an institutional advertising 


campaign in addition to increased product 
advertising for 1935. This campaign will 
place its emphasis upon the Norwich 
name and Norwich Seal. Norwich is also 
introducing an ‘‘Amolin”’ cream deodorant 


this year 


Resinox Doubles Capacity 

Resinox Corp., New York, has author- 
ized expenditures for additional equipment 
which will practically double the present 
capacity of the Resinox factory at Edge- 
water, N. J. 
demand for its standard types of molding 


The company reports a large 


powders, and it says that there is particular 
interest on the part of molders in its re- 
cently introduced odorless and water- 


resistant materials. 


Gibson-Howell Officers 


New olflicers of the Gibson-Howell Co., 
Jersey City, are president, John G. Wolt- 


jen: treasurer, J. L. Greenberg: and secre- 


tary, William Zeffert. 
engaged in manufacturing a complete line 


The company is 


of drugs and cosmetics and is busily en- 
gaged in developing many new brands. 
Some of its present products include 
“Neucarb,” Sterling, Gibson, Quality, 
Futura, Kreme Lather and Gold Seal. In 
addition, the company is engaged in con- 
siderable manufacturing under private 


formula. 


Baker in Socony Ad 


The current laboratory series which the 
Socony-Vacuum Corp. is featuring in its 
consumer advertising contains one labora- 
tory picture which shows two bottles of 
J. T. Baker’s reagent chemicals in the 


background. 


New Colgate Price Book 
Colgate-Palmolive-Peet Co. has re- 

cently published a new 1935 price book 

which is mailed to dealers upon request. 





PARFUMS D’ORSAY HAVE COMBINED THEIR SHOWROOMS AND OFFICES 
AT 114 EAST 25TH ST., NEW YORK. 
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Once again 


RUSSIAN WHITE OILS — 


Available at competitive prices 

























Following a unanimous decision of the Customs Court of Appeals, 
reversing a decision of the lower Customs Court, the tariff on 


GENUINE IMPORTED RUSSIAN WHITE OILS has _ been 


removed. 


You can again buy RIGAL BRAND GENUINE IMPORTED 
RUSSIAN WHITE OIL at prices strictly competitive with similar 


grades of domestic oil. 


The trade knows the preference shown for the IMPORTED 
GENUINE RUSSIAN OIL and the constant consumer demand 
for it. Take advantage now of that demand by supplying the famous 


Rigal Brand Genuine Russian Oil. 


Grades supplied are: 





Vis. 335-345 . . . Specific gravity .885-.890 
Vis. 180-185 . . . Specific gravity .875~-.880 
Vis. 80- 85 . . . Specific gravity .860-.865 


and intermediate qualities. 





REPRESENTATIVES WANTED 


in the following cities and territories: 


BOSTON BUFFALO 
PHILADELPHIA DETROIT 
ATLANTA CINCINNATI 
NEW ORLEANS ST. LOUIS 
DALLAS KANSAS CITY 











M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
9. Ann Street New York, N. Y. 
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Mineral Oil Duty Revoked 

Medicinal white mineral oil and the 
residue resulting from its manufacture are 
both free of duty as refined mineral oil, it 
was decided in two cases by the United 
States Court of Customs and Patent Ap- 
peals January 7 

The white mineral oil case was an appeal 
by S. Schwabacher & Co., New York, 
from the lower customs court which had 
held the oil to be dutiable at 25 per cent as 
a medicinal preparation. The lower 
court’s decision followed a ruling of the 
Commissioner of Customs that, as mineral 
oil was used for the purpose of alleviating 
bodily disorders it should be ciassed as a 
medicinal preparation. The appeals court 
pointed out that for forty years and 
through seven successive revisions of the 
tariff law the provisions for mineral oil and 
for medicinal preparations have remained 
substantially similar and during all this 
time white mineral oil has been classified 
as a petroleum product free of duty. The 
court held that, since Congress had made 
no change in the language, it is clear that 
the intent was to permit this practice to 


continue. 


Mineral Oil Decision Copies 

S. Schwabacher & Co., New York, has a 
limited supply of copies of the recent de- 
cision of the United States Court of Cus- 
toms and Patent Appeals holding that 
white mineral oil is free from import duty. 
The company, which was the appellant 
in the case, will furnish copies of the 
decision free at request while its supply 


lasts. 


F.T.C. Cites Mead Johnson 

Illegal maintenance of resale prices is 
alleged in a Federal Trade Commission 
complaint against Mead, Johnson & Co., 
manufacturer and distributor of infant 
diet and nutrition products, Evansville, 
Ind. 

According to the complaint, the re- 
spondent put into effect in March, 1933, 
a plan to control the prices at’ which 
Wholesalers were to sell its product to re- 
tailers and at which retailers were to sell to 
the public. The company is alleged to 
have employed one Maurice Dunaway as 
manager of its trade relations bureau to 
visit wholesale and retail dealers in various 
cities and induce them to maintain resale 
prices fixed or suggested by the respondent. 

Among other practices of the respond- 
ent, according to the complaint, were the 
announcement to wholesalers and to re- 
tailers of the company’s intention to refuse 
to continue to supply its products to those 
who failed to sell at its suggested prices, 
and the assignment of ‘“‘missionaries’”’ to 
call upon the retail trade, and by persua- 
sion and threats of boycott induce them to 


adhere to the suggested prices. 
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Goldschmidt Folder Available 

Th. Goldschmidt Co., New York, an- 
nounces that other copies of its new four- 
page folder on creams and ointment bases 
are available for those who prefer to have 
one to refer to, rather than to tear the one 
out of this issue of THe DruG AND Cos- 
metic INpustry. Additional copies may be 
secured upon application to the company. 


Nuchar Odor Detector 


Aqua Nuchar Odor Detector has been 
developed by Industrial Chemical Sales 


Co., New York, under the direction of 


F. E. Stuart of the water purification 





USING NUCHAR ODOR DETECTOR 


division of the company. The tubes which 
carry the odors to the nose each function 
separately, the capacity of each tube just 
being sufficient for normal breather. 
Smaller tubes or orifices would restrict 
normal respiration and the ability to de- 


tect traces of odor. 


Dunbar Molasses Bought 


The Commercial Solvents Corp. and the 
Corn Products Refining Co. by associated 
action have purchased the entire business 
and assets of the Dunbar Molasses Corp. 
and the Molasses Products Corp. Funds 
already in hand provided the cash con- 
sideration in the purchase and there will be 
deferred payments to be made out of 
No stock 
will be issued. A new company with a cap- 
ital of $5,000,000 will be organized, the 
Commercial Solvents Corp. interest being 
approximately $3,000,000 and the Corn 
Products Refining Company $2,000,000. 


profits from future business. 


Management of the new company will be 
directed by the Commercial Solvents Corp. 


Preferred Toiletries Must Cease 

Misrepresentation of prices is prohibited 
by the Federal Trade Commission in an 
order to cease and desist issued against 
Preferred Toiletries, Inc., New York, and 
Henry Schlactus, president of the com- 
pany 

The respondent is directed to stop ad- 
vertising its perfumes and cosmetics for 
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sale in combination sets or groups by 
representing that the articles had _pre- 
viously been sold separately, regularly 
priced at certain figures which were in fact 
exaggerations of the actual price. For in- 
stance, a set of “Il Alluring Beauty 
Needs,”’ some of the items of which were 
alleged to be priced at $1 and one at $3, 
were advertised as an $11.50 set complete 
for 98 cents, plus postage, when, according 
to findings, this combined price was the 
usual price at which a group of articles of 
the same grade was sold by competitors. 


Armstrong Cork Products Co. 

Effective January 1, 1935, all Armstrong 
products formerly sold by the Armstrong 
Cork Co. and the Armstrong Cork & In- 
sulation Co. will be distributed by a sub- 
sidiary company to be known as ‘‘Arm- 
strong Cork Products Co.” This change 
does not in any way alter distribution 
policies and personnel, nor does it require 
any change other than the substitution of 
the name, Armstrong Cork Products Co.., 
for Armstrong Cork Co. and/or Armstrong 
Cork & Insulation Co. in dealings with any 
of the several sales divisions. All corporate 
functions other than marketing will be 
continued under the name, Armstrong 
Cork Co. 


Cal-Aspirin on Air 

Cal-Aspirin Corp., Minneapolis, an- 
nounces a new radio program to introduce 
its product, “Cal-Aspirin.”” The program 
will dramatize ““The Life of Mary Sothern”’ 
and may be heard Monday through Fri- 
day, from 4.45 to 5 P. M. over station 
W. L. W., Cincinnati. 


Vitamin B Structure 

The chemical structure of vitamin B 
has been announced by Robert R. Wil- 
liams. research associate at Columbia 
University, as consisting of two nuclei, one 
of primidine and the other of thiazole. 
Synthesis of vitamin B is now made pos- 
sible by this determination of its chemical 
structure, which came as a climax to 25 
years of work by its discoverer. 


Creme of Colloidal Gold 

Colloidal Laboratories of America, Inc., 
has been formed with offices at 122 East 
42 st., New York, to manufacture and 
market what is said to be a group of reyo- 
lutionary cosmetics. The first of the group 
will be “Creme of Colloidal Gold’? which 
will be merchandised through the usual re- 
tail cosmetic channels as an all-purpose 
cream. It will retail at two dollars. 

A. C. Montell, jr., is president of the 
company, and J.F. Gillespie, advertising 
manager. 

Haynes Buys Aspirub 

Justin Haynes & Co., Inc., New York, 
has purchased ‘‘Aspirub,” formerly owned 
by the New London Pharmacal Co. 
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Now at Competitive Praces! 
GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 


Specific Gravities: 860 to 890 Viscosities: 75 to 345 





WHITE OILS 





| The recent decision of the U.S. Court of Customs and Patent | 
| Appeals, Washington, abolishing the duty on mineral oil, | 





again makes it possible for us to offer Genuine Imported 





TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


Low Cold Tests --- Minus 40° F. 


& ei & 
Stocks carried in New York and other cities 
& a a 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 
New York 


Cable Address: Oiltanker Telephone: WHitehall 4-5367 
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Arrow-Hart Appoints Young 
Arrow-Hart & Hegeman Electric Co., 
Hartford, Conn., molders of plastic jars 
and boxes. has announced the appoint- 
ment of William S. Young as New York 


representative. Mr. Young is well known 





WILLIAM S. YOUNG 


in this industry and also represents the 
Victor Metal Products Corp., Brooklyn, 
collapsible tubes, and Douglas Young, 
Inc... Providence, hand made and machine 
For many years he 


Swindell 


made paper boxes. 


was sales manager for Bros.. 


Baltimore, bottles. 


Mello-Glo Booklet 

Mello-Glo Co., Boston, has published a 
new booklet, “*Mello-Glo Modeling—the 
New Vogue in Powdering,”’ whose purpose 
is to encourage the use of two types of 
The book- 


let emphasizes that two shades should be 


face powder at the same time. 
used to accent the best features. 


Removals 

GEORGE SILVER LVIPORT CO. 
George Silver Import Co.. New York, 

announces the removal of its offices, lab- 


oratory and warehouse, to larger quarters 


at 351 Fourth ave., that city. Telephone 
Murray Hill 4-7797. 
NANCY CRYSTAL CO. 

Nancy Crystal Co., New York, an- 


nounces its removal to 58 East 11 st., that 
city. 
AUGUST GIESE & SON 

August Giese & Son, New York, an- 
nounces its removal to new quarters at 
121 Kast 24 st., that city. 
PIERRE LEMOINE MOVES 
New York, 
announced its removal to new quarters at 
62 Watts st., that city. 


Pierre Lemoine Cie., has 


Associations 
Toilet Goods Committee 


Committee of the Toilet Goods Indus- 
try has been formed with offices at 30 
Rockefeller Plaza, New York, 'to coordi- 
nate the activities of the various organiza- 
tions in this field. 

Among the groups represented in the 
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Committee are the following: Associated 
Manufacturers of Toilet Articles, Perfum- 
ery & Cosmetic Institute, Organization of 
Manufacturers dealing with 5c, 10c and 
Chain Stores, California Perfume Associa- 
tion, The Barber & 
Industry, and other groups of manufac- 
manufac- 


Beauty Supply 


turers including independent 
turers hitherto not aligned with any par- 


ticular group. 


Hoge Addresses Drug Section 


Drug and chemical section, N. Y. Board 
of Trade, was addressed by James F. 
Hoge, general counsel for the Proprietary 
Association, at its regular monthly meet- 





JAMES F. HOGE 


ing at the Hotel MeAlpin, January 29. 
His subject was **Food and Drug Legisla- 
tion” and he was introduced by Hugh 
Craig, “Oil, Paint and Drug Reporter.” 
H. G. Weicker, 


presided. 


F.W.D.A. to Meet 

The mid-winter meeting of the Federal 
Wholesale Druggists’ Association will be 
held in New York, March 13th, 14th and 
15th, at the Waldorf-Astoria. 


Wholesale Ass’ns Merge 

Allied Wholesale Druggists’ Association, 
New York, has merged with the Inde- 
pendent Wholesale Druggists’ Association, 


chairman of the section, 


and will use the former name. Officers are 


president, Ira J. Shapiro; executive vice- 


president, Max J. Wolfson. 


Porier Heads Mich. Ass'n 


At the annual election of officers, the 


Michigan Cosmetic Association elected 
Paul Porier of Fairystone Laboratories, 
president; Otto Wegner, Nelson Baker 


Co., vice-president; and M. G. de Navarre, 
secretary-treasurer. President Porier out- 
lined plans for the coming year, and ap- 
pointed Wilbur Elliott chairman of the 
membership committee and as other mem- 
bers Tom Shea and John Dunn. Ed Orrell 
Inc., then 
entertainment 


of Beauty Counselors was 
named chairman of the 
committee, with Ralph Flynn and Charley 
Harvey to support him. Herb Brown was 
made chairman of publicity, with Ralph 


Stevenson and Ed Navarre to help along. 
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Goldman Heads Calif. Ass'n 

California Cosmetic Association has 
elected the following officers for 1935: 
president, Maurice Goldman, Sales Build- 
ers, Inc.; vice-presidents, H. Horsfall, 
Ivor of Hollywood, and J. M. Clarke, 
Charm Products; secretary, Davis Factor, 
Max Factor Co.; treasurer, F. A. Fetsch, 
California Cosmetic Corp.; trustees, H. 
Clyde Balsley, Katherine MacDonald Co. ; 
H. P. Willats, Co.: 
Mauro Herrera, Frank 


Overton, Overton Laboratories. 


Colonial Dames 
Nourishine Co.; 


Retail Drug Code Clarified 

National Retail Drug Code Authority 
has clarified the ruling concerning identi- 
fication of cosmetic demonstrators in the 
following statement: 

The language of the comments in Retail 
Bulletin No. 1, Schedule A, Section 4 (c), 
(page 56 of the Bulletin) may be mislead- 
ing as it does not clearly indicate that, 
according to the plain meaning of Section 
4 (c), a demonstrator or sale employee must 
be clearly and openly the 
agent of the manufacturer or distributor. 


identified as 


This obviously means that the person em- 
ployed as a demonstrator or sales em- 
ployee must be openly identified as such 
agents, and that the mere identification of 
the particular place or locality where the 
person is engaged as a demonstrator or 

sufficient 
within the 


employee is not necessarily 
identification of the 


meaning of this Section. 


person 


It can be seen, in connection with the 
last sentence in the comments referred to, 
that a sign alone may not affect the identi- 
fication required by this Section, espec- 
ially when in the particular department of 
the store there is another employee or 
employees in addition to the demonstrator 
or sales employees of the particular manu- 
facturer or distributor. 

It shall not be considered a violation of 
this Section if the demonstrator or sales 
employee wears on his or her person either 
a badge, uniform, cap, armband, or any 
similar article, containing an appropriate 
legend which clearly and openly identifies 
the demonstrator to the public as an agent 
of such particular manufacturer or dis- 


tributor 


Cornelius De Jonge Dies 

Cornelius De Jonge, assistant superin- 
tendent of E. R. Squibb & Sons, pharma- 
ceutical manufacturer, Brooklyn, with 
which firm he had been connected since 
1897, died January 26 at his home in 
Brooklyn, after a long illness. He was 
sixty-two years old. He was a native of 
Zeeland, Mich., and a graduate of the 
University of Michigan. Mr. De Jonge 
joined the Squibb company as a chemist 
and was responsible for the establishment 
of its New Brunswick plant. 
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BASIC 


: Almond Meal 
i Balsam Tolu 
Benzoin Gum 
Chalk (precipitated 
Chinese Shavings 
Cuttle Fish Bone 
FACTOLAC 
Gum Arabic 
Gum Tragacanth 


Irish Moss 


HOPKINS’ NEUTRAL 
WHITE SOAP 


Powdered, granulated. Con- 
tains NO soap bark, free 
alkali, free acid or heavy 
metals. Totally free of rosin, 
sugar and foreign matter. 


IN THE LAST ANALYSIS, THE SALES OF YOUR PRODUCT HINGE ON 


INGREDI 


| | n your preparation, the chain 
of its ingredients is only as 
strong as its weakest link. Neither 
clever merchandising nor effective ad- 


HENNA vertising can replace the product’s job 
Henasoap Shampoo nici artes = °. T 

ee ay lege i aN of ‘‘delivering the goods.’’ For more 

Talcum than 40 years, America’s outstanding 


i ecient toiletry successes have relied on 
——— Hopkins’ Basic Ingredients for the 
Orris R 

Powdered Whike Soap tested, full-strength, true-to-name 
quality which has helped elevate 


them to their present position of 
leadership. 


FREE ON REQUEST 


SAMPLES, PRICES and PRICE LISTS OF 
HOPKINS’ CRUDE BOTANICAL DRUGS 





THE QUALITY OF 


“Quality is remembered 


long after price is forgotten 3 





ITS 


ENTS 





and LABORATORY BASIC SPECIALTIES 






















| QUINCE SEED 


Choice qualities rich in muci- 
laginous content.f: ra 








J.L.LHOPKINS & GOMPANY 220 Broadway 


NEW YORK 








“AMERICAN” 
Completely Denatured Alcohol | 


{all formulae) 


SOLVENT NO. 1 





“EVERCLEAR” 
Specially Denatured Alcohol 


(all formulae) 


“EVERCLEAR” 
Pure Ethyl Alcohol— U. S. P. 


(190 Proof-Pure Grain and Pure Ethyl Cologne Spirits) 


“EVERCLEAR” 
Beverage Alcohols 


/NDUSTRIAL 
— Maa 








wee 







wee eee) een Wee oo Cee een el memento a cel @ Wane, | 


CHRYSLER BUILDING, NEW YORK, N. Y. 


PLANTS—PHILADELPHIA, PA. + PEKIN, ILL. + SAUSALITO, CALIF. © GRETNA, LA. 


Warehouse stocks and branch offices in all principal cities 
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Organize to Fight Tax 

A group of manufacturers including 
Marcelle Laboratories, Pritchard & Con- 
stance, Dermay, Storfer Sales Corp., 
Walker Young, and Florey Laboratories, 
all of New York, have organized to appeal 
against the ruling of the U. S. Treasury 
Department making water softeners tax- 
able at 10 per cent as a cosmetic. These 
manufacturers hold that there is a dis- 
tinction between a bath salt and a water 
softener and that the latter is not essen- 
tially a cosmetic but has the primary pur- 
pose of softening the water. It is also 
pointed out that any perfume which might 
be added to such a preparation does not 
change its functional aspect since inks, 
varnishes, textiles and other materials, in 
no sense cosmetic, are also perfumed 


Largest Advertisers 

The largest drug and cosmetic adver- 
tisers during 1934 were Proctor & Gamble, 
$2,936,182; Lever Bros. Co., $2,239,453; 
Lambert Co., $1 965,819; Bristol-Myers 
Co., $1,390,898; Lamont, Corliss & Co., 
$1,164,008; Pepsodent Co., $923,504; Ster- 
ling Products, Inc., $899,356. 

Largest buyers of radio time were Pep- 
sodent Co., $1,642,153; Colgate-Palm- 
olive-Peet Co., $1,333,873; Sterling Prod- 
ucts, Inc., $1,240,403; American Home 
Products Co., $1,106,548; Proctor & 
Gamble, $969,236. 


“Quest’’ Offered by Kotex 


Kotex Co., Chicago, plans to market a 
new deodorant powder named “Quest.” 
It is said to be a new compound which 
releases oxygen instantly upon contact 
with moisture. It is unscented and is 
claimed to be non-toxic and non-irritating. 


Revson's Expansion 

R. F. Revson Co., New York, announces 
that it had a 43 per cent increase in sales, 
a 33 per cent increase in floor space, and a 
66 2-3 increase in personnel, in 1934 as 
compared with 1933. 


Toledo Synthetic Changes 

Toledo Synthetic Products, Inc., an- 
nounces the following executive changes: 
Horton Spitzer, in charge of the New 
York office, becomes vice-president; J. H. 
Jeffery becomes chief engineer and pur- 
chasing agent; Richard B. Harrison, vice- 
president; and Warren Feldtman, treas- 
urer. 


Grove Sales Up 

Grove Laboratories, Inc., of St. Louis, 
report total net sales for 1934 of $2,763,- 
246.15. This compares with $2,525,478.75 
for 1933, an increase of $237,767.40, or 
916%. 
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The above piece of art work is reproduced from The Spirit of 76 a newspaper pro- 
duced by R. J. Comyns, of E. R. Squibb & Sons, during a recent sales contest of the 
Company for which ‘‘Colonel’ Comyns handled the publicity to salesmen. The 
fellow drumming on the can of sodium bicarbonate is none other than General Sales 
Manager Joseph C. Hearn, dubbed Lt. Colonel, Chief of Staf#. The chap trying 
to drum on the top of the tooth paste tube is Vice-president R. D. Keim, who was 
Colonel Commanding. And the other fellow using a hypodermic needle for a fife 
is Dr. L. H. Ashe, Lt. Colonel, Adjutant. No wonder the sales contest went over 


the top! 





Pfizer Sees NRA 


Suit to enjoin the National Recovery 
Administration from withdrawing its 
“Blue Eagle’’ has been filed in the Su- 
preme Court of the District of Columbia 
by Charles Pfizer & Co., New York. The 
company had been cited by the National 
Labor Relations Board as violating the 
code of the chemical industry in discharg- 
ing four employees allegedly for union 
activities. 

The company’s attorney, Edmund 
Toland, has applied to the NLRB for a re- 
hearing of the case. He charges that the 
board’s decision was arbitrary, capricious 
and not in accordance with the evidence, 
and that the board departed from proper 
legal procedure in instructing its special 
master, who was assigned to take evidence, 
not to make any recommendations to the 


board. 
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Stein Cosmetics to Reorganize 

Stein Cosmetics, Inc., New York, has 
started voluntary proceedings to effect a 
reorganization under the Bankruptcy Law 
listing a claim of $972,264 against Frank J. 
Stoltz, former president, and all stock of 
M. Stein Cosmetics Co., as assets. Liabil- 
ities are shown to be $220,000 in deben- 
tures, $50,000 owing to merchandise cred- 
itors, and a contingent liability of $107,000. 


A.M.A. Accepts 
CEVITAMIC ACID 

“Cevitamic Acid” is a non-proprietary 
designation adopted by the Council on 
Pharmacy and Chemistry for the crystal- 
line Vitamin C introduced as Ascorbic 
Acid. 

The name Ascorbic Acid which had been 
previously used was not acceptable to the 
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MORE 
HIDING POWER 





for your powders 





... with no impairment 
of texture 


HE primary duty 
of a powder is to 
impart to the skin a 


monotone effect. 


But a powder can’t do 
this unless it’s opaque, 
unless it effectively cov- 
ers up blemishes and 
equalizes variations in 
skin tones. 


Titanox-A (Titanium 
Dioxide) has the high- 
est hiding power of any 
of the white pigments 
commercially available 
and retains its opacity 
in the presence of oils. 


Manuf. 





TITAN O 


TITANIUM PIGMENT CO., INC. 
ufacturers of TITANOX-A (Titanium Dioxide) 
rITANOX-B (Titanox Barium Pigment) 

TITANOX-C (Titanium Calcium Pigment) 
111 Broadway, New York, N. Y.; Carondelet Sta., St. Louis, Mo.; 
National Lead Co. ( Pacific Coast Branch) 2240 24th St., San Fran- 
cisco, Calif.; Canadian Distributor: Wilson, Paterson, Gifford, 
Ltd.,3552 St. Patrick St., Montreal; 132 St. Helen’s Ave., Toronto 


Moreover, Titanox-A 
is unusually fine in 
particle size and there- 


fore is an ideal pigment 


for use in powders of 


the finest texture. 


Because it is chem- 
ically and _ physiolog- 
ically inert, Titanox-A 
prevents the formation 
of irritating salts caused 
by acid exudations from 
the skin. Write or 
telephone the nearest 
office for further infor- 


mation. 
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THEODOR LEONHARD 
WAX CO., Inc. 


HALEDON, PATERSON, N. J. 


Long Distance Telephone: SHerwood 92-1444 


Est. 1852 


Western Distributor: A. C. DRURY & Co., Inc. 
219 E. North Water St., Chicago, Illinois 


Pacific Coast Representative: ALBERT ALBEK, Inc. 
515 So. Fairfax Ave., Los Angeles, Cal. 
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Council “because of its rules against 
therapeutically suggestive names.” 

The proprietary name “Cebione” sub- 
mitted by Merck & Co. Inc. for its prepa- 
ration of the crystalline Vitamin C isolated 
by Szent-Cyorgyi was recognized by the 
Council “in recognition of the discoverer 
and of the service of the firm in making the 
product available for therapeutic use.”’ 


A.M.A. Rejects 
VEGEMUCENE 

Vegemucene, manufactured by BioVeg- 
etin Products, Inc., because it is an un- 
original preparation of powdered okra, 
marketed under a noninformative and mis- 
leading proprietary name, and promoted 
with exaggerated and unwarranted thera- 
peutic claims to the profession and to the 


public at large. 


A.D.A. Rejects 


CALOX 
Calox, manufactured by Mckesson & 


Robbins, Inc., because of the way it is 
being promoted at the present time. 


Financial 


Earnings and Dividends 
DOW DIVIDEND 

Dividends on stock of The Dow Chem- 
ical Co. have been declared payable Feb- 
ruary 15, 1935, to stockholders of record at 
the close of business February 1, 1935, as 
follows: preferred stock 124%; non par 
value stock 50c per share. 

The company has arranged through 
Edward B. Smith & Co., as agents, for the 
private sale to institutions of $3,600,000 
of one-to-five year 21% per cent serial notes 
dated Jan. 1, 1935. The proceeds will be 
used to redeem on Feb. 1 the company’s 
6 per cent debentures due in 1940, now 
outstanding in the amount of $1,615,000, 
and for additions to plant and other 
purposes. 


BRISTOL-MYERS CO. 

Bristol-Myers Co. tentatively reports 
for twelve months ended Dec. 31: Indi- 
cated consolidated net profit, $1,973,561, 
equal to $2.82 a share on 700,280 $5 par 
capital shares, compared with $2,156,151, 
or $3.07 a share, in twelve months ended 
Dec. 31, 1933. Tentative report for the 
quarter ended Dec. 31: Indicated con- 
solidated net profit, $399,501, or 57 cents a 
capital share, compared with $260,330, or 
37 cents a share, in same quarter of 
previous year. In the tentative report 
Rubberset Co. was treated as an invest- 
ment on the books of the company. 


Fritzsche Clarifies Status 

Fritzsche Brothers, Inc., New York, 
who recently announced the termination of 
their exclusive sales agency relationship 
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with Schimmel & Co. A. G. of Miltitz near 
Leipzig, Germany, have sent out to their 
customers a notice intended to correct the 
false impression created by the fact that 
Schimmel & Co. Inc. recently formed in 
this country, carries rather prominently on 
its price list the name of “H. Fritzsche, 
President.” 

This notice points out that Mr. Her- 
mann Fritzsche has never been connected 
with Fritzsche Brothers, Inc. in any capac- 
ity at any time and that there have been 
absolutely no changes in the organization 
of Fritzsche Brothers, Inc. as a result of 
the termination of their Schimmel & Co. 
sales agency. 

They point out furthermore, that no 
one from the Fritzsche Brothers organiza- 
tion is at present connected with Schimmel 
& Co., Inc. of New York. 

Fritzsche Brothers, Inc. since its pur- 
chase by Mr. F. E. Watermeyer and sub- 
sequent incorporation in 1919, has been 
an entirely independent firm with its own 
laboratories, manufacturing facilities and 
direct sources of supply. It acted for 
Schimmel & Co. merely as a sales repze- 
sentative for the latter’s products and will 
continue to supply these products to any 
of its customers who continue to require 
them. 


Obituaries 


John T. Baker 

John T. Baker chairman of the board, 
J. T. Baker Chemical Co., Phillipsburg, 
N. J., died unexpectedly January 17 at 
Lake Wales, Fla. He was seventy-four 
years old. 

Mr. Baker was born in Orange, N. J., 
the son of John G. Baker and Mary A. 
Latham Baker. He was graduated from 
Lafayette College in 1882, with a degree of 
A. B., and in 1884 became director in the 
Baker & Adamson Chemical Co., remain- 
ing in that post until 1904, when he be- 
came director and chairman of the board 
of the J. T. Baker Chemical Co. He was 
a member of the Chemists’ Club, the Amer- 
ican Chemical Society, and the American 
Institute of Chemical Engineers. 


H. Frederick Behrens 

H. Frederick Behrens, president Bayer 
Co., New York; president Charles H. 
Phillips Chemical Co.: and a director of 
Drug, Inc., died January 17 of pneu- 
monia, in his home in Woodsdale, a sub- 
urb of Wheeling, W. Va. He was sixty- 
four years old. 

Born in Wheeling, he was graduated 
from Washington and Jefferson College in 
1891. In 1901 he became associated with 
the Neuralgine Co., which later became 
Sterling Products, Inc. When this firm 
became a part of Drug, Inc., Mr. Behrens 
became a director. 
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John F. Hott 


John F. Hott, president of the Pinus 
Medicine Co., and formerly vice-president 
and sales manager of the Pepsin Syrup 
Co., Monticello, Ill., manufacturer of 
“Dr. Caldwell’s Syrup of Pepsin,”’ died 
unexpectedly January 15. He was sixty- 
six years old. 

Born in Monticello, Mr. Hott was edu- 
cated in the high school, and then went 
into the retail drug business, passing suc- 
cessively, in fourteen years, from clerk to 
owner. In 1908 he sold his drug store and 
associated himself with Allen F. Moore in 
the development of the Pepsin Syrup Co., 
becoming vice-president and sales manager 
of the organization, and was connected 
with it for nearly a quarter of a century. 


Mrs. Bertha Q. Huisking 


Mrs. Bertha Quabach Huisking. widow 
of Paul H. Huisking, Brooklyn provision 
merchant, and mother of Charles L. 
Huisking, president of Chas. L. Huisking 
& Co., commission merchant, died at her 
home in Brooklyn, January 13, after a 
year’s illness. She was seventy-seven 
years old. Surviving are four sons and 
three daughters, the Rey. Paul Huisking, 
Charles L., George, Joseph, and Miss 
Mary Huisking, Mrs. Agnes Gallagher and 
Mrs. Florence Leohr. 


Albert A. Hyde 


Albert Alexander Hyde, chairman of the 
board of the Mentholatum Co., and widely 
known for his philanthropies, died in his 
home in Wichita, Kans., January 10, of a 
heart attack. He was eighty-six years old. 

Born in Lee, Mass., Mr. Hyde went to 
Leavenworth, Kans., when only seventeen 
years old. Seven years later he moved to 
Wichita, then little more than a trading 
post. When about 35, he engaged in man- 
ufacturing soap along with the operation 
of a retail store. It was from this meagre 
industrial venture that grew the great 
Mentholatum business, with its factory in 
Wichita, and branches in Buffalo, N. Y.: 
Slough, England; Fort Erie, Canada, and 
Japan. 


James Lewis 

James Lewis, for many years with Capa- 
tone Products Co., Inc., New York, hair 
preparations, died recently. 


Corval R. Jackson 

Corval R. Jackson, advertising manager 
of Abbott Laboratories, North Chicago, 
Ill., died at Waukegan, IIl., aged thirty- 
He had been. identified with the 
pharmaceutical advertising field since 
1917, at which time he joined the Swann- 
Myers Co., Indianapolis, as advertising 
manager. With this company’s merger 
with the Abbott Laboratories in 1930, he 
was appointed advertising manager. 
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METHYLENE BLUE, U. S. P. CRYSTALS 


* 
METHYLENE BLUE, U.S. P. 


CINCHOPHEN, U. S. P. NEOCINCHOPHEN 
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THE CALCO CHEMICAL COMPANY, INC. 


PHARMACEUTICAL DIVISION 
Bound Brook, N. J. 


A DIVISION OF AMERICAN CYANAMID COMPANY 
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Attempting to correlate machines made by several different man- 

ufacturers causes divided responsibility that creates confusion and 

delay in many ways. Your bottling process will be much more 

satisfactory, much more efficient and economical to run, if all WITH 

the machines in your line are designed, built and installed by 

one company. Then the responsibility for the successful operation PN EU M ATI C 
of your entire line rests in one place. Service too is centralized. 


Smoother operation is the natural resul€t. 

Keep this point in mind in purchasing automatic bottling equip- 
ment. If you start with a Pneumatic machine your problem is 
simple because Pneumatic builds machines for every bottling 
operation. You can add other Pneumatic machines as your needs 


increase ani machines that are designed and built to operate AS TH ESE 


smoothly in conjunction with one another until you have a com- 

plete automatic bottling plant developed by the one company CU STOM FERS DO 
with the greatest facilities and the finest reputation for service 

in the field, (a partial hist ) 


PNEUMATIC SCALE CORPORATION, LTD. 


70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) Shoe Polish: Griffin, Shu-Milk, Whittemore, 
Branch Offices in New York, 117 Liberty Street; Chicago, 360 North : : 5 a ‘ 
Michigan Avenue; San Francisco, 320 Market Street, Melbourne, Cavalier. Ammonia and Bluing: Quaker Maid. 


Victoria; Sidney, N. S. W. and No. 41 Whitehall, London, S. W.1 


Toilet Goods: Cosmetics, Inc., Chesebrough, 
Lehn & Fink. Stove Polish: J. L. Prescott. 
Pharmaceuticals: Pepsin Syrup, Henry K. 
Wampole. Liquor: Reo, Lionel, John McClure, 
Brocton Wine. 


SCALE Rutty Eeiament 
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PRODUCTION FORUM 


By Francis Chilson 


Production Engineer 


This department invites inquiries 
from manufacturers seeking equip- 
ment for producing or packaging 
drug and cosmetic products. No 
charge is made for this service. 


CENTRIFUGING 


We've had a couple of criticisms on our 
recent paper on drug extraction. Evi- 
dently we did not make sufficiently clear 
that no method of separating percolate 
from mare applies with equal efficiency to 
all types of drugs. The stickier and more 
gelatinous the marc is, the less efficient the 
centrifuge will be. Naturally, the harder 
the particles are, the easier will it be to 
throw off the percolate. Also the greater 
the difference in specific gravity between 
the percolate and the marc, the more 
easily will they separate by centrifugal 
force. For example: in centrifuging crys- 
tals, separating efficiencies of more than 
99% are common. In separating very 
porous and spongy, but non-sticky mate- 
rial such as henbane or belladonna, sepa- 
rating efficiencies vary all the way from 
eighty to ninety-five per cent. The effi- 
ciency obtainable with a given drug de- 
pends also upon tricks in procedure and 
upon the type of centrifuge used. There 
are ten or fifteen different types of cen- 
trifuges, among which you can get an 
open basket or a closed basket. In one the 
marc builds up on the wall of the basket 
and forms a filter bed through which the 
percolate is forced; in the other the marc 
builds up against a solid wall and is 
pressed by centrifugal force. In one case 
the percolate is discharged from the 
periphery of the basket; in the other from 
the center of the basket. In centrifuging 
sticky materials of certain characteristics, 
the addition of inert materials such as 
treated sawdust, excelsior or fine gravel to 
the saturated mare will increase the effi- 
ciency of the operation. In extreme cases, 
as for instance when the marc is virtually 
a gum, the centrifuge will not work at all 
and you've got to resort to pressure. The 
point we wish to make is that for average 
drugs which constitute the bulk of our 
production, centrifuging is a helluva lot 
faster than gravity separation. Even in 
cases where separation is only fifty per 
cent efficient, centrifuging is the most effi- 
cient and least expensive operation be- 
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sause of the speed with which successive 
washes can be put through the marc. As 
to volatilization of the solvent, which 
takes place in an open type centrifuge, this 
condition would not occur with the use of 
a sealed centrifuge. Indeed, it is possible 
for certain types of work to obtain a cen- 
trifuge which operates under vacuum. 
There is not the least doubt in our mind 
that for a few particular cases hydraulic 
pressure is the most efficient and quickest 
method of separation in the long run, but 
these cases appear to be decidedly in the 


minority. 


JONES INTERCHANGEABLE 
CARTONER 


The R. A. Jones Co., Covington, Ky. 
calls your attention to their new, inter- 
changeable or adjustable Constant Mo- 
tion Cartoner. This machine represents 
the culmination of a long period of re- 
search to produce an adjustable machine 
which could handle a wide variety of sizes 
without losing any of the speed and effi- 
ciency which characterized the Constant 
Motion Cartoner. In order to produce a 
machine which would meet this require- 
ment, Doc laid down certain principles as 
a basis for development work. These are: 


1. The operating capacity of the car- 





toner must be as great as that of the 

single package machines. 

The machine must be adjustable 

over a wide range of sizes. 

Changing over the machine from one 

size to another must be accomplished 

within a half hour. 

4. All working parts must be simplified 
and reduced to a minimum number. 

5. All packages produced must be as 
perfect as they are when turned out 
on a single purpose machine. 


ho 


That the parts have been simplified and 
reduced to a minimum number is evident 
from the accompanying photographs 
which show all the accessories needed for 
a one oz. and a four oz. carton respectively. 
As to speed we are informed that this 
machine will produce from 60 to 150 car- 
tons per minute depending upon the 
character of the package and its size. And 
we’ve been told also that it will handle a 
considerable number of different sizes. As 
you can see from the accompanying shot, 
the Jones Interchangeable has the same 
simple, sturdy lines of the Constant Mo- 
tion Cartoner. In view of the fact that 
package designs change so often now- 
adays, adjustable machines are becoming 
more essential. Drop a note to the Jones 


Co. and get the literature on this machine. 





JONES CARTONER 
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PACEMAKERS FOR Face PowpDeEr! 


In the laboratories of one of the largest face powder makers, Abbe Face Powder 
Equipment is setting speed records. This set-up consists of a small Abbe Pebble Mi!! 
for grinding color base, and Abbe Rapid Mill with 
mixing hopper for continuous production and an Abbe 


Blutergess Turbine Sifter. 
THIS SET-UP HAS REDUCED HOURS OF POWDER 
MAKING TO MINUTES. 






Abbe 
Blutergess 
Turbine 
Sifter 















Abbe 
Pebble Mill 


ABBE ENGINEERING CO. *<¥%ohs" 


COrtlandt 7-1115 








BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @ LOUISVILLE @ LOS ANGELES @!CLEVELAND @ MONTREAL ® TORONTO 


USA MODEL: S: IMPROVED 
NEW 88 nix: ™ i) WORLD 
@e@ DIRECT MOTOR DRIVEN 








Clipless Tube Closer ~ . 


Our new No. 5A Di- 
rect Motor-driven 
Clipless Tube Closer 
has a capacity of 
up to 40 tubes per 
minute and our 
No. 8A Direct Motor- 
driven Tube and 
Jar Filler up to 50 
tubes per minute. 
s An exceptionally 
compact unit, occu- 
pying a minimum of 
space. Foot pedal, 
not shown, supplied 
with each motor- 
driven machine. This 
makes the most eco- 
nomical and efficient 
complete filling and 
closing unit on the 
market today. Send 





for Catalogue No. 5 
which also contains 





specifications on: 


The most flexible labeling machine. 
Filling, Closing and Clipping Machines, 3 


hand and automatic Easily equipped for labeling any size 

Paste and Cream Oinement Mills bottle or jar. Many exclusive mechan- 

Aixers otary Pumps : 

Portable Electric Centrifugal Pumps ical features, developed by manufac- 

Mixers Powder Mixers and Sifters turing experience of morethan 35 years. 
Bottle Fillers Jacketed Kettles 

Powder Fillers Glass Enameled Tanks 


E ic Machi Company 
GEORGE G. RODGERS CO. ae 
183 VARICK STREET NEW YORK CITY 


Makers of complete line of automatic and 
WaAlker 5-6892 Established 189 ‘acnstcudornatic dakelers. 
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Ss & S AUTOMATIC UNIVERSAL 


Stokes & Smith Co. of Philadelphia wish 
to call your attention to the fact that their 
Universal Filler, which is used throughout 
the trade for filling face powder, chem- 
icals, ointments, pastes, vanishing and 
other types of cream in a cold state, and 
which, heretofore was used mostly as a 
semi-automatic machine, is available as a 
fully automatic unit that will feed and fill 
its own containers at much higher speed. 
This was accomplished by adding to their 
regular automatic powder filler the neces- 
sary accessories for handling and filling 
other products and different types of con- 
tainer. 

The same company also wishes to an- 
nounce the perfection of a semi-automatic 





accurate weight filler, which is recom- 
mended for filling expensive chemicals 
such as the dispensing chemicals sold to 
drug stores. This machine is constructed 
along lines somewhat similar to their 
Universal Filler excepting that it has a 
double hopper, one for charging and one 
for topping off. The charging hopper fills 
the container to within a fraction of an 
ounce of the required weight. The opera- 
tor then slides the container under the 
topping off hopper, which dribbles in more 
material until the weight of the container 
is exactly correct at which time it trips 
and shuts off the supply. Meanwhile the 
operator has placed another container 
under the charging hopper so that by the 
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time the previous one is 
another filled container is ready. Thus no 
time is lost and the operation goes along 
very rapidly. 


topped off, 


COMING 


Last month we mentioned the need of 
a powder filler which would fill and seal its 
own drums. Unless some development 
work which we have witnessed during the 
ensuing month goes haywire, such a ma- 
chine is not so much of an idle dream as 
you might imagine. If this machine comes 
to a successful fruition it will not only fill 
and seal the drums but it will also feed the 
empty drums from a magazine. I can see 
the skeptical grin on your pan, but stick 
around awhile. Maybe you'll be sur- 
prised. 

Also there’s an automatic tooth and 
talcum powder filler in prospect which we 
hope to be able to describe to you next 
month. Although there is nothing new 
about the filling mechanism of this ma- 
chine, the capping arrangement is quite 
different, and if it works, it should be more 
accurate and a good deal faster. Between 
seventy and eighty per minute is the esti- 
mated speed. We'll soon see. 


SIGHT GLASSES 

Few machinery builders realize the im- 
portance of sight glasses on enclosed equip- 
ment such as stills, extractors, mixers, etc. 
Most equipment of this type has at least 
one, some have two. But whether they 
have one or two, the glasses are usually too 
small and very often improperly located. 
We’ve taken a solemn oath that the next 
time we have anything to do with instal- 
ling enclosed equipment, we'll have sight 
glasses all over it so that we can see and 
study what is taking place in every part 
of the apparatus. Not only will we have 
numerous sight glasses but we shall have 
means of cleaning them and a means of 
illuminating the entire interior of the 
machine. This will enable us, for instance, 
to study and to photograph if necessary, 
the action of an agitator. It will enable 
us to inspect the interior of a tank to see 
how clean it is. It will enable us to see 
whether there are any ‘“‘dead spots”’ in the 
batch. And if anything goes haywire in- 
side the machine we shall be able to see 
what has happened without breaking a 
vacuum or opening it. Facilities for ob- 
serving the operation of enclosed equip- 
ment are very, very important when the 
apparatus is being used for experimental 
purposes. But a sight glass is of little use 
unless it is so located that it will not get 
covered with a film of the material in the 
apparatus, or unless it has a means of 
cleaning it from the outside without inter- 
fering with the operation of the equip- 
ment, such as a little rubber like a wind- 
shield wiper or possibly a little air pump 
operated by means of a plunger, like a 
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large syringe, or perhaps a little jet so that 
a shot of steam can be directed against it 
from the outside. 


ERTEL’S NEW FILTER 


The Ertel Engineering Corporation is 
now offering an asebstos disk pressure fil- 
ter that is particularly unique because of 
its size and economy of operation. No 
electrical current is necessary for its opera- 


tion. It is attached to a five gallon glass 





lined pressure tank and is adaptable to 
laboratory use or as a small production 
One of its features is that liquids 
can be filtered direct from the tank into 


unit. 


receiving containers or bottles may be 
filled direct from the filter. 
surprisingly moderate. 


SMART TRICK 


Naturally, the Dryice Corporation is 


The price is 


anxious to have you use as much solid 
carbon dioxide as possible, so one of their 
engineers suggests that the next time your 
water lines spring a leak, spot freeze them 
instead of shutting off the entire supply of 
the building. This is done by selecting a 
convenient spot above the leak and plac- 
ing a large poultice of dry ice around the 
pipe. As dry ice is 109.6° F. below zero, 
this treatment freezes a plug in the pipe 
and enables you to take it apart without 
leakage and without interfering with the 
water supply in other parts of the building. 
After the repair has been made the poul- 
tice is removed and the pipe allowed to 


thaw out. This takes only a few minutes. 


CONSOLIDATED NEWS 

This is the title of a used machinery 
newspaper published by Consolidated 
Products Co., Inc., 15 Park Row, New 
York. 


regulation newspaper style is devoted 


The paper which is gotten up in 


mainly to a description of equipment 
available consisting of almost anything 
in the manufacturing line including mixers, 
mills, tanks, filters, sifters, etc., including 
also some fillers and labelers and cappers. 
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Fr@Ss Change Can Mixers 


For Mixing TOOTH PASTE, VANISHING 
CREAMS, OINTMENTS, ETC. 


Phe Ross Change Can Mixer is a powerful, compact, simply 







operated Mixer designed to mix Liquids, Semi-Liquids, Creams, 
Ointments, Light and Heavy Paste, such as Lotions, Shampoo 
Soap, Medicines, Liniments, Cold Cream, Zine Oxide and other 
Medicated Ointments, Toothpaste, Shaving Cream, 


OOOO 
f a. 


Brushless Shaving Cream, etc. In other words, this Mixer 
will handle practically any combination of Cosmetics and 
Pharmaceutical Chemicals. 

Change Can Mixers are built in sizes ranging from the 


Laboratory size, with a container holding 115 gallons, to 


» 2 
our very large Machines with containers holding 65 gallons. 
All of our standard Change Can Mixers can be fur- 
nished when desired with cans and blades of acid resisting 
metal or with hard wood tubs and blades. 


We can also supply close fitting covers for the cans. 
Send for new Catalog 
CHARLES ROSS & SON COMPANY 


83 EMERSON PLACE BROOKLYN, N. Y. 


‘Phone: Prospect 9-8400 





















Some Hard Facts The most economical : 
THAT WILL Asbestos Disk Pressure : = i 


Save Hard Cash Filter on the market. 


“U.S. Stoneware’ Equipment is the 


: A limited number available at 
best investment because: ble a 


present. Write now!! 

It is less expensive than other types of corrosion 
proof equipment. 

It never wears out. 

It is strong. It can be mauled with a hammer. 

It is solidly corrosion proof, it doesn't depend on a 
thin protective film. 

It is universally resistant to acids and alkalies. You $60.00 x 
don't have to have separate tanks for each class of 
product. 

It is available in many standard sizes of portable and 
stationary kettles, mixers, filters, evaporating dishes, 
stills, jars, funnels, valves, etc. { 

It is used for making medicines, soaps, cosmetics, as il 


iodine, antiseptics, liniments, powders and many 
other products. Suitable as a laboratory filter or small production unit. Liquid 


placed in the glass lined pressure tank is forced through the 
filter and then into the receiving containers, or bottles may 
be filled directly from the filter. 


4 


ASK FOR BULLETIN 404 


THE U. S. STONEWARE CO. 
Master-Craftsmanship in Ceramics since 1865 ERTEL ENGINEER | NG CORP. 


50 CHURCH ST. NEW Venn 120 East 16th Street New York, N. Y. 


Tanks - kettles - mixers - filters - stills - piping - valves 
are Manufacturers of Liquid Handling Equipment 
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TURBULA COLD CREAM MIXER 


Two of the most important considera- 
tions in the mechanical handling of cold 


cream are the complete elimination of 


incorporated or entrained air and a steady, 
eyen pouring temperature from the be- 
ginning to the end of the batch. The 
TURBULA Cold Cream Mixer offered by 
the Turbula Mixer Co. has been designed 
with these two considerations in mind. 

To completely eliminate the air it is 
essential that the surface of the liquid 
during and after emulsification remain un- 
broken. One way of doing this is to 
eliminate all stirring arms etc. which enter 
the surface and stir or agitate the liquid 
from beneath the surface. Further, all 
ingredients that are added during or after 
the emulsification (including the water) 
may be introduced below the surface. 

In drawing olf the cold cream there is a 
tendency to start filling the containers at 
too high a temperature at the beginning 
of the batch in order to maintain sufficient 
temperature at the end to run out the 
last. This results in a lack of uniformity 
of filling and poor luster. 

The TURBULA Cold Cream Mixer 
is said to eliminate these difficulties and 
to eliminate the wax melting kettle 
by the use of a special strainer in combina- 
tion with the propeller. This gives very 
rapid action. 

In operating the mixer the oils are placed 
in the mixer and hot water circulated 
through the jacket. This hot water may 
be from the plant supply or the gas water 
heater may be used. The agitator is 
started and the wax strainer is put in place 
as shown. All of the waxes are then added 
in the strainer compartment and the heat 
continued until all the wax is melted. 
This usually takes a much higher tempera- 
ture than required for the emulsifying 


and accordingly the hot water supply is 
cut off and the cold water used to bring 
the batch to the desired temperature. 
While this is being done the water (borax, 
etc.) is being heated to this same tempera- 
ture in the water container (not shown). 
When both of these are at the correct 
temperature the water nozzle is opened, 
and the water enters beneath the surface, 
being sprayed on the rapidly revolving 
blades. Just previous to doing this the wax 
While the water is 
entering the agitator is controlled (by 


strainer is removed. 


speed or otherwise) so that increased agita- 
tion is supplied as the tank fills up and the 
viscosity rises. This operation is usually 
completed in a few minutes. 

In filling the temperature is controlled 
with hot or cold water as required to bring 
it to the proper filling temperature. The 
gas heater is then used and the circulating 
pump started and the mixer held at this 
temperature until the filling is finished the 
agitator being used throughout the process 
until the level of the liquid gets down to 
it. Interested parties will be put into 
touch. 


NEW EQUIPMENT 

The U.S. Bottlers Machinery Co. intro- 
duces a Capping Machine of an entirely 
new design, presenting new features for 
the handling of the capping of jars and 
bottles or any other type of container 
It is a fully 


automatic machine with built-in micro- 


using screw caps of any kind 


matic control, accomplishing results and 
production capacity on a_ two spindle 
machine, only heretofore obtained on the 
larger and much more expensive rotary 
machines. It has a capacity of from 45 to 
70 capped units per minute. 

The outstanding features of this ma- 
chine are that with this larger capacity, it 
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PARTS FOR 2 SIZES OF JONES 
CARTONER 


has only two spindles or capping heads 
requiring adjustment when change from 
one size of caps to another is required, 
simplifying and speeding up this operation, 
and it has a built-in micromatic control 
for regulating speed of operation and 
capacity of machine, by means of a regis- 
tering scale. The use of this type of con- 
trol eliminates difficulty in synchronizing 
with other automatic equipment. This ex- 
clusive adjustment permits the setting of 
the machine in a few seconds to any speed 
desired. The micromatic control also 
operates in conjunction with the hopper 
attachment so that the feeding of various 
sized caps handled on this machine can 
also be readily and quickly adjusted. 
They have also redesigned their Twin 
Piston Filler, which now has a Vacuum 
Bottle Cleaning Attachment for the hand- 
ling of the cleaning of bottles, jars, etc. and 
filling of creams, ointments, etc. and sim- 
ilar products on one machine, requiring 
but one operator for both the container 
cleaning and filling operation which is *ully 


automatic. 


PELLET MACHINE 

California Press Mfg. Co., San Fran- 
cisco has perfected its machine for making 
pellets out of powdered material. This 
machine might prove useful to you in 
slugging aspirin, for example, prior to 
granulation. This press makes hard little 
pellets out of dry powder, to which it is 
not necessary to add a binder. It is 
claimed that large units have a capacity 
as great as 25 tons a day. 
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No. 2 Rotary 





New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 

The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 
2620 East Jefferson Ave. 


Detroit, Michigan 



















with 


#ig-Speed 


MIXERS 


Not only do Hy-Speed mixers 
reduce time and labor costs but 
they produce that priceless qual- 
ity found in the leading products 
of the trade—perfect uniformity, 
day after day. These mixers are 
correct in engineering design, 
rugged in every detail of con- 
struction. Whether you mix 1 or 
50,000 gallons, there's a Hy- 

peed mixer to do your job 
most thoroughly—at a minimum 
cost. 











red or 
t drive mod- 


els, 1/19 to 20 H.P. 





Manufacturers of Portable Mixers 
. . Asbestos Disc Filters. . Bottle 
Fillers . . Glass Coated Tanks.. Re- 
volving Tables .. Portable Pumps. . 
— Discs . . Filtering Asbestos 
. . Ete. 





Write for Catalogue 
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Tablet Machine 
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ENGINEERING CORP. 


39 West 60th Street 


New York City 
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Improve your EMULSIONS 
and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 


tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 


types. 
SUSPENSIONS: Milk of magnesia, liquid face 


powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 
mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
iwelve to several hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 
Manufacturing Co., Inc. 
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NEW 





IN THIS TONIC! 


For oil cannot leak from a “New England” 
Model T Agitator Drive --thanks to the con- 
struction shown in the cross section below. 


To many users this feature alone 
is worth the price of the agi- 
tator for it does away with a 
source of constant upkeep cost 
and worry of contamination of the 
medicines, tonics or lotions being 
mixed. 

Yet this feature is but ONE of 
MANY. For others, write for 
new Engineering Bulletins 341, 
342, and 343—just published. 


ENGLAND 





TANK G TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 
NEW YORK OFFICE - 50 CHURCH ST. 














SUPPOSITORY and 
LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 


REBUILT 
EQUIPMENT % 
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Tablet Counting 
Machinery 


COATED AND UNCOATED TYPES 
Accurate, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 


JOHN W. AYERS & SON 
Bloomfield, N. J. 


Manufacturers of Tablet Counting and Filling 
Machinery since 1883 





| Every item shipped from our shops is 
| overhauled and definitely guaranteed | 





1—Anderson fully automatic Carton Filler, Weigher, Sealer. 
1—Package Machinery Co. Cellophane Wrapping Machine. 
5—Filling and Weighing Machines. 
10—World Improved, Ermold, National Labelers. 
2—Karl Kiefer Visco Jar Fillers. 
1—400-gal. Pfaudler Glass-Lined Vacuum Still. 
1—Rogers 6’ copper Vacuum Pan. 
2—Capem 4-head automatic Screw Cappers. 
1—U. S. 29-sprout rotary Vacuum Filler. 


8—80-aqt. Reed, Hobart, Century Mixers. 
3—Coombs Gyratory Sifters, 20’’, motor driven. 
1—Karl Kiefer 5-spout tray-type Vacuum Filler. 
Dry Powder Mixers, 100 to 4000 Ibs. 
Colton Tube Fillers, Closers, Clippers. 
12" dia. Disc Filters, 4, 10, 20 plates. 
New high-speed and back-geared Portable Asgitators. 
Pony Mixers,—Laboratory, 8, 15, 40 gallons. 
New Glass-Lined Tanks, 10 to 500 gallons. 
Tablet Machines—Colton 3B, single punch; Mulford single punch; 
Stokes Eureka hand; Stokes Rotary ‘‘B;’’ Stokes ‘‘M”’ single. 
Copper and Aluminum steam-jacketed Kettles, 25 to 300 gallons. 
Miscellaneous—Drug Mills, Filter Presses, Pulverizers, Jacketed 
Mixers, Ointment Mills, Screens, Revolving Pans, Dryers, 
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Pumps, etc. Send for latest printed lists. 


WHAT HAVE YOU FOR SALE? SEND US YOUR LIST. 


Consolidated Products Company, Inc. 


20-21 Park Row ‘ New York City 
Shops: 335 Doremus Ave., Newark, N. J. 
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ALCOROL 





i, 
Specially Non-Beverage 
Denatured Alcohol, 
Alcohol, —- Taxpaid and 


all formulae Taxfree 


EMPIRE DISTILLING CORPORATION 


Executive Offices: 347 Madison Avenue, New York 
Distillery: 82nd Street and Bartram Avenue, Philadelphia 














Rivista Italiana 
TRAGACANTH 


Powder Ribbons delle Essenze, 


Seventeenth 


° dei Profumi Year of Publication 


QUINCE SEED odaip a) 


Official Organ 
® of the Fenachimici 


HENNA Piante officinali 














Director: Dr. E. Fenardli 








LR. 
Producers of Aromatic Substances 
eae for Perfumery: 
Manufacturers of Articles used in 
W BENKERT & (() the Perfumery Trade: 

” ° Editorial This is the Periodical in which to 

INCORPORATED OfGce Advertise effectively in Italy. 

Crude Drugs « Cosmetic Crudes we. Make Use of its Advantages. 
100 Gold Street New York City S. Vincenzo Sample Copy and Tariff on Request. 











Other Offices: DETROIT—CHICAGO—ST, LOUIS 








N38 -- Milano -- P. O. B. 850 -- Tel. 31-216 
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PERFUMERS’ SHELF 


Vanillin 
Vanillin 
hvde) is one of the most useful synthetics 


Meth yl-protocatechuic-alde- 


at the disposal of the perfumer and flavor- 
ist. It is found to exist in its natural state 
in the Vanilla bean where it appears on the 
It is 


also found in the soluble resins of Peru, 


outside in tiny needle-like crystals. 


Tolu and Benzoin in small amounts and 
should the soluble resins of these balsams 
be used to any great extent in a white 
soap, discoloration will result. Vanillin 
is a white crystal melting between 80° and 
84°C. and is prepared synthetically in 
large quantities from clove, cinnamon leaf 
and guaiacol. The product derived from 
either cloves or cinnamon leaf perhaps 
enjoys the most popularity in flavorings 
but since the purity of the guaiacol has 
been greatly improved (due to elaborate 
installations of expensive apparatus) it has 
increased in use and its price is less likely 
to fluctuate as is the case of the products 
obtained from essential oils. The research 
chemists of today, however, are contin- 
ually working on new methods of manu- 
facture and it is possible that the processes 
used today will be somewhat out-of-date 
in the next five years. 

The greatest value of vanillin to the 
perfumer is in its application to powder 
and perfume compositions as a sweetening 
agent, preferably combined with other 
materials such as coumarin, heliotrope and 
artificial musk. In creams, however, it 
causes a brown discoloration, which is also 
the case when used in soap. It is found 
to be extremely desirable in perfumes and 
lipsticks, imparting not only a pleasant 
taste but also a delightful odor. 


Ethyl Vanillin 

Ethyl-vanillin §(Methyl-protocatechuic- 
aldehyde) approximates the door of the 
vanilla bean more closely than vanillin 
itself. It is more powerful and also more 
can replace vanillin in the 
proportion of about 3 to 1. It finds some 
use in artificial vanilla extracts and_ is 
useful to the perfumer in enhancing the 


expensive but 


sweetness of his powder odors. It can be 
used very successfully and to good ad- 
vantage in ambre types but caution should 
be used not to over balance the mixture 
with too great an application. 

It is believed that vanillin and ethyl- 
vanillin are consumed in larger volume 
than any other single aromatic with the 
possible exception of terpineol but this is 


mainly due to the universal popularity of 


the vanilla flavor and its numerous and 
varied uses. 
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Grapefruit Oil 


Florida grapefruit oil, which is new to 
commerce, is finding favor for flavoring 
purposes and has possibilities in perfum- 
ery. The oil is obtained from the Florida 
common or Duncan type of grapefruit by 
the Pipkin process, in which the peel 
passes between knurled rollers. The oil is 
separated from the emulsion by a high 
speed centrifuge. Analysis gave the fol- 
lowing average constants: Sp. gr. 0.8563, 
optical rotation x > 93.28°, refractive 
index 1.4758, aldehydes as octyl and decyl 
aldehydes 1.67 per cent. The composition 
corresponds to approximately 90 per cent 
of linonene, 2 to 3 per cent of oxygenated 
volatile constituents and sesquiterpenes 
and 7 to 8 per cent of waxy materials. 
Octyl and decyl aldehydes are present, as 
also is citral and methyl anthranilate in 
small quantities. Geraniol and octyl alco- 
hols are present both as free alcohols and 
as acetates. Cadinene was also identified. 
A terpeneless oil was also made in which 
the “turpentine” taste was eliminated. 


Characteristics of Geranium 

The Geranium oils commonly met with 
in commerce show different characteristics 
depending upon their origin. The oils 
produced in the Alpes Maritimes section 
of France, known as Grasse Geranium oils, 
are indispensable for realizing certain com- 
positions in perfumery. They are a proto- 
type of the rose odor, particularly delicate 





DMPACTS 


and persistent, employed especially in cer- 
tain fine perfumery preparations. 

Algerian Geranium, used as a substitute 
for the preceding have a very special note, 
less delicate, less rose-like and more men- 
thonic. Their color varies from dirty yel- 
low to a bluish-green. Used principally in 
perfumes for toilet soaps. 

Bourbon Geranium oils are character- 
ized by a high rhodinol content, and are 
used for the extraction of this product. 
These oils differ from those of Algeria, 
their odor has more of the rose, is “heavy” 
and is accompanied by a characteristic 
“peppery” note. 


Naef’s Exaltolide 

M. Naef & Co., Geneva, announce that 
their laboratories have succeeded in bring- 
ing about the first direct synthesis of 
Exaltolide, the lactone of the 14-hydroxy- 
tetrade-cane-1l-carboxylic acid. 

The new product is distinguished by its 
extraordinary power of diffusion and 
exaltation. After a maceration of two or 
three weeks it confers on all products, such 
as extracts, powders, lotions and creams, 
an astonishing smoothness and amplitude, 
while imparting to them a character of 
distinction and elegance. 

The perfumes acquire, moreover, re- 
markable homogenity and tenacity. These 
properties of Exaltolide are incontestably 
related to those of infusions of musk and 
ambergris which have been recognized by 
perfumers since the earliest days. 


Beauly Regus 
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“My husband oiges me to stick to Noot de Noel’”’ 
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THE COMPOUNDERS' CORNER 


Sulfonated Oils and Alcohols 

Liquid, soap- and alkali-free shampoos 
can consist of sulfonated fatty acid salts 
or alcohols; an example is sodium lauryl 
sulfonate. It lathers like a good soap, in 
hard as well as soft water and has a soapy 
feel. Cleansing power is as great as that 
of soap and the material does not become 
rancid. It does not hydrolyze, so that 
aqueous solutions are neutral and the 
harmful effects of alkalies are avoided. 

Sulfonated products are also useful in 
the making of dentifrices and mouth 
washes. For an absorbent, soap-free tooth 
powder, add 2% of sodium fatiy alcohol 
sulfonate; absorbent tooth pastes may 
contain 5-20°% of sodium lauryl alcohol 
sulfonate or the pasty sodium oleyl alco- 
hol sulfonate. Fatty alcohol sulfonates 
are of great use in products for the care 
of the teeth. A small percentage added to 
a non-lathering tooth paste will confer 
greater cleansing power than a larger pro- 
portion of soap and the characteristic taste 
may be more easily masked; at present 
the question is whether the taste of the 
soap or the sulfonate is the pleasanter. A 
bleaching mouth wash should contain a 
stable wetting agent such as 0.5-2% of 
sodium lauryl alcohol sulfonate to in- 
crease the efficacy of the oxygen. Inci- 
dentally, where active oxygen is desired, 
the use of the sodium salt of p-toluene- 
persulfonic acid is recommended; it con- 
tains 6.5°% of active oxygen. 

As a further cosmetic use for these 
products, fatty alcohol sulfonates neu- 
tralized with an aliphatic amine are good 
emulsifiers for oils. Sulfonated castor oil 
can be used to prepare soluble perfume 
oils and non-alcoholic perfume solutions. 
The same product gives an excellent dis- 
infectant when it is mixed with pine oil. 


Plant Extracts in Hair Lotions 

The ancient popularity of plant ex- 
tracts in preparations for the care of the 
hair has been justified scientifically and 
technically. Experience has shown that 
preparations containing these extracts 
leave the hair lighter, fluffier and more 
beautiful; in fact, inclusion of camomile 
extract in a soap shampoo gave a product 
which proved its popularity on the mar- 
ket. About 5%, or even 10% is added to 
the finished product. 

Tannins are supposed to be the in- 
gredients in the extracts directly respon- 
sible for the beneficial effects, with help 
from the plant mucilage and pectin not 
precipitated by the alcohol. 


Feb. ’35: XXXVI, 2 


In the preparation of the hair lotion, 
the plant extract is first mixed with the 
total amount of alcohol to be present in 
the finished product, allowed to stand 
overnight and then filtered off from the 
mucilage which settles out. 

The following plant products are in use: 

Stinging nettle extract is very popular. 
With alcohol it gives a rather unpleasant 
odor which requires a strong perfume for 
masking. The tannin content is con- 
siderable. Nettle leaves contain a gluco- 
side whose effect upon the hair is unknown. 

Birch leaf extract is much superior to 
birch juice. It contains beside tannin, 
saponin which is an emulsifier and in- 
creases the detergent effect. The saponin 
content makes the mixture somewhat less 
stable, since saponin gradually separates 
out of alcoholic mixtures. In this case, 
allow the mixture of alcohol and the ex- 
tract to stand for a week and then store the 
finished hair lotion for another week before 
filling into bottles. 

Rosemary leaf extract has good tannin 
content. Rosemary addition is particu- 
larly esteemed in the Orient, where its 
good repute probably stems from the 
ancient Arabian healing art. 

Camomile extract is an excellent ad- 
dition to a hair lotion. It contributes no 
odor and the mixture should contain suit- 
able essential oils for perfuming. 

Horsetail extract contains tannin. Its 
color is not permanent and its use is not 
recommended. 

Thyme extract imparts an herb-like odor. 

Oak bark extract produces a hair lotion 
containing a high concentration of tannin. 
Strongly astringent lotions are of interest 
in combatting dandruff. 


Witch hazel ertract has a high tannin 
content. It is widely used for other cos- 
metic purposes. 

Cinchona bark ectract is the oldest and 
most celebrated component of hair lotions. 
Here, too, activity is said to be due to the 
tannin and not to the quinine itself. 

Linden flower extract assists the odor of 
the hair lotion. Linden flowers contain 
ethereal oils, tannin, sugar, plant 
mucilage. Der Parfumeur. 


Sapamin 

Sapamins (acid soaps) are salts of di- 
ethylaminoethylolcylamides or diethyl- 
aminostearylamides. The salts are soap- 
like in character and are stable to acids 
and to lime. The lathering power is similar 
to that of saponin. Soaps and alkalies 
precipitate the base and the compound 
loses its properties. 

Sapamin acetate, 100%, is an oily com- 
pound, the 50% solution in water having 
a fat-like consistency. Sapamin salicylate 
is thick and oily; sapamin phosphate, 
100%, is more solid than petroleum; 
sapamin hydrochloride, 100%, is a thick 
liquid. A 20% solution of the hydro- 
chloride produces a jelly with sodium 
chloride. When a metallic salt is added to 
a sapamin compound whose acid radical 
will form a precipitate with the metal, the 
precipitate appears in colloidal form. The 
organic sapamin salts dissolve in oils, 
fats, hydrocarbons, ethereal oils, etc. 

Sapamins strongly reduce the surface 
tension of solutions and are accordingly 
astonishingly effective wetting and emul- 
sifying agents. In their physiological 
action they are similar to saponin, being 





“Take my advice, dearie, use Mum.” 
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¢ Beehive Brand Beeswax is sun-and-air 
bleached in our own modernly arranged 
and equipped bleachery—a method that 
is slower and more costly, but infinitely 
better than ordinary chemical bleaching. 


¢ Our own expert buyers select the finest 
grade of crude beeswax. It is critically 
examined at the source and again care- 
fully tested for purity and quality by 
our skilled chemists. 


¢ Beehive Brand Beeswax is refined by 
methods traditional with Will & 
Baumer and yet scientifically modern. 


¢ Beehive Brand has been the standard 
of quality for years and is the basis of 
quality in many fine creams. Investi- 
gate the possibilities for improvement 
in your products. Write for further 
information to: 


Department A-8 


WILL & BAUMER CANDLE CO., INC. 


Established 1855 Syracuse, New York 


Spermaceti Ceresine Yellow Beeswax 
Composition Waxes Hydistear Red Oil 
Stearic Acid 


WHY 
Beehive Brand 


Gives Better 
Results 


























Contrasol 


(against-sun) 


An effective oil soluble liquid for suntan prepara- 
tions. 


Used in proportions of 5-10°; in peanut oil (pref- 
erably) or creams, it cuts out blistering rays and 
permits passage of tanning rays. 


ir Ot A | er re -. $200 
1 Ib. LEC ey ane ee Mehr 6.00 
10 lbs. Oe 5.00 
50 Ibs. or more...... ne 4.75 





Peanut Oil—white refined Edible 


Trial quarts............ Te: $ .60 
EE ESA eae are ee ree 2.00 
2, CR aa lige aioe ae cee . 1.85 


ALL QUOTATIONS F.O.B. NEW YORK 





oe F. REVSON CO. 


: Specializing in 
Chemicals for the Cosmetic Industry 
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Italian 
‘Tale 


Fifty years of practical experience has proved to the master 
perfumers throughout the world that Italian Talc is the 
only one that possesses all the features necessary to produce 


a fine powder. 


They have found it uniform and reliable and therefor 


they insist on Italian Talc exclusively. 


Exclusive representatives of the 
Italian Producers 


Chas. Mathieu, Inc. 


120 Liberty St. New York City 








We welcome your inquiries and will be glad to send 


samples 
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strongly hemolytic and more poisonous to 
bacteria than potash soaps. 

They are stable in any pH less than 7.6. 
Sapamin hydrochloride has a pH of 4.4 
to 4.5. A 10% solution of sapamin 
acetate has a pH of 6.0, while a 1% solu- 
tion has a pH of 5.0. 

Stearyl sapamins are more desirable for 
cosmetic purposes because of their su- 
perior odor and color. They are used in 
the preparation of acid creams, shampoos, 
bath preparations, lanolin milk, etc. 


Toxicity of p-hydroxybenzoic Esters 
Tests made upon dogs have reaffirmed 
previous findings that the ethyl and pro- 
pyl esters are even less toxic than benzoic 
acid itself. These benzoic acid derivatives 
are thus recommended as _ preservatives 
for foods and in combatting bacterial 


attack. 


Sterins 

Sterins are nitrogen-free substances con- 
taining a hydrogenated benzene nucleus 
and an alcoholic hydroxyl group. Choles- 
terin is the most important representative 
of the group. Sterins are considered ter- 
pene-like substances and chemically they 
are most closely related to the bile acids. 
According as they are found in animal or 
vegetable substance they are called zoo- 
sterins or phytosterins. 

All vertebrates contain only ordinary 
cholesterin and its various transforma- 
tion products: oxycholesterin, coprosterin 
and isocholesterin. 

Cholesterin, C27H460, is obtained from 
the gall (gall stones), brain substance, egg 
yolk, wool fat, etc. It is found free and 
esterified in all animal fats to the extent 
of 0.2-1.0%. 
about 2 g. of cholesterin. 


One pound of brain yields 


It forms white leaflets, fatty to the 
touch, soluble in ether, chloroform and hot 
alcohol. It is insoluble in water, but 
soluble in fats and fatty oils. It is always 
accompanied by ergosterin (0.01%) which 
is transformed into vitamin D and other 
sterins (toxisterin, etc.) by certain wave- 
lengths of ultra-violet light. 

Cholesterin and its esters are double re- 
fracting and are found in the blood, in all 
organs and in the skin secretions. Choles- 
terin is not a nutrient and apparently takes 
no part in the cell metabolism, excess 
quantities being eliminated. In the or- 
ganism, it serves to transport fatty acids 
and fatty acid fragments. It is important 
as an antidote for 


hemolytic poisons 


(saponins). It is precipitated from alco- 
holic solutions by the glucoside digitonin. 
Cholesterin is an emulsifier of the first 
importance and so are its esters; this 
property is particularly important with 
respect to the emulsifying processes in the 


cell. 
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Recent investigations have shown an 
interesting connection between cholesterin 
metabolism and the behavior of the skin 
and the scalp. Penetrating the skin, 
cholesterin checks pathological fat secre- 
tion; in addition, it has a toning effect on 
muscle substance. In air, especially under 
the simultaneous influence of light, it is 
oxidized to oxycholesterin. 

The water absorbing power of petro- 
latum is increased over 100° by the 
addition of 1-2°% of cholesterin. Abso- 
lutely pure cholesterin, however, only in- 
creases the absorbing power of petrola- 
tum by about 40%, the presence of oxida- 
tion products being necessary to increase 
the absorbing power. Lard containing 5“ 
of ‘cholesterin also absorbs large amounts 
of water. Fats and certain essential oils 
containing small proportions of cholesterin 
are easily absorbable. 

Salts of bile acids can bring and keep 
cholesterin in solution. Pregnandiol, a new 
sterin derivative from the urine of preg- 
nant females is the first neutral oxidation 
product of sterin found in the organism. 
It is closely related to the sex hormone. 

Phytosterin, C26H440.H20, is contained 
in all plants and especially in the seeds of 
peas, beans, almonds, etc. For its prepa- 
ration, treat seed peas with ligroin, evapo- 
rate, press the residue in absorbent paper 
and crystallize from alcohol. It is a white, 
granular powder, insoluble in water, solu- 
ble in 6.65 parts of chloroform and in hot 
alcohol. It is a characteristic ingredient of 
vegetable fats and oils and has good 
emulsifying properties; on hydrogenation 
it is converted into sitosterin. 

The monphosphoric esters of sterins 
(cholesterin, sitosterin) are water and 
lipoid soluble and may bé activated by 
radiation. 


Modern Skin Tonics 

The average skin tonic consists only of 
alcohol, water and perfume. 

A concentrated or slightly diluted skin 
lotion removes fats and fatty substances 
as well as skin-protecting agents and skin 
ingredients. This is not to be recom- 
mended for general, daily use, but it is 
valuable for cleansing an oily skin, espe- 
cially after the use of fatty creams, salves 
or oils. Frequent use of a strongly alco- 
holic skin tonic may not lessen the oiliness 
of an oily skin; according to some opinion, 
the tonic, like alkalies or alkaline soaps, 
even may increase fat secretion. This is 
certain: that a momentary removal of oil 
results and that previous treatment of the 
skin with fatty substances greatly lessens 
the possibility of damage by alcohol. When 
the skin is treated with fatty creams and 
oils daily or several times a week for the 
purpose of cleansing or nourishing, un- 
hindered respiration of the skin cannot 
be restored by rubbing with a dry pad or 
tissue. The penetrating and adherent 
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substances should be removed from the 
means of strong alcohol or 
The effect 
of alcohol may be strengthened by the use 


pores by 
suitably strong skin tonic. 


of a small amount of isopropyl alcohol in 
connection with ethyl alcohol and water. 
The effect is even greater when acetone 
and small amounts of emulsifying sub- 
stances like soap or non-alkalin emulsifiers 
like sapamin are added. Glycol derivatives 
are also useful for removing fat but they 
have the disadvantage of leaving the skin 
feeling greasy. 

Cooling, freshening and _ stimulating 
tonics are made by the addition of acetic 
ether, menthol, camphor, glycerino-phos- 
phoric acid, 10% sodium-, potassium- or 
lithium salts (chloride, formate, etc.) to 
about 60% Cologne or lavender water. 
This salt mixture should not be used on 
thin, inflamed epidermis, but it is pleasant 
to use on a normal skin. If the mixture 
is used often, it should be followed where 
possible with water. Small quantities of 
formic acid have a very drastic effect and 
typically irritating substances such as 
pilocarpine, tincture of arnica and various 
alkaloids should never be used. 

One of the desired properties in a skin 
tonic is the ability to clear skins affected 
with pimples, redness, large pores, small 
eruptions, etc. The simplest mixture for 
the purpose contains 1° boric acid, 5% 
of witch hazel or cammomile extract in 
50% alcohol, and 3% glycerin. For 
pimples, precipitated sulfur is a useful 
addition to the skin tonic if the skin is not 
inflamed. The above lotion (without sul- 
fur) can be considered as a_ universal 
lotion, particularly when it contains in 
This 


mixture cleans, cools, removes the sim- 


addition 0.1% of sapamin acetate. 


pler skin faults, refines pores, makes the 
skin soft 


deodorant. 


and supple, and is a slight 


Formulas and Preservatives 


The Th. Goldschmidt Corp. has just 
published a very valuable folder incor- 
porating complete information concerning 
the use of its various cream and ointment 
bases in the manufacture of cosmetics. In 
addition to giving numerous formulas for 
making all types of cosmetic creams, 
shaving creams and emulsions, as well as 
sun tan creams, ointments, etc., the folder 
also furnishes complete manufacturing pro- 
cedure, instructions on perfuming, pouring 
and packing. Another valuable contribu- 
tion is a table of about fifty of the common 
drug and cosmetic products with recom- 
mended amounts of preservatives to be 
used. This folder is to be recommended 
both for reference purposes and for actual 
manufacturing purposes and copies of it 
may be secured upon application to the 


company. 
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Be Sure to Attend 
the TENTH ANNUAL 
DRUG TRADE DINNER 


Thursday, March 21st 
HOTEL WALDORF-ASTORIA 








Write or telephone your 
reservations promptly to 


RAY C. SCHLOTTERER, Sec'y 
Drug, Chemical and Allied Trades Section, 
New York Board of Trade, 

41 Park Row, New York City 
Cortlandt 7-1414 
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When you use Isco Brand products you are 


playing safe. They are noted for their uni- 


formity and high quality. 


ISCO SILVER TALC 
AQUAPHIL 
LANOLIN 
STEARIC ACID 
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United States and Canada 


W. J. BUSH & CO. 
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New York 


National City, Calii. 
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WALDORF-ASTORIA HOTEL 
Thursday. Mareh 2Ist 
MAKE RESERVATIONS WITH RAY C. SCHLOTTERER 


41 PARK ROw, NEW YORK 
CORTLANDT 7-1414 


THIS SPACE BY COURTESY OF 


THURSTON & BRAIDICH 


55 Vandam Street New York 
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ADVANCING THERAPY 


Cod Liver Oil and Colds 

Cod liver oil enthusiasts are not in the 
least disheartened by the recent report in 
the Journal of A. M. A. of tests made 
with halibut liver oil from which conclu- 
sions were made that vitamin A has no 
effect upon colds. These people are now 
regretful that anyone ever tried to base 
the efficacy of cod liver oil in colds upon 
vitamin A for that only brought into the 
spotlight such products as halibut liver oil 
and carotine. It also led to much adver- 
tising which created in a large percentage 
of the medical profession and the public 
that vitamin A was all that was necessary. 
Now the cod liver oil enthusiasts reiterate 
their statements that cod liver oil is effec- 
tive regardless of whether or not vitamin 
A alone is effective or, if in fact, vitamin A 
has anything at all to do with the effective- 
ness of cod liver oil. Organic iodine and a 
small percentage of arsenic are always 
present in natural cod liver oil. What else 
is there, and in what combination these 
numerous ingredients are found, is not 
known. But it is stated that nature’s 
combination is cod liver oil will never be 
equalled. 


New Heart Therapy 

Acetyl choline is said to be effective in 
treatment of heart disease. Dr. Louis H. 
Nahum, retiring as president of the New 
Haven Medical Association, reported upon 
investigations made with his co-worker, 
Dr. H. E. Hoff, of the faculty of Yale 
Medical School. Dr. Nahum stated that 
two fatal heart disorders, ventricular 
fibrilation, and auricular filbration, are 
caused by the external nerves of the 
heart. Acetyl choline can, when injected, 
stimulate these external nerves of the 
heart without accelerating the heart itself. 
Electric shock, chloroform and benzol 
poisoning cause ventricular fibrilation, and 
in such cases acetyl choline should prove 
especially useful. 


Phenyl-Mecuric Antiseptics 
Phenylmecuric products as 
septics is slowly but surely increasing in 
popularity. The product is offered in 
aqueous solution, 1-30000, and 1-3000; in 
an ointment, 1-1500, in glycerin, 1-1000. 
The aqueous solution is also offered 
colored Another 
offered with acetone, alcohol and water as 
the solvent. 


anti- 


orange. solution is 
Phenylmercuric picrate of 
the same antiseptic qualities as the nitrate, 
but possessing solubility and color charac- 
teristics which make it particularly suit- 
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able as a preoperative disinfectant. The 
pictrate is offered as a 1-200 tincture, with 
1.2% picric acid in an acetone, alcohol, 
water solution. 


Tannafax for Burns 

Burroughs Wellcome & Co. are offering 
Tannafax, which is a water soluble jelly 
containing 5°% tannic acid and 0.5% 
phenol. Tannafax is for treatment of 
burns based upon the discovery of the 
late Dr. E. D. Davidson made several 
years ago. This method treatment is 
steadily increasing in favor, and the new 
product is one that is available for im- 
mediate use. The phenol is both antisep- 


tic and analgesic. 


More Salicylates 

The Wm. S. Merrell Co. has offered a 
new product containing Merrell’s well 
known natural salicylates. This is Elixir 
Alycin, which is composed of one-third 
natural salicylates and two-thirds alkali 
in a pleasant aromatic elixir base. 


Maltine’s New Cure 

The Maltine Company has produced 
two new preparations. The first, a new 
hematopoietic, is Maltine fortified with 
spleenmarrow concentrate, iron and am- 


_ monium citrate, and cod liver oil concen- 


trate. This preparation is suggested for 
that large class of anemic, below par in- 


dividuals with poor appetites, which 




















Mrs. Tom Cod: ‘Don't you abhor these nouveau riche?” 


Mrs. John Cod: 


Yes, indeed, we don't even allow a single mem- 


ber of that Halibut family at our affairs.” 
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I When the Prompt Shipment of a Small 
| Order Is of Greatest Importance . . . 


| 
| | | then you will find our specially arranged facilities, and our line of botanicals, 
| the most extensive in all the world, a boon to your own business. 


Manufacturers, and wholesalers, regularly make use of our stocks, our 


trained specialists and our exclusive equipment to cement their relationship 





with their own customers. 
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ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasur- 
able Fineness. Heavy if desired. Dusts out under 
the puff like the finest pollen 


Stearate of Zinc 
Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. De- 
liveries in any quantity from one barrel to a carload. 
Prompt shipments. 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO jin 


55 —33 "°° STREET BROOKLYN,N.Y 


BUSH TERMINAL BLOG. NO.9 









| All users of botanical drugs who wish to serve, thoroughly and well, a 
wide clientele are invited to make unrestricted use of the full breadth of this 


Communicate with Headquarters 


WIDEWORLD: S. B. PENICK & COMPANY 


The World's Largest Exclusive Botanical Merchants 
"FIT GROWS—PENICK HAS IT" 
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S. B. Penick & Co., 132 























An Opportunity for a 


PHARMACEUTICAL 
CHEMIST | 


He should have a graduate degree in Phar- 
macy or a B.S. in Pharmacy. He should have i 
had from 3 to 5 years manufacturing experience 
in a pharmaceutical plant manufacturing phar- 
maceutical products. He should have a good 
knowledge of pharmaceutical materials. 


He will be placed in charge of a small man- 
ufacturing laboratory and be called upon for 
counsel in regard to new products research. 

This is a splendid opportunity to become 
associated with an outstanding company with 
a rapidly expanding pharmaceutical division. 


Write Box 954 
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cases are generally diagnosed as secondary 
anemia. 

The second preparation is Maltine with 
Halibut Liver Oil. This product contains 
four vitamins: A, B, D, and G, and thus 
combines the fat soluble fish oil vitamins 


with the water soluble vitamin of cereals. 


Improved Ovarian Product 


An improved ovarian product, Glovar- 
ian Pills (glycerin ovarian extract) Comes 
from the laboratories of Schieffelin & Co. 
This is a glycerin extract of whole fresh 
ovary which retains much of the valuable 
active material that is destroyed by 
desiccation and defatting. This applies 
particularly to the lipoid fraction, corpus 


luteum. 


Another Dye 

Still another new dye for treatments of 
infections of the genito-urinary tract is 
made available, this time by Alba Lab- 
N. Y., who call 


The product is a 


oratories, Bronxville, 
their product’ Azodal. 
modification of the hydrochloric salt of 
iso-phenyl-azo-2.4-diaminobenzene. Its 
moderately red deep color is due to the 


presence ol the azo group. 


Ciba's Resyl 

Ciba has developed a new cough remedy 
under the name Resyl. which is the gly- 
cerin ester of guaiacol, being non-irritat- 
ing. although having a definite antiseptic 
action, and being freely soluble in water. 
Thus the product possesses all the ad- 
yantages of cresol and guaiacol, with none 
of their disadvantages of irritability and 


unpleasant taste. 


Endothyrin- American 


Last month we reported on “Endothy- 
rin, a standardized thyroid containing 
double the prescribed quantity of iodine.” 
We stated the maker as Endocrines, Ltd., 
London. Now we are informed by The 
Harrower Laboratory that the total or- 
ganic figure in Endothyrin is 0.6% 
double the amount prescribed in the 
British Pharmacopoeia, but three times 
the U.S. P. figure. which is from 0.17 to 
0.23°;. Also Harrower informs us that 
Endothyrin is an American product, orig- 
inated in this country and equal to any 
made here or abroad. It requires 15 
pounds of raw material to make one pound 
of Endothyrin, as compared with the 
U.S. P. figures of 5-1. 


unusually potent thyroid extract which is 


This results in an 


especially free from toxicity. 


New Medicines Abroad 
Cyclopropane anesthesia. Cyclopro- 
pane, trimethylene (CH2CH2CH2), is a 
colorless gas with an odor somewhat 
similar to that of chloroform or ethylene, 
is not irritating to inhale and does not 
cause salivation like ether. 
to combine the safety and speed of nitrous 


Its use seems 


oxide with the calm and quiet relaxation of 


chloroform; moreover, as with ether, 
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respiration fails before the heart. The gas 
is put up in 50 gallon cylinders at a pres- 
sure of 75 lbs. to the square inch. Its cost, 
supplemented by that of carriage, is high, 
but only small quantities are needed for 
each case. Since it is excreted by the 
lungs unchanged, and is unaffected by 
soda-lime, the closed circuit carbon-di- 
oxide absorption method of administra- 
tion can be used. A brand of soda-lime is 
obtainable in which a change of color in- 
dicates the approach of saturation with 
carbon dioxide. Prolonged anesthesia may 
then be carried out with nothing more 
than a trickle of oxygen. 

Neostibosan. A 3!5 year old child 
afflicted with Kala-Azar was treated by 
Low and Franklin with this compound; 
intramuscular doses were followed by in- 
travenous treatment. The improvement 
was remarkably rapid and clear-cut and 
recovery was complete. 

Neu-Cesol. This preparation is a safe 
substitute for pilocarpine for lessening 
thirst and undesirable liquid absorption 
post-operative in surgery or in internal 
medicine in nerve insufficiency, profuse 
stomach and intestinal bleeding, periton- 
itis, diabetes insipidus, etc. It may be 
used orally, subcutaneously or intramus- 
cularly. For injection the optimum dose is 
between 0.025 and 0.03 g. while 2-3 tablets 
(0.05 2. 
mouth. 


may be given 3 times daily by 


Phanodorm has been used by F. Fret- 
wurst, J. Halberkann and F. Reiche in 
more than a hundred instances of uncom- 
plicated sleeplessness. They found it to be 
a reliable hypnotic without unpleasant 
secondary effects and always tolerated. In 
the organism it is broken down to the ex- 
tent of about 80% to ethyleyclohexanonyl- 
barbituric acid which has been proven to 
be pharmacologically inactive. E. J. 
Lichtmann recommends the use of Phano- 
dorm in the following chronic conditions: 
(1) for senile insomnia in arteriosclerosis; 
(2) for disturbances in sleep in decompen- 
sated heart conditions where digitalis is 
insufficient and morphine is contra-indi- 
cated; (3) where sleep is disturbed by 
dreams, especially when bromides are in- 
effective; (4) for insomnia of unknown 
cause. Lichtmann never required larger 
doses than 11% tablets daily. 

Plasmochin. Whitmore reported the 
beneficial use of Plasmochin in Panama 
and Honduras in the treatment of tropical 
malaria. The Plasmochin in combination 
probably makes the red blood corpuscles 
more permeable to the quinine so that the 
latter can act in higher concentration upon 
the intracellular parasites and also makes 
the parasites more sensitive to the action 
of quinine. Plasmochin is useless, how- 
ever, in treating blackwater fever. 

Prolan. Novak and Hurd treated 51 
women suffering from functional uterine 
bleeding with Prolan: in 44 cases, the 
bleeding was generally stopped by a single 
injection. The authors believe the effect 
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to be due to the influencing of unknown 
bleeding factors. 

Selvadin. E. Baucks treated 20 cases 
of pneumonia with Selvadin 
sodium salt of calcium pyrocatechindisul- 


(calcium- 


fonic acid) along with Transpulmin. The 
results obtained in this treatment were 
quite as good as those from the use of 
serum. Up to 40 cc. of Selvadin could be 
injected daily without local reaction. Ac- 
cording to W. H. Crohn, indications for 
Selvadin are allergic affections (urticarial 
asthma, hay fever), serum and medica, 
exanthema, bleeding, purpura hemorrhag- 
ica and hemophilia. There are no contra- 
indications. Inject 5-10 ce. intravenously 
or 5 cc. intramuscularly one or more times. 
Each 
the following desiccated substances: 


lodobesin. “opocrin’”’ contains 


hepatic 5 cgm., pituitary (whole) 4 mgm., 


orchitic 4 cgm., ovarian 5 cgm., thyroid 
deprived of lipoids) 5 mgm., suprarenal 
1 mgm., iodalbumin 5 cgm. The prepara- 
tion is used in the treatment of obesity 
considered as a disease due to a deficient 
endocrine activity. Dose: two daily for 
10 days, then a five days’ interval, in 
Other conditions required a 
graduated dosage. Packed in bottles of 60 
and 120 tablets. The Anglo-French Drug 


Co., Ltd., London. 


obesity. 


Trypsogen. The tablets consist of the 
active ingredients derived from the pan- 
creas, covered with enterosol. They are 
recommenged for use in the treatment of 
diabetes and dietetic defects. Dose: two 
to seven tablets thrice daily after meals. 
acked in bottles of 100 and 500. G. W. 


Carnrick & Co., London. 


Volatol consists of allyl isothiocyanate 
3.55, oil of melaleuca leucadendron 0.07, 
methyl-isopropyl-cyclohexanol 4.80, cam- 
phor ointment 48.20, white wax 9.64, pre- 
pared lard 33.74. It is used as a stimulant 
and counter-irritant, for chest affections, 
swollen joints, chilblains, sore throat, and 
is to be rubbed on the affected part. 
Thomas Kerfoot and Co., Ltd., Bardsley 
Vale, Bardsley, Lancashire. 

Tablets 
p-aminobenzoate 2 mg., 
menthol, 

Drops 


Tussipectine ‘*Beiersdorf.”* 
contain ethyl 


ammoniat. 2  mg., 


saponin 
anethol, starch, tale and sugar. 
contain saponin. ammoniat. 2 mg. per 15 
drops, fluid extract primulae offic., fluid 
extract aurantii cortic. and glycerine. Tus- 
sipectine syrup consists of saponin. am- 
moniat. 3.5 mg., fluid extract primulae 
offic., tolut. bals. aqua., tincture of aur- 
antii cortic., ammon. spirit. anisat. and 


sugar. 


Pulmonal Syrup contains the follow- 
ing ingredients: potassium iodide, potas- 
sium bromide, tincture of aconite 132 mg., 
tincture drosera, tincture lobeliae 132 mg., 
potassium guaiacol-o-sulfonate, sodium 
benzoate, ammon. spirit. anisat., opium 
extract, belladonna extract, codeine, syrup 
ipecac, syrup tolu balsam, infusion 
polygalae. 
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IRON TONIC 


We have been making an iron tonic, eighty grains of iron and 
ammonium citrate to the ounce of syrup of hypophosphites com- 
After about a week we have a heavy precipitate, sometimes 
Will you please tell us how to combine this 
mizture to obviate this failing? Your suggestion about coloring 
perborate was very helpful to us. New Bedford. 

You can appreciate that it is rather difficult for us to tell what 
has caused such a condition without having seen either a sample 
of the product or its working formula. We think, however, that 
the precipitate is an iron-phosphorous compound and we think 
it can be overcome by acidifying your product with a little citric 
acid or by increasing the percentage of ammonium citrate. 


pound. 
of a gelatinous nature. 


CHOCOLATE SYRUP OF QUININE 


It will be appreciated if you will help us with suggestions as to how 
to make Chocolate Syrup of Quinine. On several occasions your 
magazine and your research department have been very useful to us 
and we will appreciate your advice in this instance. Nashville. 

We suggest the following: Tincture of cinchona 10%, citric 
acid 14°, tincture of vanilla 
60%. and water to 100°. 


then add the tincture of cinchona. 


TRAGACANTH LOTIONS 


We are wondering if you will help us with a problem which has 
arisen in connection with the preparation of tragacanth mucilage for 
our lotions and flavors. Because of chain store competition we had 
to cut down on glycerin, alcohol and benzoin and we conceived the 


idea of making up large batches to be used as a base with one tenth 
The first big 


14°, cocoa 5%, alcohol 5%, sugar 
Make the chocolate syrup first and 


per cent of benzoate of soda in to act as preservative. 
batch spoiled before we could use it up and laler when we went back 
to small batches these too spoiled after the goods had been bottled. 
We changed over to flake tragacanth and made a test batch which got 
thinner as it aged and developed a peculiar odor. We were under 
the impression that benzoate of soda is a good preservative for traga- 
canth. Can you help us out with this problem and will you give us 
your opinion as to the best preservative for our line of goods? Los 
Angeles. 

Well, brother, everything that could happen has happened to 
you; there’s no gainsaying that. In the first instance when you 
cut down on alcohol, glycerin and benzoin, all of which are more 
or less preservative, and you failed to increase the percentage of 
sodium benzoate, you made a serious mistake which promptly led 
to an inevitable result. In all succeeding efforts you made the 
same mistake. In order to preserve your goods with sodium 
benzoate you would have to use about twice as much as you did 
use. But we're not convinced that sodium benzoate is by any 
means a perfect preservative. One tenth of one per cent of 
formaldehyde or one of the esters of parahydroxybenzoic acid 
would have obviated your difficulties. Formaldehyde cannot of 
course be used in flavors, but, if we remember correctly, the esters 


of parahydroxybenzoic acid are acceptable to the government. 


MIXING MACHINE 


We are preparing to market a preparation the basis of which is 
mostly fine sugar but which will require a very thorough sieving and 
mizing with some of the other ingredients we wish to add. Our first 
thought for a suitable mixer for this purpose was the type consisting 
of a combined rotary spiral mixer and sifter. We understand, how- 
ever, that there are on the market some other types of mixers more in 
the form of a revolving drum which we consider would have some 
advantages for our purpose in that it wouldn't become blocked up so 
We thought it likely that you might be able to advise us on 
Our requirements are for a unit that would handle 
from 100 to 500 pounds at a charge. Montreal. 

It is difficult to make a specific recommendation in the absence 


easily. 
this problem. 


of information concerning the nature of the materials you wish 


to add to the sugar. Inasmuch as the incorporation of liquids in 
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READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


any quantity to sugar causes the formation of lumps we don't 
know that you could get a better type of machine than the first 
one you described. Usually the best procedure is to give the 
material a rough mix and then run it through a pulverizer a 
couple of times. Even a so-called laboratory size pulverizer will 
run so fast that you wouldn't have any worry about capacity, 
We are skeptical of the value of revolving drums for jobs of this 
kind because they do not break down the agglomerates which 


form so readily in sugar. 


SPIRIT GUM 


Will vou publish some information on spirit gum used by theatrical 
make-up artists? Minneapolis. 
Try this: 14 oz. each of resin, tolu balsam, benzoin, sandrac 
mixed with 3 ozs. of alcohol. 


LAURYL SULFONATE SOLUTION 


We have been trving to make a 20 to 25% solution of sodium 
lauryl sulfonate bul we haven’t been able to do it satisfactorily. It 
will be appreciated if you can help us with this problem. Waterloo, 
Towa. 

We know a lot of people who have tried to do this little job 
but none have yet succeeded. We're sorry we can’t help and if 
any of our readers can we'd appreciate hearing from them. We 


imagine the trick lies in the process. 


SOFTER CREAM 


For many years we have been making a cream which was quite 
heavy. Lately our trade fell off to a considerable extent because of the 
When we reduced the war content of our 


Will vou be good enough to inspeet the 
New York. 


demand for softer creams. 
product it separated on us. 
enclosed formula and advise us what to do? 
The only reason this cream ever stayed together was due to 
the fact that it was so waxy. Inasmuch as it is not an emulsion 
you cannot make it softer without danger of bleeding. If you 
wish to emulsify it you can do so by adding somewhat less than 
a per cent of borax with five or ten per cent of water. Or you can 


use any of the newer emulsifying agents such as triethanolamine. 


BATH SALTS 


We contemplate manufacturing and packing bath salts and would 
appreciate knowing what chemical salt for this purpose is preferred 
by the public and what colors are most popular. Buffalo. 

Sodium sesquicarbonate is the best and most widely favored 
bath salt. 
seem most popular. 


DISSOLVING DANDRUFF 


We are enclosing a formula which we have developed as a basis for 
We would like to add something that would 
Thanking you for any information 


As to colors, several are used, pink, green and yellow 


a good hair tonic. 
effectively eradicate dandruff. 
Philadelphia. 


arsenate will 


you will give. 


Potassium dissolve dandruff. It is used by 


several leading hair tonics. 
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QUESTIONS 


individuals cannot be considered. This service 


is limited to the trade only. 


BOTTLE SEALING 


This magazine has repeatedly taken the stand that a free inler- 
change of use ful information among the members of the trade ts de- 
sirable and profitable to all. To foster this spirit has been our sedu- 
lous endeavor and it ts edifying and encouraging to know from our 
voluminous correspondence that our efforts are appreciated as the 
subjoined letter from Mr. H. A. Rogers, of Vi-Dol Perfumery Co., 
\delaide, tustralia, testifys: 

“T have pleasure in sending you an excellent recipe for bottle 
sealing. The reason why I am giving you information that has 
taken considerable time and experimentation is because I believe 
in the interchange of helpful ideas and because you are so liberal 
yourselves. All of the formulas given provide excellent means of 
sealing perfumes especially. These sealing compounds have with- 
stood shop window temperatures as high as 170° F. without losing 
color or running. This sealing compound is so balanced that it 
will dry quickly and will not crack upon drying. When the caps 
are opened by the customer they do not fly into dust which is 
likely to get into the bottle, they will cut like rubber. After a 
little practice in dipping, the caps will form a very neat finish to 
a corked or stoppered package. The sealing material is insoluble 
in most solyents but is not water proof. Where this is desired it 
may be attained by dipping the sealed caps into a weak solution 
of formalin. The capping should be melted on a water batch and 
water lost by evaporation replaced. One should be careful not 
to add too much water as this makes the capping too thin. The 
best dipping temperature is 110°F. With a little practice this 
capping looks as smooth and as perfect as fabricated caps made 
of hard gelatin capsules or cellulose compounds.”’ 

The Formulas: 
Transparent Bottle Capping 


Water White (clear) 
Liquid Carbolic 4% drachm. 


Water, 8 fl. ozs.; Glycerine, 2 fl. ozs.; 


Pour this on to Powdered Gelatine, 4 ozs. 

By heating the water and dissolving about 30 grains of any 
suitable analine dye in it some very attractive transparent 
colored cappings can be made. 

Nigrosene—water soluble—makes a very dignified black 
capping. 

Aluminum powder, gold powder or aluminum bronze powders 
look very nice and intriguing in the clear capping. Very little is 


required. 


Opaque Bottle Capping 

White—Stir together, Zinc Oxide, 114 lbs.; Water, 35 fluid ozs.; 
Glycerine, 4 fluid ozs.; Liquid Carbolic 14 drachm. 

Run through a paint mill or for large quantities use a high 
speed mixer to free it from lumps then pour this on to good qual- 
ity powdered Gelatine, 1 lb. 

Stir well together. For use put saucepan on an asbestos mat 
over low flame or melt on a water bath. 

Stir gently while using to keep powders in suspension and to 
avoid introducing air bubbles. 
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If air bubbles do arise let stand to rise to the top and skim off 
or spray with alcohol to break up. 

Blue Green—Middle Brunswick green 8 ozs.; Ultramarine blue, 

, oz.; Zine Oxide, 12 ozs.; Liquids, etc. as above. 

Red Purple—Permanent Red, 2 ozs.; Ultramarine Blue, 14 02; 
Zinc Oxide, 1 lb.; Liquids, etc. as above. 

Blue Purple—Permanent Red, 1 0z; Ultramarine Blue, 1 0z.; 
Zinc Oxide, 1 lb.; Liquids, etc., as above. 

Neutral Purple—Permanent Red, 2 o02z.; 
14 oz.; Zine Oxide, 1 lb.; Liquids, ete., as above. 

Pink—Permanent Red, 2 ozs.; Zine Oxide, 1 lb.: Liquids, etc., 


Ultramarine Blue, 


as above. 
Dark Brown 
Putty Color 

etc., as above. 
Blue Color 

etc., as above. 
P.S. do not use chrome colors owing to their hardening effect 


on the gelatine which would make it quite unusable. 


Burnt Sienna, | |lb.; Liquids, etc., as above. 
3urnt Umber, 1 0z.; Zine Oxide, 1 ib.; Liquids, 


Ultramarine Blue, 1 0z.; Zine Oxide, 1 lb.; Liquid, 


SALES OF BARBITAL 


Will you kindly let us know what states prohibit the sale of 
medicines containing barbiturie acid preparations? We are mar- 
keting a proprietary medicine containing pheno-barbital and we 
state on the label that it contains pheno-barbital and give the per- 
centage. Does this give us the right to sell our medicine anywhere? 
Ts it necessary for us to oblain any special permits to sell our prod- 
uct in any of the several states? Toledo. 

The states which prohibit the sale of barbital preparations 
except on prescription are the following: California, Connecticut, 
Maine, New Hampshire, New Jersey, New York. North Carolina, 
Oklahoma, Pennsylvania, Virginia. The fact that you state on 
the label of your product that it contains pheno-barbital does not 
make any difference, a prescription from a physician is necessary 
for the pharmacist to sell your product in the states mentioned. 
There are also some of the larger cities which have social ordi- 
nances prohibiting the sale of these products. New York City has 
such an ordinance, but this is also covered by the New York 
State provision. You will have to investigate the situation in the 
larger cities before you go ahead. 


WHICH ASSAY METHOD 

We are sellers of vitamin preparations and while we have no 
difficulty with our product meeting the potencies stated on the label 
due to the fact that we buy our cod liver oil and other ingredients from 
goods suppliers, we would like to know about vitamin assay. Will 
you lell us if we can use the antimony trichloride method of assaying 
vitamin A such as is used by the British. We understand that this 
method is just as reliable as rats and is quick and easy to perform. We 
occasionally have our products assayed by the rat method but thistakes 
a long time and is very erpensive. When we buy a lot of cod liver 
oil we can nol afford lo have it assayed, bul we must depend upon our 
suppliers and pay a higher price for the oil than we sometimes think 
is necessary. Cincinnati. 

Although you are at perfect liberty to use the antimony tri- 
chloride method of assay, it is not the official method in this 
country, and the method by which you would be checked by the 
Food and Drug Administration in case your potencies do not 
meet the label statements. Many manipulators who are par- 
ticularly skilled in the antimony trichloride method of assay are 
able to obtain results which compare very favorably with the re- 
sults from the rat method. However, it seems to us that it 
would be quite difficult to obtain a high degree of skill in the 
antimony trichloride method without having the rat method 
alongside for a check at the beginning. If you were to use the 
antimony trichloride method of assay, your results would mean 
nothing in defending a case brought by the Food and Drug Ad- 
ministration. If you choose you are at perfect liberty to use it in 
checking purchases of cod liver oil, but do not depend upon the 


assay for too much. 
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This is the first 
tube of Iodine 
isolated from 
ocean water 
through salt- 
petre prepara- 


tion. 


Photographs Cour- 
tesy lodine Educa- 
tional Bureau, Inc. 
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The Pharmacist 
Courtois, who dis- 
covered lodine in 
1811, was born in 
this house on Feb- 
ruary 8th, 1777, in 
Dijon. France. 


Below is shown 
the signature of 
Bernard Courtois, 
1794. 





CourTo!s, a saltpetre maker of Paris, who discovered Iodine, obtained 
it from the kelp liquors which were used to furnish the Potash required 
for making saltpetre. 

Kelp, from which Iodine was made, is the slag obtained by burning 
seaweed in long, shallow pits. Kelp liquors were for many years the 
commercial source of LODINE. 

By far, the greater bulk of Iodine produced is now extracted from the 
mother liquor of the Sodium Nitrate industry in Chile. 

The greater part of the Iodine of commerce is converted into Potas- 
sium Iodide which is used by the medical profession in the treatment of 
a number of diseases. Recently a small proportion of Potassium Iodide 
has been mixed with a number of brands of table salt for the prevention 
of goitre. It is also being used in poultry and stock feeds. 

Potassium Iodide has been manufactured for over 30 years by the 
New York Quinine and Chemical Works, and is produced in a greater 
degree of purity than that specified by the U. S. P. 


MANUFACTURERS OF 


Sas Eee 


Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 

and other Bismuth Salts 
Brucine Alkaloid 
Brucine Sulphate 
All Salts of 

Cinchona Alkaloids 


Specify N. Y.Q. on your orders 


THE NEW YORK QUININE & CHEMICAL works 


GENERAL 
99-117 North Eleventh Street, New York, Borough of Brooklyn 











Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 
Iodine Resublimed 
lodoform 
Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 
Thymol Iodide 


OFFICES 


Opium Gum 
(Gran. and Powd.) 
Potassium Iodide 
(Cryst. Gran. and Powd.) 
Quinine Sulphate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 


aE 


ST. LOUIS DEPOT 


103 North First Street, St. Louis, Mo. 
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RAW MATERIAL MARKETS 


Edited by Harry G. Kelbly 


FRANCE REPORTS UNDERPRODUCTION IN 
MANY ESSENTIAL OIL PLANTS 


Indications Point to Higher Prices 


for Jasmine, Sage, Cassia, Etc. 


Seasonal dullness was evident in the 
; trade in essential oils and other perfumery 
f materials of the Nice district during the 
latter part of 1934, and the industry con- 
tinued to reflect the difficult economic con- 
ditions prevailing in world markets, ac- 
cording to a special report from American 
Consul Austin C. Brady, Nice, France. 
Sales to the United States fell off con- 
siderably compared with the correspond- 
ing period of the preceding year, due in 
part to more unfavorable dollar exchange. 
Currency and other uncertainties have 





operated against long-term contracts, and 
against purchases of quantities in excess of 
current needs. Customs restrictions have CLEANING UP AND TRIMMING THE JASMINE PLANTS. TAKEN NEAR 
continued to hamper exportations to some GRASSE 

countries, and the domestic demand for 

perfumery materials remains in keeping 

with the reduced demand for perfumes. 


i In August the French Government 

: suppressed the compensating duties on 
essential oils and essences, herbs, flowers, 
and leaves imported from countries having 


. % _ ~ ; . 2 

Cae omega tc aa = — ; duties had been in effect since late in 1931. 

a See Ls ie The suppression has caused alarm among 
aight : 


ete dimattnn Oe : cultivators in France, who fear that it will 
eg —— are e result in reduced prices for their products. 

Riehl: ‘nicpinbcpe For the summer flower crops high prices 
were asked by the cultivators, and in 
several instances higher prices than in 1933 


F ey depreciated currencies, some of which 
. ‘y 


were paid. 

Hot weather prevailed generally in the 
Alpes-Maritimes and adjoining Depart- 
ments of France during the summer of 
1934, and relatively little rainfall in many 
producing sections resulted in injury to all 


GATHERING CASSIA FLOWERS IN THE GRASSE REGION vegetation. 





Feb. '35: XXXVI, 2 The Drug and Cosmetic Industry 22 














vVIe 
padi 


chemicals 











ACETYL SALICYLIC ACID 
SALICYLIC ACID SODIUM SALICYLATE | 
METHYL SALICYLATE 
MINOR SALICYLATES 


Creosote Benzoate of Soda Formaldehyde 

Creosote Carbonate Benzoic Acid Para Formaldehyde 
Guaiacol Benzaldehyde Hexamethylenetetramine 
Guaiacol Carbonate Benzyl Chloride Glycerophosphates 
Potassium Guaiacol Sulphonate Bromides Silver Salts 


HEYDEN 











a CHEMICAL Bees 
N. WACKER DR. CORPORATION GARFIELD,N.J. 
CHICAGO. ILE. 50 UNION SQUARE Penn AMBOY,N.J. 
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LAVEN DER—Early in July it appeared 
that a good crop of lavender would be 
harvested, but very hot weather late in 
that month and at the beginning of 
August unfavorably affected the plants 
and advanced the period of distillation. It 
is estimated that the crop harvested will 
give from 110,000 to 132,000 pounds of 
oil, as against a production in a normal 
year of 220.000 pounds. 

Prices paid to the producers ranged 
from 80.066 to 30.079 a kilogram (2.20 
pounds ). Prices for oil vary according to 
quality, but there have been advances in 
all grades, and the upward tendency con- 
tinues, due to the relatively small stocks 
available. Prices of 40 to 42 per cent oil 


range from $4.24 to 55.15 a pound. 


JASMINE 
commenced on July 24th and continued 


The collection of jasmine 


until October Ist, but the crop fell short of 


early estimates of 1,980,000 to 2,200,000 
pounds of flowers, amounting to about 
1,650,000 pounds. In some previous years 
a flower production of 3,960,000 pounds 
was recorded 

Producers this year received 50.57 a 
kilogram for flowers, compared with a 
price of 6.50 francs in 1933. There are 
quotations for natural essence of jasmine 
absolute of 3203 to 3227 a pound, and for 
superior jasmine absolute of $233 to 3248 
a pound. Grades of natural jasmine of 
less purity are available at lower prices. 


SAGE—A reduced demand in recent 
years for essential oil of sage has resulted 
in some neglect of the wild sage crop, and 
the collection this year is estimated at 
275,000 to 330,000 pounds. The normal 


production is placed at 440,000 pounds. 
CASSIA—This year’s production of 
cassia is stated to be much lower than in 
previous years, the estimate being 33,000 
pounds. Payments for the flowers per 
kilogram ranged from $0.66 to $0.79 com- 
pared with prices of 12 to 15 franes in 1933. 
In view of the small production, prices of 
the essence are expected to remain steady. 
It is reported that only small stocks of 
the principal products were in the hands 
of the producers of this district at the 
opening of the summer harvests.  Prac- 
tically no lavender oil was available when 
new distillation started, and it is stated 
that about 75 per cent of the 1934 pro- 
duction has already been sold. The pres- 
ent increased demand for tuberose is ex- 
pected to exhaust supplies, due to the 
small amount on hand and this year’s 
small production. Supplies of sage oil and 


labdanum were relatively unimportant. 


THY ME—Both red and white oil were 
reported quite scarce in the spot market. 
Factors usually quite conservative have 
found it necessary to advance quotations 
for the former to a basic range of from 
$1.00 to $1.45 per pound as to quantity 
and for the latter from $1.00 to $1.60 per 
pound. 
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FIELD OF LAVENDER FLOWERS 


UPWARD TREND IN CLOVE OIL 
LIKELY 


No open price change was noted 
in this item but because of the strength 
in the spice, the market for oil is 
said to deserve close watching. Some dis- 
tillers are still working on low cost spice, 
but as soon as this is worked off, oil prices 
are expected to respond to higher levels 
Discussion is still current as to the ulti- 
mate effect of the legislative measures 
affecting the clove industry in the Pro- 
tectorate. The Clove Growers’ Associa- 
tion was incorporated by Government 
Decree on July 6 with the provision that a 
levy be imposed on all cloves exported 
from the Protectorate as of October 1. 
All shippers of cloves must also now be 
licensed and pay a fee. Other regulations 
were enacted governing the standard or 
condition for clove produce and set up 


All cloves 


must be dry, with a minimum of admix- 


grades permitted for export. 


ture and extraneous matter. The latter is 
an attempt to establish suitable grades of 
clovespice for the various consuming 
trades. As it has always been the practice 
to grade cloves for export it is said that the 
enactment of legislation thereto is merely 
legal recognition of a trade custom. 

This legislation resulted in considerable 
comment and drew attention to cloves to 
the extent that there was a scramble to 
make replacements with the result that 
exports for September totaled 29,596 of 
the 65,822 bales shipped during the quar- 
ter. In consequence prices also advanced 


sharply in the shipment market. 


CUBEB—Producers of this oil were 
compelled to advanced quotations because 


of the absence of substantial offerings of 


raw material from the primary market. 
The new range of quotations was from 


$2.75 to $3.00 per pound as to seller and 


quantity. 
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BALSAM 
All grades 


Copaiba Para is offered at from 19¢ 
to 2le per pound and South American 
U.S.P. at from 20¢ to 22c per pound. This 


declined on spot. 


movement resulted from an increase in 
competition in local circles and in no way 
reflected on the fairly steady primary 
market position. The sharp decline in 
Peru balsam to a basic range of from $1.80 
to 
arrivals and the practical elimination of 


$2.00 was the result of more liberal 





the exceptional heavy rejections by the 
Department of Agriculture which was the 
reason this grade previously advanced to 
such high levels. 


ORANGE OIL—West Indian oil was 
much higher on spot with the range now 
from $1.80 to $2.00 per pound. Italian oil 
also advanced to the basis of from 31.65 to 
$2.45. Local factors found it difficult to 
account for the strong market at the 
source as domestic consumption did not 
seem to support the position abroad. The 
more favorable exchange and higher pur- 
chasing power of the dollar is probably the 
reason for the higher market. Exports of 
orange oil from French Guinea, a com- 
paratively new industry there, amounted 
to $945,000 during the first 9 months of 
1934. This compared with $588,000 for a 
similar period of 1933. 


MINT OLLS—Contrary to expectations 
both peppermint and spearmint showed 
easier tendencies during the past month. 
Peppermint sold at from 32.90 to $3.25 per 
pound for natural oil and from $3.15 to 
$3.60 for redistilled. This was in spite of 
the fact that late trading indicated a more 
stable market in the West. Some factors 
still maintained their previous opinions 
that the market will react from these 
levels between now and the harvesting of 
the next crop. The very best quality oil 
is said to be in smaller supply than some 
have believed. The reaction in spearmint 
was accounted for more or less as a move 
in sympathy with peppermint. 
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ISKING 


headquarters for 


COD LIVER OIL 


Peder Devold’s Finest Medicinal 


HALIBUT LIVER OIL 


DRUGS, CHEMICALS, 


OILS, RAW MATERIALS, Etc. 
IMPORTERS AND EXPORTERS 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 











CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 
Established 1910 








ZINC OXIDE 


é Meee o by the pioneer manufacturer of 


ims SPOCIRCIS: .> 4: 5a: o>o6: o> os os @ 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORE 


.Chicago Cleveland San Francisco 
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UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 


Tragacanth 
Karaya 


Arabic 


Direct connections in 
€ country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 


VISCOMETER 
TESTES Cums 











GARDENIA 


The increasing popularity of the Gardenia odor 
in perfumes and cosmetics makes it of prime 
importance to every manufacturer. We have a 
complete line of Gardenia oils, true to type, 
at prices adapting them for every purpose. We 
mention a few below: 


GARDENIA “N” “T” 
Price $18.00 per pound 
For fine perfumes and toilet waters 
GARDENIA “C’ 
; Price $1 2.00 per pound 
GARDENIA “M” “BY” 
Price $5.00 per pound 


For inexpensive lotions, creams, powders, etc. 


Evergreen Chemical Co. Inc. 


160 Fifth Avenue i: New York 
Established 1898 
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CINCHONA 


Although cinchona trees occur in various 
countries in South America, Africa, 
Jamaica and India, the chief source of 
bark sold in the world markets is Java, 
which produces somewhat in the neighbor- 
hood of 20,000,000 pounds annually. 

In 1861 seedlings were obtained from 
South America and plantations estab- 
lished in the Nilgiri Hills with such success 
that by 1880 it appeared as if India would 
become the main source of supply for the 
markets of the world. Production in 
India does not now, however, exceed 500,- 
000 pounds per year which is accounted 
for by the phenomenal growth of the Java 
plantations. 

The first attempts at cultivation in Java 
in 1852 failed because of the poor alkaloid 
producing characteristics of the varieties of 
cinchona secured from South America. 
Finally, however, in 1855 seeds from cin- 
chona calisaya were planted in Java and 
flourished exceedingly and have produced 
a wonderful strain of trees, which, by 
skilful scientific cultivation, 
duced and are producing, bark containing 


have pro- 
up to 10 per cent of quinine, and have, 
therefore, far surpassed any other variety 
in market value and utility from a man- 
ufacturing standpoint. 

The successful cultivation in Java of 
species of cinchona high in alkaloid en- 
abled the Dutch growers to hold out dur- 
ing a period of about 20 years of devastat- 
ing competition which eventually ousted 
the older established, but less scientifically 
managed, Indian plantations. 

The race for supremacy between India 
and Java ultimately resulted in enormous 
over-production and a tremendous fall in 
price causing disaster to scores of Indian 
planters, and, more important still, the 
wholesale uprooting and destruction of 


most of the Indian plantations. 





GRADING SEEDS 
. is a task as subtle as the Javanese girls who perform it, as delicate as the feathers 
with which they ticklishly qualify and segregate the seeds over lighted parchment. 
It is, of course, the very basis of that absolute care and efficiency at which no cinchona 
planter has been able to beat the Dutch—and every major power with a stake in the 


tropics has had and is having a try. 


MENTHOL MORE BULLISH AT PRESENT PRICES 


Trading Factors feel replacement buying will strengthen Japanese market. 


market reacted moderately 


The 
during the 


spot 
past month, the basic 
price in case lots now being $3.25. per 
pound with the range for less case lots to 
$3.35 per pound. The lower quotations 
are due primarily to local competition and 
not to any softening tendency in the pri- 
mary market. New 
York market is somewhat altered in that 
there are now several additional distribu- 


Distribution in the 


tors which has tended to increase the com- 
petitive factor 

little mew business is 
While it is reported that 


most 


Comparatively 
passing on spot. 
manufacturing consumers for the 
part are well stocked—in some cases to 


such an extent that it will not be necessary 





SIFTING CINCHONA BARK 
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for them to enter the market for a long 
time—still importers and dealers are said 
to be not oversupplied. There will, there- 
fore, shortly be some buying on the part of 
these factors so that the tendency in some 
quarters is to consider this as sufficient to 
warrant a leaning toward the bullish side 
in view of the continued firmness of the 
Japanese market. These factors feel that 
barring any unusual differences in ex- 
change the market will react to higher 
levels in the not far distant future. 
Production figures indicate that 1934 
output for all Japan was about 1,248,000 


pounds, of which 838,000 came from 
Hokkaido and the remaining 410,000 


pounds from Honshu and other islands. 
On November 1, it was estimated that the 
total combined stocks of crude peppermint 
oil and menthol crystals in all Japan did 
not exceed 1,040,000 pounds. 

Exports of menthol crystals during the 
first nine months of 1934 totaled 554,000 
pounds, as compared with 369,000 pounds 
during the corresponding period of 1933. 
Exports of menthol crystals, according to 
countries of destination, during the first 
nine months of 1933 and 1934 were as 


follows: 

Jan.-Sept., 1933 
Quantity Value 
Pounds Yen 
202,000 1,697,000 


Destinatior 


United States 


France 86,000 682,000 
Straits Settlements 18,000 166,000 
All others 63,000 528,000 


Total 


United States 
France 

Straits Settlements 
All others 


Total 


369,000 3,073,000 
Jan.-Sept., 1934 
282,000 1,876,000 
107,000 660,000 
17,000 81,000 
148,000 971,000 


554,000 3,588,000 
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(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


| CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





We recommend to your special attention 
the foilowing 


PRODUCTS OF OUR OWN 
MANUFACTURE 


OIL CARDAMOM 
OIL OLIBANUM 
OiL OPOPONAX 
OIL ORRIS 
OIL PATCHOULY 
OIL SANDALWOOD, E. I. 
LINALOOL FROM CAYENNE 
ROSEWOOD 
LINALOOL FROM BRAZIL 
ROSEWOOD 
RHODINOL 


Samples and special prices on application 














~Georce Luepers « Co. 
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“Quality Since 1833” | 


A Uniform 


LANOLIN.. 


Hydrous and Anhydrous 


@ Every chemist and buyer of U. S. P. 
Lanolin knows how essential it is to 


establish a source of supply that will 
deliver an absolutely UNIFORM Lano- 
lin at all times. 


® Our UNIFORMITY guarantees a fine 
light color, a sweet natural odor, and a 
strictly U. S. P. product. 


© We welcome the opportunity of demon- 
strating how dependable UNIFORM 
Lanolin can be, for use in drugs and 
cosmetics. 


May we send samples? 


N. I. MALMSTROM & CoO. 


147 LOMBARDY STREET 
BROOKLYN, N. Y. 














DRUGS 
CHEMICALS 


COD LIVER OIL, Medicinal and Poultry 
CITRIC ACID, Crystal and Granular 
BENZOIC ACID, U.S. P. Powdered 
AGAR AGAR NO. 1 

ALKALIES 

CHLOROFORM, U.S. P. and Technical 
CAMPHOR, Japanese, all sizes 
MENTHOL 

QUININE AND SALTS 

BENZOATE SODA, U.S. P. Powdered andGranular 
VANILIN 


Ask us for quotations when in the market to pur- 


chase; either spot material or on contract basis. 


Incorporated 


NEW YORK e¢ BRIDGEPORT ¢« MONTREAL 





ESSENTIAL OILS e RAW MATERIALS 


Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 


GARDENIA FLOWERS N.k. 


WF Price: $60.00 per Ib. Trial ounce $4.00 
YY oy An exquisite high grade flower oil pos- 
a sessing the tenacious, characteristic 


odor of the flower. 


gpwin SEEBACH Co 








920 Broadway, New York | 








McKESSON & ROBBINS 


Purified 


Cosmetic Colors 


(First Producers ef Certified Colors) 


H. KOHNSTAMM & CoO., INC. 


83-93 Park Place : : : New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 
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COD LIVER OIL 


New Bill in House provides against im- 
ports of Fish Oils. 
price 


This market was without 


month the 


feature during the past 
leading brands continuing to_ sell 


at from $26.00 to $28.00 per barrel. 
Ample quantities continue to move into 
consuming channels against contract 
which has also tended to strengthen the 
primary market position. The new fishing 
season is about to begin but no reports as 
vet have been received from Norway. 

Probably the feature of the fish oil 
market was a bill number H. R. 70 which 
was introduced into the House of Repre- 
sentatives January 3. This provides that 
importations of fish oil be prohibited. The 
bill is drawn so broadly, stating that fish 
oil and “every kind of seafood product 
whether or not specifically named herein, 
is hereby prohibited.” As drawn, im- 
portations of cod liver oil would be pro- 
hibited should the provisions of the bill be 
enacted into law. Protests are expected 
from the trade importing cod liver oil as 
all the requirements of the United States 
cannot be supplied from oil produced in 
this country. 

Vice Consul Brigg A. 
reports that Norway and Germany are re- 


Perkins, Bergen 


ported to be negotiating commercial 
treaties in which it is believed that the 
principal export offered by Norway will be 
cod liver oil. In the meantime, the de- 
mand for cod liver oil has been light. 

The Norwegian press reflects the grow- 
ing fear of competition in the production 
of cod liver oil in Canada, Argentina, 
Chile, Spain, Portugal, England, Iceland, 


Russia, and Japan. Japanese competition 


is especially feared, because the prices of 


these products are said to be incredibly 
low 

Exports of medicinal and poultry oils to 
the United States during November 


94,776 


against 255,477 gallons for the previous 


amounted to only gallons, as 
month. Exporters explain this decrease as 
due to the forwarding of many shipments 
at an earlier date than contracted in order 
to ensure arrival by direct steamers at 
ports in the Great Lakes before ice had 
obstructed navigation. 

United States Imports of Cod Liver Oil 1930-33 


and First 11 Months of 1934 
< 









ear Gallons Dollars 

930 ¢ y7 «= 2.999 995 
bo 2,894,967 2,229,225 
31 1,4 207 1,311,831 
a 1,247,998 804,375 
1933 : 3,432,569 1,711,072 
Jan.-Nov., 1934 3,372,757 2,119,665 


Unrevised statistics of exports from 
Newfoundland indicate that 154,219 Im- 
perial gallons of cod liver oil were shipped 
from Newfoundland during the period 
from August 1 to December 21, 1934, as 
compared with 151,828 gallons during the 


corresponding period in 1933. 
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FIRST YEAR PLANTS UNDER CULTIVATION ON A DIGITALIS FARM 


It is no small matter to get them started and harder still to keea them clean. All in all, 


digitalis-growing has its drawbacks. 


WILL GUM ARABIC BE SCARCE? 


EARLY REPORTS on new crop would indicate this possibility. 


The new crop is now coming on 


the primary market and in view of 
this fact the larger manufacturing con- 
sumers preferred to remain clear of the 
situation until such time as the future of 
price trends shall be more definitely estab- 
lished. Quotations on spot remained with- 
out quotable change. 

As is true of many raw materials 
originating in foreign lands, the advent of 
a new crop is usually preceded by reports 
of damage and small production. Such 
reports now come from the Sudan and can 
be taken seriously or left by the way as 
the mood of the buyer dictates. A fire in 
the Sudan has destroyed part of the new 


crop, it is said, while the remainder has 


RUSSIAN MINERAL OIL PRICES 
REDUCED 


mineral oil prices have just 


this material is now 


Russian 
been revised and 


quoted as follows: 





75 - 85 vis... Seat ae : 56ce per gal 
145-155 vis. Wue * * 
eeeee 05 5( 
S4¢ 
8% ‘ 
<A - 
- = mary) 


The reductions resulted from a decision 
handed down by the United States Court 
of Customs and Patent Appeal revising 
the lower court’s decision and the order 
for increased duties is now rescinded. 

Domestic producers of mineral oil have 
made no change in their schedules they 
having expressed the opinion that for the 
time being at least they are satisfied so 
long as the new schedules on Russian oil 


are no lower than the domestic prices. 
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been damaged more or less by excessive 
This 


information has not been confirmed here. 


moisture due to climatic conditions. 


Such trades as stationery and stamps are 
unable to use the new crop owing to its 
being stringy when dissolved; also the 
carry-over of the old crop is small, and 
this fact, coupled with a small new crop, 
may cause prices to advance considerably. 

Total shipments of Sudan gum arabic 
for the period January-November, 1934, 
amounted to 19,676 tons, compared with 
15,580 tons during the same period of 
1933. 


States during the above mentioned period 


The total shipped to the United 


amounted to 2,905 tons as compared with 


2,739 tons for the same period of 1933. 


ALCOHOL 


The recent cold snap throughout 
the greater part of the United States 
has resulted in increased consump- 
tion of the anti-freeze grade with a cor- 
responding strengthening of the alcohol 
price structure as a whole. 

A regulation to prevent the sale of other 
anti-freeze preparations under the name of 
denatured alcohol was promulgated by the 
Treasury Department. The regulation 
was issued chiefly to protect the public 
against substitution, as it was discovered 
that in some cases methanol, isopropyl 
alcohol, and other preparations were being 
labeled and sold as completely denatured 
alcohol. The new regulation is issued as 
Treasury Decision 4507, and takes the 
place of paragraphs 12 and 13 of article 117 


of industrial alcohol regulations No. 3. 
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ABBOTT Quality 
DRUGS AND 
CHEMICALS 


Ephedrine Alkaloid 
Anhydrous (99%-100%) 


Melting Point: 33.8° to 35° C. 
Oil Solubility: over 1% in light 


mineral oil. 


ow 





For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 











0) x © 
A-A BRAND 
dinest Aedicind guality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 


For animal and poultry feeding 
Highest vitamin potency 
Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 


BRODR.AARSAETHER *. 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 




















CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOSSANGELES SAN FRANCISCO DETROIT 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 
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4221 So. Western Ave., Chicago, III. 
also 


816 First Ave., New York 
24 Oregon Ave., Philadelphia 
869 Folsom St., San Francisco 
1807 E. 9th St., Los Angeles 


826 Clark Ave., St. Louis : 





—COLORS— 


: TECHNICAL 
Also 
Cosmetic Colors 


DR. STHAMERS SAPONINE 
The perfect foam producer 


LEEBEN CHEMICAL CoO., Inc. 


Successors to H. Lieber & Co., Inc. 
WAlker 5-0210, 0211 





CERTIFIED 


389 Washington St., New York, Tel.: 


are known for their absolute Purity. 


Leeben Colors Strength, Uniformity, and Solubility 

















KARAYA 
GUM 


Pure, powdered, extra white; 
highly mucilaginous. 


CRUDE 
yaaa NOD 


Peek & VELSOR 


INCORPORATED 
D STREET - NEW YORK 
SE & MILLS: JERSEY CITY, NJ. 
B40 PHONE BE 3-86l7 





























Feb. ’35: XXXVI, 2 





Al 
Drug 
declit 

Th 


only 

Bo 
was ¢ 
of th 
donn 
to 28 
to 9 


to 51 
tus i 
lemo 
$2.9( 
to $ 


from 
decli 
and 

10 c 
crea 
the i 














100 
80 


40 





50 Raw Materials— Weighted Index 


1926 Average Prices Equal 100 
1932 1933 1934 


ie Hc 


° 
: Prices 

} ; ee ae 1928 1929 1930 1931 
j Almost wholly because of changes in essential oil prices, the 

Drug and Cosmetic Industry index of prices for 50 commodities I TTI T TT 
j declined 0.3 in February to 67.0. | 

i The medicinal chemical index remained unchanged at 75.1, 
} only menthol changing from $3.30 to $3.25. 

Botanical price changes balanced each other so that the index 
was also unchanged at 67.9. Six price changes in the components 80 
of the index were balsam tolu from 55 cents to 45 cents; bella- 
t donna rose 2 cents to 18 cents; buchu declined the same amount 60 
to 28 cents; digitalis dropped to 30 cents; gentian declined 1 cent 
to 9 cents; ipecac rose from 80 to 95 cents. 40 

Four decreases in five price changes resulted in a net decrease a) Se Se Be | 
to 51.1 from the previous 52.0 for the essential oil index. Eucalyp- | | | 
] tus increased from 27 to 30 cents. Bergamot declined to $1.45; | J oeee eaaat 8 ee 
lemon oil was quoted lower at 95 cents; peppermint oil dropped to | 1} | | | rhe dd] 
$2.90 from the previous $3.10; sandalwood oil decreased 25 cents OF bel Oo a | | BP 
to $5.25. 

The large change in the index of cosmetic raw material prices 
from 73.5 to 72.0 was due to 7 price changes. The three balsalms 
declined: copaiba from 24 to 19 cents, Peru from $1.95 to $1.80 
and tolu from 55 to 45 cents; candelilla declined from 12 cents to 
10 cents: Japan wax was !4 cent lower at 614 cents; menthol de- 
creased from $3.30 to $3.25. Stearic acid was the only member of PTT rT ny TTT TTT 
the index to increase and it rose from 1034 cents to 1114 cents. | | | | eaaaae 

| | 
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await deliveries from new crop in the hope 
that the absence of demand would force a 






































movement in favor of consumers. 


LIME OIL—The spot market saw a 


























| 
| 
20 | + + $ + + + + + + + + + + + + + + 
| sharp advance of 50c per pound in the 
' « | * : er . . . ° 
| 0 | | rales price for distilled oil bringing the price 





back to $5.00 minimum. Some factors 








IRISH MOSS 
best quality medicinal grade is just as 
scarce on spot as heretofore and efforts at 
replacement have met with little success. 


As previously reported the collection of 


the 1934 crop was seriously curtailed by 
storms which washed the moss out to sea 
and made it extremely difficult to obtain. 
Prices in New York have continued to rise 
until the present market price of from 24c 
to 26c per pound for powdered goods is 


probably the highest ever reached for this 


The extreme scarcity of 


per oz. under competition. Consuming 
outlet for this item was said to be com- 
paratively small. 

SAFFRON 
most impossible to obtain in the primary 


American material is al- 
market and reports were to the effect re- 
placements would not be in hand earlier 
than from 60 to 90 days. Spot prices re- 
flected the 
high levels of from 45c to 46c per pound. 


this condition advancing to 


Spanish material was easier and lower 
at from $11.25 to $11.50 per pound. 


wanted $5.50 as a minimum price with the 
range to $5.75 as to quantity. This oil is 
very scarce on spot and it is said that 
primary shippers were very indifferent and 
comparatively few offerings are coming 
through at any price. The outlook would 
indicate a continued firm market for the 
immediate future at least. 
was in small demand at unchanged levels. 

BERGAMOT—Prices locally were 
shaded to $1.45 per pound inside, with the 
range to $1.70. Quantities wanted did not 


Expressed oil 
I 













































































material. ARNICA—Advanced sharply to the make for an expansion in the movement of 
EMETINE HYDROCHLORIDE basis of from 17c to 19c per pound. At — spot stocks into consuming channels. No 
Market was lower at from 315.00 to $16.00 these figures buyers were disposed to change in replacement quotations noted. 
15 Botanicals—Weighted Index 15 Medicinal Chemicals—W eighted Index 
1926 Average Prices Equal 100 1926 Average Prices Equal 100 
1928 1929 1930 1931 1932 1933 1934 1935 1928 1929 1930 1931 1932 1933 1934 1935 
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PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 
Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 
903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’’ 















Fine Aromatic 
Chemicals 





Perfumers’ 
Raw Materials 


Face Powder Base Z 
To improve your face powder 






Cremolin 
To improve your lipsticks 


GENERAL DRUG COMPANY 


170 Varick Street New York 

















ESSENTIAL OILS, AROMATICS, 
PERFUME and FLAVORING MATERIALS 


Specialists in Creating Artistic and 
Distinctive Perfume and Flavor Oils 


for the Manufacturer. 


“SCOMPAGNIE DUVAE” 


121-123 East 24th St. New York 























RES 
BE! 








QUININE 


Sulphate and Minor Salts 
* 
CAFFEINE ALKALOID 
e 


R. W. GREEFF & CO., INC. 


10 EAST 40TH STREET NEW YORK 












COSMETIC --- CERTIFIED --- 
VEGETABLE 





WE GO Gua PART 


COLORS 


CREAM FOR CREME NAIL POLISH 


Saponine—Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 















ERS 
G a Gum Karay4 
yum / 


Gum Tragacanth 











Tas 
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An up-to-date and practical 
guide-book for manufacturers 





MANUFACTURERS’ 
PRACTICAL RECIPES 





By 
LEWIS JAMESON 


Containing 5,000 recipes for Manufacturers 
in all industries, including 


Pharmaceutical and Toilet Preparations 


Preparations—for the Hair—Shampoos and Hair Soaps—Massage 
Lotions—Mouth Washes—Perfume Compounds—for Hair Washes— 
Brilliantine Perfumes—Hair Oil Perfumes—Compound Perfumes for 
Pomades—Dentifrice Essence—Essences for Skin Creams—-Shampoos 
—Shampoo Powders—Brilliantines and Lustralines—Hair Oils—Hair 
Pomades—Depilatory Preparations—Shaving Specialties—-Titanium 
Oxide Toilet Powders—Face and Skin Powders—Dental Goods— 
Antiseptic Mouth Washes—Foaming Dentifrices—Mouth Wash 
Essences—Dentifrice Creams—Tooth Pastes—Tooth Powders—Tooth 
Soaps—Mouth Wash Tablets—Toilet Creams—Lotions, Etc.—Vege- 
table Milks—Preparations for the Hands—Vanishing Creams—Cold 
Creams—Chemists’ Sweets. 


597 Pp. BEAUTIFULLY BOUND Price $10.00 





THE DRUG and COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 
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SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


WE SUGGEST . 
SODIUM BENZYL SUCCINATE...in cough preparations 


in colic remedies 





in dysmenorrhea remedie 
RESORCINOL MONOACETATE. in hair tonics 
BENZOCAINE BENZOATE............ in burn ointments 


in skin ointments 





nonymou 
vin phen nat 


Oye teress 

















ISERMANN 


LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. For Perfume, $22.00 per |b. 
For Powder, (Lymar F. P.), $12.50 per Ib. For Cream, 

$11.00 per |b. 






Samples on request 


Van es & “a. 


Incorporated 1904 

Pioneer Arr 1 Manufac 

At ro ym a ti i 

Executive Offices and Wor 57 Wilkinson Ave. 

















GUMS 


Arabic, Tragacanth, Karaya 
Powdered in our own mills under 


laboratory control 


VISCO GUMS 

for wave set solutions 
SULPHONATED 

for Soapless Shampoos 


JACQ QUES WOLF & Co. 


LCA) FACTURING CHEMISTS AND IMPORTERS 


PAS SAIC, N. oJ. 


OILS 








“Pattinsons” 


MAGNESIA 





Schofield-Donald Company, Inc. 


154 NASSAU STREET NEW YORK CITY 











GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 















EFanolin 


U.S. E- 
Superior Quality 


Manufactured by 


AMERICAN LANOLIN 
CORPORATION 


Massachusetts 





Lawrence Pa 
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BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 





BENZOCAINE 
CHLORBUTANOL 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


6 





Your inquiries are invited 
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Professional 


Service 





Classified 





Business Opportunities 





FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 





FoRMULATION AND STANDARDIZATION 
or MEDICINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd | Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 


GEO. W. HOOVER, ms, mp. 


Formerly Chief Drug Control 
U.S. Department of Agriculture 


Consultant 
DRUGS— MEDICINES—FOODS 
LABEL AND FORMULA 
REQUIREMENTS 


Insecticides, Fungicides, Caustic 
Poisons, Cosmetics and 
Toilet Articles 


Tel. Dist. 1169 Shoreham Bldg. 
WASHINGTON, D. C. 








Laboratories of 
Garnet B. Grant, B.Sc., M.D. 
Biochemistry 
Vitamin Assays 
Bacteriology 


802 Taft Bidg. Hollywood, Calif. 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 


Legal Testimony 
214 South 12th Street Philadelphia, Pa. 





Patents 









ATEN [Z.H,POLACHEK 
YOUR IDEAS 


UR 
TRADEMARK ev BLO AD ice 
REG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 














Classified 





Machinery for Sale 





PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProBLEMS— 
ComPLiANcr wiTH OrFIciaAL REQUIREMENTS— 
Meetinc New anv AnTICIPATED COMPETITIONS 
wit ImpRoveD AND New Propucts 


39 West 38th Street :: New York 








H. A. Sem, Ph. D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 

Flavoring Extracts Toilet Preparations 
oods Spices Drugs 

Proprietary Medicines Special Formulas 


Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0437 
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Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 213 of Consolidated 
Products Co., 20-21 Park Row, New York City. 


FOR SALE—Rebuilt viscolizers and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for prices. 
Address Otto Biefeld Co., Watertown, Wis. 


FOR SALE: One used No. 90-C Stokes Auto- 
matic Tube Filling, Closing and Clipping Machine, 
complete with electrically heated hopper. Priced 
reasonably Box 958, THE DRUG AND COs- 
METIC INDUSTRY. 





Situations Wanted 





Young man, age 25 years, chemical school grad- 
uate, interested in gaining cosmetic experience 
will work at little wages. Knowledge of several 
languages. Box 956, THE DRUG AND COS- 
METIC INDUSTRY 


Young man thoroughly experienced manufac- 
turing cosmetics. Work for salary or take financial 
interest in firm. Can build for you Compact Rouge 
department Box 957, THE DRUG AND COS- 
METIC INDUSTRY. 

COSMETIC CHEMIST, ten years experience in 
the manufacture of all types of cosmetics and pro- 


duction work, desires position. Box 952, THE 


DRUG AND COSMETIC INDUSTRY. 





CHEMIST—B. 8. in chemistry, 4 years experience 
in cosmetics, toilet preparations, drugs. Age 27. 
Desires manufacturing or research position Mod- 
erate salary to start. Box 946, THE DRUG AND 
COSMETIC INDUSTRY. 
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MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. Formu- 
Cosmetic, Face Powders, Private Formulas, 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments, 
Correspondence solicited. 


SUPPOSITORIES—Vaginal, _ rectals. Private 
formulas. 22 shapes, tested melting points. Vag- 
inal jellies, clinically tested. Southport Chem- 


ical, 261 Greenwich Street, New York. 


Pure Croton Oil for sale in 25 lb. cans at $2.00 per 
pound, duty free, freight extra Alex Kirscher, 


Greenock, Ontario, Canada. 


TESTED FORMULAS 

Cosmetics, Beauty Supply Products, Cosmetic 
Chemist with long experience can give you what 
you want. I send you samples of finished prod- 
ucts and price of formulas before you buy. Per- 
manent wave solutions, fast steaming time, for all 
types hair; wave set powders and liquids; color 
rinse; almond lotions, two kinds, pearly and snow 
white, for chain store trade; lather and brushless 
creams; perfume oil formulas, many of the popu- 
lar odors. Make cold cream, 6c pound, others same 
low price. Service reasonable. Cosmetic Chemist, 
114 South Third St., St. Louis, Mo 


ATTENTION MANUFACTURERS 
Check your inventory and dispose of your obsolete 
Face Powder boxes; tooth paste, shaving cream 
tubes and cartons; bottles, ete. Any quantity pur- 
chased. Send samples and prices. Erie Labora- 
tories, Manufacturing Chemists, 400 West Erie 
St., Chicago, Ill 


Save engraving and typesetting costs by Photo- 
offset; most economical printing process. Repro- 
ductions of sales letters, diagrams, pictures, bul- 
letins, drawings, testimonials, ete. $1.50 hundred 
copies; additional hundred copies 20c. Samples 
Laurel Process, 480 Canal St., New York. Phone 
WaAlker 5-0528. 


Machinery manufacturer would like agents to repre- 
sent him in drug and cosmetic centers. Applicants 
need not be machinery salesmen. This type of 
equipment requires the type of experience ordinarily 
possessed by representatives selling raw materials to 
drug and cosmetic manufacturers. Box 945, THE 
DRUG AND COSMETIC INDUSTRY. 





PHOTOGRAPHS WANTED: Botanicals, Essen- 
tial Onl plants and flowers, chemical raw materials 
used in production of pharmaceuticals, proprietary 
medicines and cosmetics. Pictures must show in- 
teresting details of collection, handling. and proc- 
essing. Cash paid for those acceptable. Address 
Editor, THE DRUG AND COSMETIC IN- 
DUSTRY. 





Help Wanted 





WANTED: First rate pharmaceutical chemist for 
leading drug firm. Must have had several years 


cess 


experience in new products development, | 
work and manufacture of tablets, ointments, medi- 
cines, etc Box 955, THE DRUG AND CO>- 
METIC INDUSTRY. 


Tablet coater, also experienced in granulating and 
compressing wanted. Permanent position. Reply 
only by letter giving qualifications, references and 
salary expected. G. S. Stoddard & Co., Inc., 121 
East 24th St., New York, N. Y. 
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Fixatives... 


$ 8.00 Ib. 
14.50 
14.00 


Ambrenol ...... 
Ambergris Synth. lumps . 
Cetoquinol ...... 


We recommend the above as having excellent fixative 
properties and solicit your inquiries. Samples submitted 


RUDD 


Tromatic (lomical é Inc. 


667 WASHINGTON STREET 





NEW YORK, N. Y. 
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canes Die Cutting & Engraving Co 187 Kimble Glass Co. ; 119 Sonneborn Sons, Inc., | 2 ; i 
Carr-Lowrey Glass Co........ 160 Kohnstamm & Co., Inc., H 232 Standard Oil Co. of E Weidlianae.c. oc eis ceesees: l 0 
Colton Co., Arthur ; 212 Koster Keunen..... ‘ 115 Standard Specialty & Tube Co watts «10882 
Commercial Solvents C orp.. 128 Stokes & Smith Co ; Insert facing 6, 
Consolidated Products Co., Inc 213 Leeben Chemical Co.. In 134 Sturge, Ltd., John SE... lente ax taal 
t ecahard: W = C ‘= . Theoa 502 Swindell Brothers, Inc........ tala toeaae i 
-€o are a> Mis c., eodor £VUe J = Ss Satis os er a 75 
Dodge Cork Co 178 Lueders & Co., George 232 Sylvania Industrial Corp $7 7 
Dodge & Olcott ( 123 ae 
1 , D - Thurston & Braidich.. cvisacddes aulee ten 
Dow Chemical Ci 120 Magnus, Mabee & Reynard, Inc 117 Titanium Pigment ( (gd 
Dreyer Inc., P. R.. 234 Mallinckrodt Cl | Worl 137 apr wa — ali lay ate veKe ns ; pd 
uae ao: Co. tan ted A z allinckrodt Chemical Work 132 beg AMS > cad «vodcare SRS 37 
du Pc ; . » inc aul / 250 Malmstrom & Co I 232 
ou Font de Nemours & Co., E. | vs ye I Manton-Gaulin Mfg. Co., Inc 212 U By ( — ‘Cavan 
nsert between 192 & 193 N d Glass Corp nsert betw 68 169 ngerer & Co Cra doses sence. : over > 
Duval, Compagnie 13, faryland Gla bh Insert | _ Pha U.S Bottlers Machiner y Co " Insert facing 153 
8 £3€ Mathieu, Inc., Chas.. 21 ; h : Neohot Gi 
: McKesson & Robbins, Inc 232 U. S. Industrial Alcoh« “We i + 192 & 193 
Economic Machinery Co 208 Merck & Co., Inc... 124 eee aie a isert betweer ee 
Ehrmann-Strauss Co., Inc 236 Monsanto Chemical C< nsert facing 129 Fe Se : ea shore el 
Empire Distilling Corp ‘214 ; 130 
ahaa Engineering Corp.... 210 National Adhesives Corp 183 ¥ an Ameringen- Haebler, Inc ee Tee - 130 
Vvergreen Chemical Co.. 230 National Collapsible Tube C: 178 Van Dyk & C ; : eat tatiae ee 
y= Verley, Inc Albert. a . Insert facing 12¢ 
’ Naugatuck Chemical 125 Vesa Coc, Kael ; ge 
Felton Chemical Co., Inc nsert facing 128 New England ( ‘ollapsible Tube Co ae oss Cory . 

Fezandie & Sperrle Inc 337 New England Tank & Tower Co 213 = 
“oxon Co., The... 172 New Jersey Zinc Co.. 230 White Metal Mfg. ( 18 
Frank-Vliet ( 0. Inc aS 230 N. Y. Quinine & ¢ hemic al Works 226 Will & Baumer Candle Ce 218 
Franks ¢ ‘hemical Products Co., Inc y 9 23. Wilson Laboratories inc 234 
Fritzsche Bros., Inc... .. Insert facing 121 Orbis Products Corp J i 194 Wolf & Co., Jacques oF 
Owens-Illinois Glass Co 162 
General Drug Co..... 236 Young Bros., Inc jyaigyealcceita 
General Plastics, Inc ; 170 Parento, Inc., Compagnie 21 Young, Inc., Douglas ee! 
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DAUGHERTY PETROLATUMS U. S. P. 


There is still a lot to be told about petrolatum. Petrolatum is by no means a simply defined prod- 
t. On the contrary, it exists in several distinct types, differing from each other in melting point, 
of petrolatum cannot 
possibly meet every manufacturing need. 
4 With our background of more than fifty years of petrolatum refining experience, we are qualified 
to assist you in the solution of problems involving the use of petrolatum. 








KAYDOL ORZOL PURITAN 
U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 


CARNATION KLEAROL 


“DAUGHERTY” BRAND (ALL USP GRADES) 
AMBER LILY WHITE 
EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 


ALSO CERTAIN SPECIAL GRADES 


SONO-JELL—Base for liquefying cleansing creams, pomades, oint- 


ments, etc. 
TRI-OL—Base for soapless oil shampoos. 


DEO-BASE—A completely refined white mineral oil having the physi- 
cal characteristics of kerosene without kerosene odor. 


L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 
Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL CITIES 
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